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Third Generation Retains Beauty of Historic Mansion

See Page A6

Eternal Remembrance:
Honoring A Special
Life…Forever

See Page B8

Mills Floral Company
Launches New Line
of Funeral Home
Décor Packages

Above: Curran-Jones Funeral Home, West Springfield. Inset: Current Owners (L to R) Joe Curran and T. J. O’Brien

See Page B4

WEST SPRINGFIELD, MA— The elegant summer home,
sitting on the banks of the Connecticut River, was purchased by P. Joseph Curran in 1930. The mansion was
built in 1850 by the famous architect, Richard Upjohn
for the Ely family whose fortune was made in paper mills.

Upon the loss of their fortune in the stock crash of 1890,
the home was sold to the Worthy family, also paper mill
operators. The Worthy family had mostly left the area and
Curran was able to purchase the building for $7006.00.
Continued on Page A28

CCMS to Build Revolutionary Cremation Facility
Convention HIGHLIGHTS
begin on page A30

Joining Poul Lemasters (left) to make the announcement during the ICCFA convention were Ernie Kassoff (center), sales
manager, FT-USA, and Jack Lechner (right), president of CCMS
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CINCINNATI,OH— Cincinnati College of Mortuary Science president and CEO Jack E. Lechner, Jr., has announced
plans to build a new cremation facility unlike any in existence. The college will break ground the summer of 2020 on
the Educational Cremation Center (ECC), a $3.5 million facility that will include the world’s most advanced cremation
systems, auto-loader, and dustless processing station.
According to Lechner, “Our commitment to provide exceptional education is reflected in the new ECC, a cuttingedge enterprise that will take the college, our students, and
our profession boldly into the future. The ECC will be a
transformational facility that is not offered at any other
death care educational institution.”
The new facility will allow the college to offer expanded curriculum in pet loss care and alternate methods of disposition
Continued on Page A44
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HAVE YOU SEEN THESE CHILDREN?
The photographs below have been provided by the National Center for Missing and Exploited Children.
Please help locate these children by posting in your lobby, office, on your bulletin board, etc.

ALFREDO CASTILLO

TERRISHUNA HARRIS

MAKAYLA
THOMPSON

FEATURING

Age Progression

Missing Since: 6/19/2016
Missing From: North Hills, CA
Date of Birth: 1/15/2001
Age Now: 18 Yrs
Sex: Male
Race: Hispanic
Hair: Black
Eyes: Brown
Height: 5’7”
Weight: 180 lbs
Circumstances: Alfredo’s photo is
shown age-progressed to 18 years.
He was last seen on June 19, 2016.
Alfredo may still be in the local area.

Missing Since: 5/29/2018
Missing From:
Houston, TX
Date of Birth: 6/21/2001
Age Now: 17 Yrs
Sex: Female
Race: White
Hair: Blonde
Eyes: Blue
Height: 5’1”
Weight: 100 lbs
Circumstances: When
Makayla was last seen, her
hair was dyed black with
pink highlights. She may
dye her hair different colors.
Makayla may wear glasses.
She has multiple tattoos.

YOUR F IRM
HERE

Missing Since: 11/25/2017
Missing From: Jackson, TN
Date of Birth: 2/20/2001
Age Now: 18 Yrs
Sex: Female
Race: Black
Hair: Brown
Eyes: Hazel
Height: 5’6”
Weight: 126 lbs
Circumstances: Both photos shown
are of Terrishuna. She may wear
glasses. Terrishuna may go by the
nickname Terri.

Anyone with information should immediately contact the National Center for
Missing and Exploited Children at 1-800-843-5678 or www.missingkids.com

Submit your photograph or line drawing
and Include:
• your firm’s name, address, phone number(s)
• name of contact person
• a short description of your facility
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Veterans
and War
Memorials Grant Awarded to Oregon’s
Metro Historic Cemeteries
PORTLAND,OR— Metro’s Historic Cemeteries
program has been awarded a State Veterans and War
Memorials Grant from Oregon State Parks and Recreation for improvements at the Soldiers Monument
at Lone Fir Cemetery. The grant will go towards
repairing and widening the existing concrete pad
around the monument as well as adding a new concrete walkway to make the space more welcoming
and accessible by both wheels and feet.
This project restores a piece of national and Oregon history and gives greater access to the community at large. The Soldiers’ Monument was unveiled
in 1903 to honor soldiers of the Civil, SpanishAmerican, Mexican and
Indian Wars. This monument perpetuates the memory of the men and women
who lived, died and served
their country during these
wars. The original cost was
$3,500, which was contributed by 500 local residents.
It was commissioned by
the Lone Fir Cemetery Association, designed by D.D.
functions as an historic park and attracts a
Neer and built by Otto Schumann.
Lone Fir is an historic cemetery adminis- large, diverse group of visitors year-round.
tered by Metro, the regional government
Design is expected to begin in the sumagency in the greater Portland area. Metro mer of 2019 and the project will be comoperates 14 historic cemeteries in the region. pleted by September 2020.
Lone Fir is one of the oldest historic cemA special thanks to the Friends of Lone Fir
eteries in the state, and is located in inner Cemetery and the Sons of Union Veterans
southeast Portland, one of the most dense- not only for their support of this project, but
ly populated parts of the state. The cemetery for their ongoing support of the cemetery.
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se what talents you possess:
the woods would be very silent
The Eternal Mother

if no birds sang there except

This tender portrait of the Holy
Family shows Mary, Jesus, and His
earthly father Joseph. Little was
written in the Gospels about Mary,
yet she has been revered for more
than two thousand years. Inextricably bound with her Son during His
early years, she was present at all
the major events in His life. Much
about what we know of the Blessed
Mother has been gleaned from artistic depictions of her in scenarios of
these events. Italian Renaissance
artist Batoni conveys the profound
love between Mary and her Infant
Son, as she holds him in her arms.
The blue robe with which she is
most often portrayed represents the
color of heaven and Mary’s Assumption. The white cloth under
the Child is a reference to His future shroud. Within this portrayal
of tenderness, the viewer can see
sadness in Mary’s expression as she
already has
premonitions of
His future suffering. Mary is the
brave yet humble Eternal Mother
who has given birth to the Savior of
the world.

those that sang best..
~ Henry Van Dyke
PHOTOGRAPHY: Baltimore Oriole on English
Hawthorne Blossoms, Connecticut © Robyn Charmel

XYZ FAMILY FUNERAL HOMES

XYZ
Locally Owned
Serving Our Community
With Dignity and Pride

202 Broad Street
Any Town, USA 12345

22 S. Main Street
Any Town, USA 12345

17 Maple Street
Any Town, USA 12345

800-413-4455

800-413- 4455

800- 413- 4455

John Smith, John Smith Jr., Licensed Funeral Directors
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Pompeo Batoni, The Holy Family (c.1750)
Pinacoteca Capitolina, Rome, Italy
Photo credit: Erich Lessing /Art Resource, NY
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ST. JOSEPH CHURCH

XYZ

XYZ FUNERAL HOME

3 Maple Shade Street • Anytown, Ohio 12345 • (800) 413-4455
Rev. Msgr. C. Robert Collins, Pastor • Rev. John A. Brown, Resident
Thomas Williams, Permanent Deacon

(800) 413-4455

MASSES: Sundays (Saturday evening 4:30 pm) Sunday 10:00 am
Weekdays Monday through Friday 9:00 am Holy Days 12:00 pm & 7:00 pm
CONFESSIONS: Saturday 3:45 to 4:15 pm, or by Appointment
Rectory Office Hours: 10:00 am to 4:00 pm Monday-Friday

200 Main Street
Anytown, Ohio 12345

John Smith, Funeral Director
Mary Jones, Manager
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APOSTLES
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Ordinary Time
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1975: Tennis great Arthur
Ashe becomes first black
player to win the Wimbledon
Singles Championship.

5

6
1965: Thurgood Marshall becomes first black U.S.
Solicitor General.

12
1925: Entertainer and activist
Josephine Baker debuts in
Paris.

19
1948: President Truman
issues executive order
ending segregation in U.S.
armed forces.

26

WEDNESDAY

THURSDAY

FRIDAY

SATURDAY

1899: “Father of Gospel
Music” Rev. Thomas Dorsey
is born.

1925: Activist and NAACP
Field Secretary Medgar Evers
is born.

1962: Jackie Robinson
becomes first black player in
the National Baseball Hall of
Fame.

1910: Jack Johnson becomes
first black World Heavyweight
Champion.

1
1971: Henry T. Sampson
receives patent for cellular
phone.

13
1950: Black troops (24th
Infantry Regiment) win first
U.S. victory in Korea.

20
1898: Civil rights activist
“Queen Mother” Audley
Moore is born.

27

1948: Leroy “Satchel” Paige
signed by Cleveland Indians
baseball team.

7
1891: Inventor J. Standard
receives patent for
refrigerator.

14
1896: Mary Church Terrell
founds the National
Association of Colored
Women.

1943: Women’s rights
advocate Faye Wattleton
is born.

8
1929: Guitarist and author
Francis Bebey is born.

15
1939: Jane Bolin becomes
first black woman judge.

21

22

1903: Maggie Lena Walker
becomes first woman (of any
race) to become president of
a bank.

1999: Hit rendition of At Last
by singer Etta James is
inducted into the Grammy
Hall of Fame.

28

29

2
1941: Actor Richard
Roundtree of Shaft movie
fame is born.

9
1862: Activist and suffragist
Ida B. Wells is born.

16
1868: The 14th Amendment
validates citizenship for black
Americans.

23
1822: James Varick
becomes first bishop of
African Methodist Episcopal
Zion Church.
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Lk 1:57-66, 80 (587) Pss Prop
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June 20 • Feast of The Immaculate Heart of Mary

FREE IMPRINTS!
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Jazz Composition

John W. Smith Sr., John Smith Jr., Funeral Directors

13
w The Immaculate Heart
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June 1 • The Blessed Virgin Mary

XYZ

12
(SOL)

14

Flag Day
Twelfth Sunday in
Ordinary Time

– Charlie Parker
Jazz Musician / Composer

6
Priest, Doctor of the
Church

THE MOST SACRED
HEART OF JESUS

Dt 8:2-3, 14b-16a
1 Cor 10:16-17
Jn 6:51-58 (167) Pss Prop

out of your horn.

5
w St. Anthony of Padua,

(SOL)

If you don’t live it, it won’t come

BVM

Ex 34:4b-6, 8-9
2 Cor 13:11-13
Jn 3:16-18 (164) Pss Prop
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w St. Norbert, Bishop

w St. Barnabas, Apostle

Deacon, Doctor of the Church

THE MOST HOLY BODY
AND BLOOD OF CHRIST
(Corpus Christi)

july
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Missionary, Martyr

Martyr, and His
Companions, Martyrs

w St. Ephrem of Syria,
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FRIDAY
w St. Boniface, Bishop,

w St. Charles Lwanga,

St. Peter, Martyrs

1

THE MOST HOLY
TRINITY

THURSDAY

3
1875: Educator and women’s
advocate Mary McLeod
Bethune is born.

Independence Day

4

1970: Joseph L. Searles becomes first black member of
the New York Stock
Exchange.

10

11

1935: Actress Diahnn Carroll
is born.

1918: The man who will
become the first black
president of South Africa and
an inspiration to millions
worldwide, Nelson Mandela
is born.

17
1807: Shakespearean actor
Ira Aldridge is born.

18
1916: Inventor Garrett
Morgan helps to rescue mine
workers with his gas mask
invention.

24
1921: Activist and ten-year
director of the National Urban
League Whitney Young Jr.
is born.

31

25
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S M T W T F S
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Forest Lawn celebrates International Women’s Day

GLENDALE,CA— Forest Lawn
Museum honored International Women’s Day with a special
The Hallmark of Life & Death
event celebrating women on the
evening of March 6, 2019. The
pinnacle moment of the event
plus tax
was the presentation of three InHal V. Miles, Sr.
ternational Women’s Day scholInventor
919-638-9177
arships to further the careers of
young women in the arts. Scholarships were awarded to dancer Jayln Flowers, photographer
Itzel Barakat, and art historian
to R) Itzel Barakat, Forest Lawn Senior Vice President– Forest Lawn Museum Director James
Maya Chau. The event also in- (L
Marketing Rodolfo Saenz, Maya Chau, and Jayln Flowers. Fishburne, makes opening remarks.
cluded presentations by Clare
Kunny, founder and director of Art Muse Los Angeles, and and special events set amidst picturesque properties and a
James Fishburne, PhD Forest Lawn Museum director, as world-renowned collection of art and architecture. The Forwell as musical performances by Organic String Quartet and est Lawn Museum displays a permanent collection, as well as
tours of Forest Lawn Museum’s exhibition Women of Vision: world-class rotating exhibits. The Museum is committed to
National Geographic Photographers on Assignment, which enriching the community through the educational presentaFUNERAL HOME &
is traveled and organized by the National Geographic Society. tion of artwork that focuses on history, culture and religion.
CEMETERY NEWS
Since its founding in 1906,
Forest Lawn has committed
itself to providing outstanding service and beautiful, scenic environments for family
outings, remembering loved
ones, and commemorating
holidays. With six locations
throughout Southern Cali- HOUSTON,TX— Service Corporation In- delivering extraordinary service to client famifornia, including the Coach- ternational (SCI) announced results for the lies is what sets us apart from others in the inella Valley, Covina Hills, Cy- first quarter of 2019.
dustry. Our outlook is positive as we look forPO Box 5159, Youngstown, OH 44514
press, Glendale, Hollywood
Diluted earnings per share were $0.43 in ward to the remainder of 2019.”
Hills, and Long Beach, the the first quarter of 2019 compared to $0.43
Fax 1-800-321-9040
SCI also announced that its Board of Dimemorial
parks
serve
all
rectors
has approved a quarterly cash diviin
the
first
quarter
of
2018.
Diluted
earnings
Email info@nomispublications.com
faiths and cultures and offer per share excluding special items were $0.47 dend of eighteen cents per share of common
a wide range of celebrations for the first quarter of 2019 and 2018.
stock. The quarterly cash dividend is payable
Tom Ryan, the Company’s Chairman and on June 28, 2019 to shareholders of record at
Chief Executive Officer, commented on the the close of business on June 14, 2019.
Turning a
Learn why
Service Corporation International owned
first quarter of 2019: “We are encouraged as
cherished memory
we start off 2019 on par with prior year earn- and operated 1,479 funeral service locations
Funeral Homes
into a work
ings per share results as we faced a challenging and 482 cemeteries (of which 287 are comand Families
funeral profit comparison driven by a strong bination locations) in 44 states, eight Canaof art.
are calling it the most
flu season in the prior year quarter. Increas- dian provinces, the District of Columbia,
Meaningful Keepsake
es in both our cemetery and funeral preneed and Puerto Rico as of March 31, 2019. For
sales programs, effective management of our more information about Service Corporafixed costs, and a lower tax rate helped to off- tion International, please visit our website at
set the funeral revenue deficit. I want to thank www.sci-corp.com. For more informainfo@carvedinmemory.com
our 24,000 associates for their hard work and tion about Dignity Memorial®, please visit
www.carvedinmemory.com
dedication. Their continued commitment to www.dignitymemorial.com.

$97.95

www.thebenevolenceurn.com

Send Us
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News!

We welcome news of
the industry.
Send us information on
your firm today!

SCI announces First Quarter Financial
Results, declares Quarterly Dividend

1-801-368-6215

Random
Musings
By Nancy Weil

What’s in a
Name?
Everything if you have a funeral home or cemetery
with a reputation to protect.
Everything if you are a licensed funeral director.
Everything if you work in funeral care.
I am baffled about something. As part of my work
with the Order of the Golden Rule I make price shopping
calls both to our members and to their competitors. I
cannot unhear some of the things I have had funeral
directors and their staff tell me over the phone. I cannot understand some of the “job titles” they have referenced. I cannot understand how we are so reluctant to
state who we are and what we do.
It is true that the funeral industry is facing many challenges right now, however having spoken with funeral
homes across the country, perhaps we need to look at
ourselves before we turn our attention to the outside disrupters. I have had calls answered, “funeral home” and
even “hello.” Not the name of the funeral home, not
the name of the person who answered the phone and,
most often, not the role that person plays at the funeral
home. Take a moment and listen to how your phone is
answered. It did not matter whether I worked at a cemetery or a funeral home, we always answered with “Hello,
(name of the company) This is Nancy. How can I help
you?” Notice it was not a “good morning” or a “good afternoon” as for many people calling their day was any-

thing but good. No matter where the conversation went,
we listened to the caller, we showed sincere interest and
compassion and we gave them both information and assurance that we were there to help. This may not sound
difficult, but I have been amazed by the number of funeral
homes we call that fail to accomplish these three things.
Many times, the funeral director is not referred to by
their title. They either answer with their name only or
with a title such as “event planner” or “life story collector” or some other fancy wording that may indeed be
what they do, but it is not who they are. A funeral director, in most areas, is someone who has gone to mortuary
school, passed a licensing exam and must take continuing
education courses to keep their license current. It is a lot
of work to become a funeral director. It is something to
be proud of and the title matters to the families you serve.
We are now seeing more low-cost cremation companies
open in our market areas. I spoke to one who advertised
that they were a “funeral home alternative” and shared on
the phone that they were technically a transfer service. They
only took care of direct cremations and were a viable option
for those families who wanted this. Recently there were articles about some former Nike executives who are looking at
opening direct cremation services where the family only uses
their computers to make all of the arrangements and never
meets face to face with a funeral director.
If you don’t find this disturbing, then perhaps this is your
business model. For everyone else, you should be alarmed that
the consumer no longer sees you, the funeral director, as nec-

essary to the final disposition of their loved one. They no
longer see you, the cemetery staff, as required when their
loved one dies. The question becomes “why?” Sadly part
of the answer may be found in what I have heard (and
can’t unhear) when I call funeral homes. Are we driving
the consumer away by not showing our value, our education, our training and our worth? It is something to think
about the next time you answer your phone.

Serving as Member Resources Director at the International Order of the Golden Rule, Nancy Weil brings her years of experience working in the funeral industry to funeral directors across the
globe. Her professional experience includes serving as Director of
Grief Support and Community Outreach at Veterans Funeral Care
in Clearwater, FL and at eleven cemeteries in Western New York.
Nancy travels throughout the country offering presentations on
how to reduce stress, combat compassion fatigue and offer support for those who are grieving through her company, The Laugh
Academy.
With certifications as a Grief Services Provider and Grief Management Specialist, Funeral Celebrant, Soul Injury Ambassador
and Laughter Leader, Nancy is uniquely qualified to bring new
perspectives into how to best meet the needs of the families you
serve. For more information on how Nancy can help you and your
company grow, visit her website: www.TheLaughAcademy.com or
e-mail Nancy@TheLaughAcademy.com.
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Aftercare-By-Text
Personalized, caring text
messages sent automatically
Let families know you are thinking about
them throughout the year
Invite families by text to events like a
holiday service or preplanning seminar

PER MONTH

910-555-5555

Today, 3:40 PM

Hi Pam, we wanted to let you
know that all of us at Jones
Funeral Home are thinking
about you on this special
day. If there is anything you
need, please let us know.

Quickly generate online reviews

$150

TM

Thank you so much for
remembering me. Your staff
has treated me like family
and I am grateful for that. Is it
possible to get another death
certificate?

Enroll unlimited families

Absolutely, I will put one in
the mail tomorrow.

Schedule a demo today

1-800-721-7097 or www.aftercare.com/text

The Aftercare Card Program

$20

PER FAMILY

TM

4 Personalized Cards + Survey Sent
Automatically to Your Families

Visit our website or call for a FREE sample
| 1-800-721-7097
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New Sustainable Death
Care Option Legalized in
Washington State

Triple H
Company

P.O. Box 5790
Ventura, CA 93005-0790
USA
r (805) 650-6944 (800) 252-3444
Manufacture
Fax (805) 650-6444
Cemetery, Crematory and Mausoleum Supply Since 1950
www.triplehcompany.com
Princess
Design

Cremation
Rollers
Peace White
Antique Gold
Gray Granite

Green Velour
Lined • Tongue
and Groove
Connection

Oversized
9” x 13” x 14.5”

entic
feature the exclusive
Auth

Plastic Urn

‘utility urns’ ®

MAUSOLEUM VASES • MADE IN THE USA

®

®

Green and Gold Triple H Company Logo

Original Hi-Impact Plastic

Vases
• Solid Jewelers Bronze
• Gold, Oxidized and Nickel Finishes

INFANT & CHILD
PLASTIC URNS
32, 78 &125 Cubic In.
White

Original
ULTRA Flip-Top
9” x 9” x 14.5”
Solid Gray Granite texture
inside and out for Consistent
Appearance

Cremation
Identification Discs

Excellent for
Committal Services

Empire
Design

Plastic Mausoleum
Vases and Holders
Resists UV Discoloration

Floral
Lawn Vases

SHEET BRONZE URNS
5 Sizes – Dozens of Styles

IN SIZES AND
CONFIGURATIONS
TO ALL NEEDS

Dozens of Options
®

Triple H Company
Exclusive Originals

Urns and Vases

Vase Lifters for
All Manufacturers
Vases

Original Hi-Impact Plastic
®

‘utility urns’

®

®

Plastic Mausoleum Vases

There’s More
To It...
Advance
Funeral
Planning
By Christopher Kuhnen

So…what do Mortuary Science
graduates expect?
Special Guest Columnist:

Dr. Joseph A. Marsaglia, CFSP

Dean, COO, Pittsburgh Institute of Mortuary Science

I have known Dr. Joseph Marsaglia, CFSP for many, many
years. He is a regular contributor to my column. His insights
this month are especially interesting. Please contact Joe with your
thoughts or comments at jmarsaglia@pims.edu.
Mortuary science education has never been more intense. Most of us veteran licensees thought we had it
rough in school – try doing it today. Mortuary education programs are committed to providing the finest
and most comprehensive educational experience possible. Matter of fact – they are required to by the American Board of Funeral Service Education which is the accreditation agency for college and university programs
in Funeral Service and Mortuary Science Education.
As Dean, Chief Operating Officer, and instructor, I
have been involved in mortuary science education long
enough to share with you some consistent data. Unfortunately, there are many graduates who are dissatisfied
with their internships/apprenticeships. No, it has nothing to do with the pay or hours. So, what do graduates expect in their internships? The answer is that they
want to be recognized; treated as mature, educated professionals who have a voice in the business. They want
to have a say and to express their knowledge and talents.
Interns/apprentices are well trained and educated
when graduating mortuary school. They have so much
to offer and they want to share it. They are up to date
with the most recent changes and goings-on in the funeral profession. Remarkably, some are still told by their
preceptors; “Forget everything you learned in school kid
- this is the way it is done here.” Basically, preceptors/
masters are not allowing interns to express what they

are capable of performing. And oh, did I mention that
65% of enrollment in mortuary schools is female? Yes,
they are capable of lifting. Am I sensing a little bit of
intimidation by veteran licensees?
Graduates are eager to work and expect long hours,
weekends on-call, and sacrifice of holiday time with
family. We should make a better effort to recognize
them for what they are capable of doing. So, what do
you expect from graduates? Just as important, what do
graduates expect from you?

Christopher Kuhnen has been actively engaged in funeral service
for over 32 years. He is best known as an industry go-getter, a captivating professional and progressive leader. As an insider into excellence, he is a trusty advisor to numerous funeral home and industry
professionals. Kuhnen provides regular comprehensive consultation
and support and additionally trains and bolsters leading death care
professionals concerning profitability, management, pre-need sales
and marketing, family service follow-up, and much more.
Over the course of his celebrated career, he has directly contributed to the success of many award-winning funeral homes,
pre-need sales and marketing organizations, as well as an acclaimed pre-need insurance company. Kuhnen is a Kentucky
Licensed Funeral Director, Life Insurance Agent, and member in
good standing with the Funeral Directors Association of Kentucky.
Additionally, he is a Certified Marketing Specialist, as bestowed
by the National Marketing Academy and a Certified Funeral
Celebrant as bestowed by the distinguished Insight Institute.
Chris can be reached at (859) 307-7223 or cpkuhnen@gmail.com.
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Artist vision of future Recompose Facility with Vessels.

Photo Credit: MOLT Studios

SEATTLE,WA— Recompose, a public benefit corporation
based in Seattle, is pleased to announce that natural organic reduction – the contained, accelerated conversion of
human remains into soil - has been legalized for the disposition of human remains in Washington state. The Recomposition Science Project, a research study at Washington State University which the company co-sponsored in
2018, previously found that natural organic reduction is
an effective and safe alternative to burial and cremation.
Natural organic reduction with the Recompose System offers an additional choice for after-death care that is natural
and sustainable. With significant savings in carbon emissions
and land usage, it addresses increasing demand for green alternatives. Recomposition uses 1/8 the energy of cremation,
and saves over a metric ton of carbon dioxide per person;
and if every Washington resident chose recomposition as
their after-death preference,
we would save over a 1/2
million metric tons of carbon dioxide in just 10 years.
That’s the equivalent of the
energy required to power
54,000 homes for a year.
The bill enjoyed broad bipartisan support, passing in
the Senate 36-11 and in the
House 80-16. Senator Jamie Pedersen (D-43) sponsored the bill. “What I think
is remarkable is that this uniKatrina Spade
versal, human experience of
death remains almost untouched by technology,” Pedersen
said. “In fact, the only two methods for disposition of human
remains that are authorized in our statutes have been with us
for thousands of years: burying a body or burning a body.”
More than half of Americans, and 76 percent of Washington State residents, are cremated. But cremation is an
energy-intensive process that releases greenhouse gases and
particulates, emitting more than 600 million pounds of
carbon dioxide annually in the United States.
Natural organic reduction has been calculated to save
1.4 metric tons of carbon per person who chooses it,
making it a potential game-changer for one’s end-of-life
footprint. During his address to the Senate Floor in February, Senator Pedersen said that he would “make the
claim that this bill will change the world.”
Recompose has built a broad community of supporters,
and many Washington State residents took part in grassroots actions to help pass the bill. Katrina Spade, founder and CEO of Recompose, said that she was thrilled
about the feedback from the community: “I heard from
one person in her 90’s who called her senators and told
them to please hurry on up and vote yes.”
Spade envisions a future where every human death helps
create healthy soil and heal the planet. “We asked ourselves
how we could use nature, which has totally perfected the life/
death cycle, as a model for human death care. Why shouldn’t
our deaths give back to the earth and reconnect us with the
natural cycles? At the same time, we’re aiming to provide ritual, to help people have a more direct and conscious experience around this really important event. As hard as it can be,
the end of one’s life is a profound moment, for ourselves and
for the friends and families we leave behind.”
Recompose has developed a patent-pending system that
completes natural organic reduction in approximately
one month. Now that the bill has passed in Washington
State, the Department of Licensing is creating the regulatory structure for this new disposition option. At the same
time, Recompose is actively working to lease property for
Recompose|SEATTLE, the first facility in the world where
the service will be offered to the public. Recompose will be
releasing additional development details in the near future.
Recompose is a public benefit corporation that offers an
alternative choice to cremation and conventional burial,
with a process called “natural organic reduction.” This process transforms human remains into soil, so that we can
nourish new life after we die. Learn more about Recompose by visiting www.recompose.life/faq.
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moment so keep a
memory
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Blind North Carolina Funeral Director Completes
Autobiography

Necklace Urn Pendants
for an Everlasting Keepsake.
Urns hold a portion of the cremains.
Sterling Silver and Gold pieces in stock.

CREMATION KEEPSAKES
orders or catalog:

www.cremationkeepsakes.com
cremationkeepsakes@comcast.net
877-303-3144
David Gates

SYLVA,NC— Funeral director,
building contractor and author David Gates has just released his autobiography, The
Way I See It.
A native of Sylva, David was
born with juvenile glaucoma
and gradually lost his vision,
becoming totally blind at age
22. David originally opened a
store in nearby Dillsboro, selling rocking chairs, handmade
brooms, hammocks, and also
wove chairs and other items
before owning an old time

general store in Dillsboro. He is the first totally blind person
to obtain his commercial building contractor’s license. David
builds new houses and remodels older homes. When David
opened Appalachian Funeral Services and Crematorium
in September 2009, he and his wife, Carrie, began school at
Fayetteville Technical College to obtain their license in funeral
directing. David obtained his license in October, 2015.
David, along with friends, tells the story of growing up
in a small, rural mountain community; his struggles with
public school, trying to find and keep a job; and the challenges of opening and operating a store while adjusting to
the struggles of a sighted world.
The Way I See It is available at City Lights Bookstore, 3
East Jackson Street, Sylva, NC 28779, or by calling 828-5869499. Gates speaks frequently to groups interested in the
challenges and struggles of operating businesses while being
blind. He can be reached by email at chgates@frontier.com.

Batchelor Brothers
Expands West Philly
Presence

SAVE BIG!
EMITTE LIQUID
CANDLE FUEL

PLUS, with every order...
■
■

Free shipping & free returns!
And, an additional 5% discount!

[when you enter promotional code “Fuel”]
Buy direct at ChurchCatalog.com and receive all the same services
as you do when purchasing our products through Amazon... Plus more!

Let’s
Chat

By Kristan Dean

What is a funeral celebrant? They are the person that conducts the funeral service, right? Up until I attended Insight Certified Celebrant training in April that was the extent of my answer. However, I realized while I may know
what a celebrant is, I have almost no idea what they actually do. I also wondered why a family would want or need
to work with a celebrant. How does a celebrant care for the
family? How do they create a ceremony? Why would a funeral home want to work with a celebrant?
Then I realized that while I want answers to all of those
questions and more, the one I really want to ask myself is:
why do I want to be a celebrant? While I am not sure what
a celebrant actually does or how they do it, I can remember
our family’s funerals. One thing that stands out is that the
funeral homes, cemeteries, and funeral directors supported
us so that we were able to have the services that let us celebrate the people we love the way we wanted to.
I remember my dad singing at my late husband’s funeral
and how he helped me sing my husband’s favorite song. I
remember how the funeral home helped everyone in the
procession take a detour, through a few towns so that we
could have a moment, outside in sleeting rain, with our
Old Gram, around her casket in one of her favorite places, Hull Gut. Then there was my dad’s visitation, where
his voice filled the funeral home and my sister Jennifer’s
voice belted out the chorus of Sweet Caroline as she sung
with our dad. In that one moment everyone smiled cried,
laughed, and my dad was there.
These are a few of the moments that bring tears to my
eyes, a small tightening to my heart, sadness, and a burst of
love all at the same time. They are a glimpse into a funeral service, procession, and visiting hours when our family
got to come together, celebrate our love, say goodbye, cry,
laugh, share memories, and create new ones all at the same
time. What strikes me about each of these moments is that
none of them happened in a church. Does this mean that
they can’t? Of course not.

MADE
IN USA

I remember sitting in church at my Grandpa Jack’s funeral mass, looking at his closed casket in front of the altar, realizing what dead means, and missing him in a way
that let me know how much I love him. I remember singing On Angel’s Wings with my sisters at our Papa Bill’s
funeral mass and how that was a moment of awe for me.
I remember hearing our mom give our dad’s eulogy at his
mass, seeing how much she loves him, and how strong
she is for all of us. Each memory is a connection to faith,
spirit, and everlasting love.
Walking into Celebrant training in April the one question I could answer was why I want to be a celebrant. I
want to be a celebrant so that I may help families come
together, in their own way, to celebrate the one they love,
say goodbye, cry, laugh, share memories, and create new
ones all at the same time. I want to help families have
funerals that mean something to them so that they can
celebrate, mourn, and grow the relationships that mean
something to them.
What is a funeral celebrant? For me it is so much more
than a person who conducts a funeral service. What do
you think? I would love your thoughts. Please give me
a ring at 781-980-1728 or, if you prefer, email me at
kristan@mooneytunco.com.

In 2000 Kristan Dean began working with her family to bring
Merry Christmas From Heaven® to all who need the gifts’ message of Comfort, Love, and Faith. Today she is the Vice President
of Marketing and one of the primary members of her family’s
Bereavement Ministry.
 	 Thanks, in great part, to the thousands of funeral directors and
retailers nationwide who make Merry Christmas From Heaven®
a part of their communities, countless numbers of families reach
out to their family every year. Their bereavement ministry helps
families realize that those in Heaven live forever in our hearts.
Their love is with us always.   
Prior to Mooney TunCo, Inc. Kristan worked with companies nationwide helping them build revenues by creating greater sales opportunities through the use of sales intelligence and marketing alignment.
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P H I L A D E L P H I A , PA —
Batchelor Brothers Funeral Services, one of the area’s largest African American
owned providers, has just
opened its third location at
3215 Garrett Road in Drexel Hill to serve residents in
surrounding townships including Darby, Upper Darby, Lansdowne, Sharon Hill,
and Yeadon.
Given the increasing need
for high quality, high integrity funeral services and a convenient location with amenities that would otherwise
seem cost prohibitive, Batchelor Brothers luxurious new
facility offers cost-effective
elegance. With the ability to
seat 300 people in its chapel
and ample onsite parking,
Batchelor Brothers is able to
provide a ministry of care to
families, distinguished individuals and first responders
that require special attention to detail. According to
founding partner, Vaughn
Greene, “We are blessed to
have the opportunity to expand our reach to West Philadelphia and serve the neighboring community before,
during and after the loss of a
loved one.”
In 2010, recognizing that
there was a need to compassionately deliver high quality,
uniquely distinct funeral services to families in times of
loss, Batchelor Brothers, Inc

Funeral Services purchased
the prior Levine Family
Funeral Home, located in
the West Oak Lane section
of North Philadelphia. The
17,000 square foot facility
was renovated to incorporate a 300 seat chapel to accommodate the community,
as well as multiple viewing
rooms, a large conference
room, and a comprehensive
selection room.
In January, 2016, the firm
extended their care and services into Trenton, NJ. They
purchased the prior Saul Funeral Home on Greenwood
Avenue in Hamilton Square,
just outside of Trenton.
Greene, president, licensed
funeral director, and pastor
earned his degree in mortuary science and has an Honorary Doctorate of Humane
Letters. He also holds professional memberships with the
Funeral Director and Morticians Association of Pennsylvania, as well as the National
Funeral Directors Association.
Since the company’s inception, Vaughn’s leadership has
shaped its ministry to reflect
the highest standards in the
funeral industry, and has positioned Batchelor Brothers,
as the standard of excellence
in the minority markets
it serves and beyond. For
more information, visit
www.batchelorbrothers.com
or call 610-713-5560.
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pechacek funeral homes

Elizabeth K. Pechacek Ohlau (left) and Pamela
Pechacek (right) of Pechacek Funeral Homes, Chester, IL, are shown taking delivery of their new 2019
Cadillac Heritage by Federal Coach, purchased from
John Muster, of Muster Coaches.

Muster Coaches 1-800-274-3619 Calhoun, KY
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Park Lawn Corporation Acquires Three Leading
Funeral and Cemetery Firms
TORONTO,ON— Park Lawn Corporation (TSX: PLC) is pleased to
announce that it has acquired substantially all the outstanding assets
of John L. Ziegenhein & Sons Undertaking Inc. (Ziegenhein Funeral Homes), a two- location funeral
business in St. Louis, MO for approximately $4.2 million; Horan
& McConaty Funeral Services,
Inc. (Horan) and The Baue Funeral
Home Co. (Baue), for an aggregate
total purchase price of approximately
101.5 million in cash, subject to cus-

tomary working capital adjustments.
“The addition of Ziegenhein,
Horan and Baue are an excellent opportunity to further expand our existing footprint in an attractive market and is another positive addition
to the Park Lawn family,” stated Andrew Clark, chairman and chief executive officer of PLC. “Culturally, the Ziegenhein, Horan and Baue
teams are a great fit with PLC, and
provide further evidence that we are
a premier partner for business succession in the industry.”

“Over the past four generations,
four values have defined how we serve
our client families, our community and our team members every day:
honesty, excellence, compassion and
respect. PLC’s commitment to these
same core values guarantees that we
will continue to provide exemplary
death care services. PLC is a clear cultural fit for Baue,” stated Lisa Baue
owner of the Baue Funeral Home Co.
“Our vision has always been to be
the company most respected for our
Continued on Page A12
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Millennial Directors

Matthew Morian, CFSP

$89500

Zach Carnley, CFSP

What Have I Learned Thus Far?
By Zach Carnley, CFSP
I have learned many things during my 10 years licensed and 15
years within the profession. The major take away is that you get
out of this profession exactly what you put in. If you are one who
is comfortable on the side lines and doing only what is expected of
you, then don’t expect advancement or career growth.
If you are the guy or gal who thought you would come in Monday through Friday, 8-5, and be able to leave work at work then
you obviously flipped the coin incorrectly when choosing your
career path. Funeral professionals are literally some of the hardest working and most compassionate people you will ever come
across.
I would bet 95% of us have a hard time leaving work at work
and not coming home worrying if you did everything correctly
and remembered to order all the necessities for a service. I have
learned that finding a good mentor is key, someone you can really
rely on and that will give you completely honest feedback.
Feedback and PROPER coaching is the only way you can grow
in the right direction. Take it from me, find one or more great
mentors and do not be afraid to ask questions or clarify things.
A couple years into this I thought I had it all figured out and was
afraid to ask questions because I didn’t want anyone thinking I
didn’t have a clue. Well, I had no clue, and I was truly just throwing darts and praying that the decisions I made were correct. This
is unfair to both your employer and the families you serve.
I have also learned that involvement at any level is key to success. Our profession changes so much each and every day that we
must keep up with current trends. The best way to do this is to get
involved in your state association and ask your employer to send
you to educational opportunities. Did you know that ICCFA and
NFDA both have numerous scholarships to events that will truly
benefit you that are just waiting for applicants?

I have attended NFDA Meet the Mentors and the ICCFA
University both on scholarships and I cannot even begin to
tell you the growth I have had professionally from attending those educational opportunities. You simply will not
get in front of more knowledgeable people than you will
by being involved and attending.
YOU DO NOT HAVE IT ALL FIGURED OUT and
no one way is the perfect way.
I still use things on a daily basis when meeting with families that I learned at Meet the Mentors almost 7 years ago.
I have joined my state and local associations and bounced
ideas off of local leaders, owners, and managers that have elevated me to a whole new level. It can be as simple as you
playing a round of golf at a State Association meeting. You
will be shocked how much you can get out of just doing this.
If you are sitting there wondering why you are still in the
same place you were 10 years ago but you are not doing
anything to grow professionally…then it’s time to look
into what you are missing.
Go to conventions and trade shows and see some of the
new cutting edge stuff out there. I know that not all of us
have the luxury of attending because of work load and staff,
but do not be afraid to beg and plead with your employer
that you want to grow and serve your families better.
Most employers will see that they have an employee that
truly wants to make him or herself better overall which
can positively impact their business. In a previous article
I suggested that if you are having a hard time being involved and getting these opportunities, it might be time
to start looking at some changes.
Take advantage of joining organizations such as The
Academy of Professional Funeral Service Practice and earn your
CFSP. Obviously I am biased because I am a board member, but I joined because I wanted to prove to myself I
could earn it by being involved in my community and being as educated as I can in our profession.

Zach with Executive Director Patty Hutcheson of the
Academy of Professional Funeral Service Practice.

The CFSP designation is truly such an important and powerful credential to have behind your name; it lets everyone in
our profession know you are motivated to be better and it’s
also something you can explain to families: how you earned
it, what it took to get it, and the assurance that they are in
good hands.
There are many of these types of credentials you can earn
that challenge you to grow. ICCFA has numerous opportunities. If embalming and restoration is something of interest
to you then seek out Vernie Fountain or Matt Smith, who
both put on amazing opportunities for learning. The major
conventions have these opportunities as well.
Overall, I have learned that – like your parents and teachers
said numerous times – you can be anything you want to be
and do anything you wantt to do if you just put your mind to
it and pony up. If you are comfortable with doing just what
is expected of you, it is not a terrible thing, but do not complain when you are not advancing or getting looked at when
pay increase time comes around.
Be and do better and give it your all! It takes a very special and
particular type of person to do what we do day in and day out.
By being involved, finding a good mentor, and creating opportunities for success you will be just that…successful.
Matthew Morian, CFSP and Zach Carnley, CFSP are the Millennial
Directors. Matt and Zach met through the North Texas Funeral
Directors Association and TFDA Emerging Leaders. They started
their Millennial Directors blog as a way to give voice to a generation
of young professionals.
Matt is a first generation funeral director and embalmer and is the
managing director of Lucas Funeral Homes in Keller and Grapevine,
TX. Matt has been in the funeral profession since 2010 and is a
graduate of the Dallas Institute of Funeral Service. He was awarded
the 2017 North Texas Funeral Director Association’s Young Funeral
Professional of the Year as well as the 2017 Texas Funeral Director
Association’s Young Funeral Professional of the Year. Matt currently
serves on the board for the North Texas Funeral Director Association.
Zach was class valedictorian at Dallas Institute of Funeral Service,
where he earned a degree in Funeral Sciences. He has also earned
his Certified Funeral Service Practitioner designation. He had previously earned a B.A. in Criminal Justice from Stephen F. Austin
State University. Zach was awarded the 2014 North Texas Funeral
Director Association’s Young Funeral Professional of the Year as
well as the 2014 Texas Funeral Director Association’s Young Funeral
Professional of the Year. He serves on the board of the Texas
Funeral Director Association Services Inc. He is a board member of
the Academy of Professional Funeral Service Practice, serves on the
Job Task Analysis Committee for The Conference of International
Funeral Examining Board. He is the funeral home manager of Lucas
and Blessing Funeral Home in Burleson, TX.
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If all insurance
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are easy to work with,
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Park Lawn Corporation
Acquires Three Leading
Funeral and Cemetery
Continued from Page A10
Firms
superior staff, our ethics,
our world-class facilities,
and commitment to people who are grieving. Not
only does PLC share that
vision, they are successfully implementing it,” stated John Horan, owner of
Horan & McConaty Funeral Services, Inc.
Purchase of Ziegenhein
Funeral Homes, owned
and operated by Roger
Richie, was funded with
proceeds from the company’s recent equity financing; and adds two funeral
homes in Missouri expanding on the company’s existing operations in Kansas
City.
Horan & McConaty Funeral Services, Inc, operates two cemeteries and
eleven funeral homes (including two on sites) in the
high-growth Denver Metropolitan Area.
The Baue Funeral Home

Co., operates a large cemetery and four funeral homes (including one
onsite) in the Greater St.
Charles County area of
Missouri providing PLC
with an attractive demographic profile and dominant market position in
the area.
PLC provides goods and
services associated with the
disposition and memorialization of human remains.
Products and services are
sold on a pre-planned basis (pre-need) or at the
time of a death (at-need).
PLC and its subsidiaries own and operate businesses including cemeteries, crematoria, funeral
homes, chapels, planning
offices and a transfer service. PLC has a North
American wide platform
with operations in five Canadian provinces and thirteen United States.

Observations
By Steven Palmer

Reciprocity
in Arizona
“We welcome you to Arizona. We know you’re qualified. We know you’re skilled.”
–Arizona State Rep. Warren Petersen
Arizona Governor Doug Ducey enthusiastically signed
HB:2569, which allows the reciprocity of out of state
licenses for those qualified, without retraining and relicensing. It is the first such bill in the country.
The Grand Canyon State was previously ranked the
fourth most “burdensome” state by the Institute of Justice for obtaining a license. Hawaii, Nevada and Colorado were rated more difficult.
Arizona is also ranked a top three state for economic
momentum and the fourth-fastest growing state in the
country, according to Ducey’s office.
Many of these licenses were necessary for lower income
jobs creating a great barrier for those wishing to live in
sunny Arizona.
Fox News stated that only five percent of jobs required a
license in the 1950s, today one in four jobs requires one.
Arizona had already granted spouses of military personnel stationed in Arizona, who had out of state occupational licenses, an equivocal Arizona license.
Governor Ducey was driven to the signing ceremony in
a U-Haul truck to show the migration of workers looking
to get employed in Arizona.
In his January 8, 2019 Inaugural Address, Ducey stated,
“100,000 people will move here this year. There is a job
available for every one of them. Lots of them are trained
and certified in other states…let’s stop this foolishness.
Pass Warren Petersen’s bill to grant universal recognition
for all occupational licenses and let them work.”
Those seeking reciprocity must have a year as a licensee
under their belt with their former state. They must be in
good standing in whatever states they were licensed. Applicants must meet any specific testing requirements such
as fingerprint verification. They must not have discipline
charges against them in their former state, had a license
revoked or surrendered voluntarily, there is no disqualifying criminal history.
The license bill affects such occupations as barbers, chiropractors, veterinarians, pharmacists, physicians, dentists, nurses, optometrists, real estate agents, behavioral

health professionals, cosmetologists and many more.
Licensed funeral directors and embalmers seeking to come
to the Grand Canyon State will have an easier road than in
the past. Qualified licensees can find jobs, which are needed
in Arizona.
The bill was introduced to the House on February 4,
2019. The House passed it on February 25, Senate passed it
on April 4 and the Governor signed it on April 10, 2019.
Those who have knowledge of the legislative process must
be impressed with the speed that these bills went through
the chambers.
The Goldwater Institute in Arizona has long sought a bill
to help those wanting recognition of out of state occupational licenses.
Goldwater’s Institute’s Jenna Bentley stated that “New Arizonians who hold licenses will no longer be punished for
trying to make their career in the Grand Canyon State; and
that’s an important sign that Arizona is a place that truly
recognizes the importance of hard work.”
Governor Ducey stated: “Too often our government has
acted as an adversary, not an ally, for people who want to
work. Well today, those days are over forever. We believe
(the law) could be a model for the country on how to unleash the economic opportunity and how Republicans and
Democrats can work together to get things done.”
The expense in equivocating state levels of qualifications
make it costly to a new Arizona resident.
The hope is other states will adopt a similar legislation.
Arizona residents cannot find a reciprocating state with accepting terms.
As you can imagine, some groups and associations are
troubled with the new law. The National Board of Certified
Counselors (NBCC), a “nonprofit body for the credentialing of counselors” was opposed to the bill HB2569.
Their press release gives this opinion: “Ducey has had a
track record of trying to roll back occupational licensing
requirements, including his support of “universal licensing
recognition,” the near-automatic acknowledgement of outof-state licenses. Although the intent is to make it easier
to work in Arizona, such legislation potentially exposes the
public to mental health providers who have not met the
minimum qualifications to practice in the state.”
The debate on the state house floor brought Daniel Greenberg, a senior policy advisor of the U.S. Department of Labor, to the State House hearings.
“Occupational regulation is often too burdensome and too
excessive and often presents serious challenges and dangers
to worker mobility, economic growth, economic productivity and job creation. The bottom line is that cumbersome
regulations are really hindering the American workforce.”
Newspapers looked at some other occupations to see how
this law will affect them. Jim Knupp chief of operations for
the registrar of the Board of Chiropractors said that “a new

streamlined application for out-of-state licensees will
likely be created to reflect the change.”
The Arizona Department of Real Estate, which oversees 66,000 salespeople, brokers and real estate related
entities, does not currently have such a reciprocal policy.
“The Department will work to determine how out-ofstate applicants are approved under this new law and
provide more information on the ADRE website prior
to the effective date.”
Currently realtors must accomplish 90 hours of an accredited Arizona real estate educational institute and
pass their examination.
Pharmacists seeking reciprocal licenses will still have to
take a test on Arizona law.
The Arizona Massage Board has had worries from its
licensees about the new law. There was a general trepidation of deregulating a profession. They knew other
boards had the same worries.
The Massage Board released this press release from
Paul Avelar, managing attorney of the Arizona office
of the Institute of Justice: “Workers don’t lose their job
skills just by moving across state lines, but licensing laws
often treat them as if they do…HB 2569 is a commonsense reform that will help expand economic opportunity by making it easier for people to move to Arizona
to further their careers.”
Other states with higher educational requirements
may not appreciate the easing of the transfer of licenses. That is understandable. As funeral service faces more
and more change in the level of its offerings, salaries will
be affected and desirability to become licensed will also
be afflicted. A law like this may help any state deal with
obtaining accredited employees.
“There is dignity in all work. And we know that whether you
make your living as a plumber, a barber, a nurse or anything
else, you don’t lose your skills simply because you live here.”
–Arizona Governor Douglas Ducey, Inaugural Address 2019

Steven Palmer entered funeral service in 1971. He is an honors
graduate of the New England Institute of Applied Arts & Sciences.
He has been licensed on both coasts, he owned the Westcott Funeral
Homes of Cottonwood and Camp Verde, AZ, where he remains active in operations. Steve offers his observations on current funeral service issues. He may be reached by mail at PO Box 352, Cottonwood,
AZ 86326, by phone at (928)634-9566, by fax at (928)634-5156, by
e-mail at steve@westcottfuneralhome.com or through his website at
www.westcottfuneralhome.com or on Facebook.
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WHY IS MKJ

THE BEST
AT SOCIAL
MEDIA?
Three simple reasons:
Courtney Gould Miller
Chief Strategy Officer and
Head of Digital at MKJ

FLEXIBILITY

CUSTOMIZED CONTENT

PROVEN RESULTS

We’ll manage all of your social
media accounts or support
your team - whatever works
best for you.

Details matter. Wherever you
are, we have images of places
and people that will specifically
fit your community.

We’re not satisfied with just
getting likes - we’ll convert
them into pre-need leads and
drive traffic to your website.

No long-term contracts - try for yourself, and you’ll stay for the results.

Still don’t believe us? Just ask our clients.
“We’ve loved our MKJ website for a long

“If you are looking for a high-quality,

time, but I wasn’t sure about Facebook

professional, and reliable company to

and other digital marketing at first. I

assist you with your social media pages,

trusted Courtney and the team that it

you need to contact MKJ Marketing –

would be right for us, and it absolutely is.”

they are the best!”

KIM BRIDGES

Bridges Funeral Home | Knoxville, TN

DIANA M. RUSSELL

R.T. Foard Funeral Home and Crematory | Rising Sun, MD

Give us a call, and we’ll show you
how our social media strategy
can grow your business.

mkjmarketing.com | 888 655.1566

©2019 MKJ Marketing

Check out our case studies here: MKJmarketing.com/case-studies
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Cemetery Superintendent Has Spent Half His Life
Serving Community

www.nomispublications.com

CINCINNATI,OH—The year 1990 was a big one. The
first episode of The Simpsons aired on FOX-TV, an ozone
hole was discovered over the North Pole, we went to war
in Kuwait, and Stan Spitler, a recent graduate of Clark
State College, started working at Ferncliff Cemetery.
That first job entailed grounds work and escorting funerals from the front gate to the gravesite. But Spitler

didn’t remain in that starter role long. A year later he was
appointed assistant superintendent, a position which included sales, ground crew supervision, gravesite set-up
and mausoleum/columbarium internment.
So you could literally say that Spitler, who has been
Ferncliff’s superintendent since 2003, learned the business from the ground up.
Bringing the Cemetery
into Modern Times
“At age 40, I inherited a
bookkeeper who was over
60 and a secretary who was
over 80,” Spitler recalls, “so
my first task as Superintendent was hiring two new
assistants: one for grounds,
and one for the office.
“Ferncliff was frozen in
the 1950s in terms of facilities, equipment and proStan Spitler
cedures, so I spearheaded
the introduction of computers, a modern financial system, a cemetery mapping system, and some much-needed building renovations.”
Spitler introduced tours for the public in 2003, then set
his sights on a master plan. “We put together a grounds
design that the board and I could work on together for
the next 12 years,” he explains.
Tireless work brought the plan to fruition bit by bit, enhancing Ferncliff’s 240 acres of historic and picturesque
grounds with new and renovated lakes, fountains, creeks,
streams and waterfalls.

Funeral Communications for 2019

YOUR
THIS IS

YEAR

Enhance Family Experience
Instant Access Messaging
Gain Peace of Mind
myASD.com

1-800-868-9950

An Arboretum with a
Unique Tree
By 2007, the cemetery had
been transformed to such a
degree, the new name, Ferncliff Cemetery and Arboretum, was apt. That same
year, a tree was discovered
on the grounds that had not
been found anywhere else in
the United States.
“We named it the DiamondBark Beech Ferncliff
and registered the name with
the United States Patent Office,” says Spitler. The tree
has been propagated and is
now growing in Oregon.
Planning for Disruption
As it became clear that
more and more people were
preferring cremation to burial, Spitler led Ferncliff to
adapt to the trend. The first
160 cremation niches were
built in 2008, with an ash
scattering garden developed
in 2007. An additional 300
niches were added in 2012.
Ferncliff added a crematory
and viewing room in 2012,
a funeral home in 2016, and
the House of Reflections, a
climate-controlled indoor
space for visiting cremation
urns displayed in glass-front
niches, in 2018.
In the fall of 2020, Spitler
will begin his third decade
with the cemetery, where he
has served the community of Springfield more than
half his life. “We have more
developments in the works,”
says Spitler, who is eager to
continue serving Springfield,
with fully coordinated care
from the time of one’s passing to their final resting place.
“I am proud of the serene oasis that the Ferncliff
Cemetery, Funeral Home,
Crematory and Arboretum
has become,” Spitler notes.
“Those who have passed rest
peacefully, and their loved
ones have a quiet, welcoming place for remembrance
and reflection.”
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ADVANCEMENT
A D VA N TAG E
®

POWERED BY

EXPRESSFUNERALFUNDINGHASFOUNDTHESOLUTION
for families during their most difficult time of need with the Advancement Advantage.
• Virtually zero limitations
• We do all the work for you

• No risk and no recourse
• Provides funds to families beyond funeral expenses

DID YOU KNOW ?
63% of Americans
have less than
$500 to cover an
unplanned expense.
(Forbes, 2017)

812.949.9011

www.expressfuneralfunding.com
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The Fan Man, Inc.
John Mannion

bankersadvertising.com/thefanman

1-800-671-8280 Cell: 803-417-2940
Thefanman@comporium.net
Fans Calendars Urns
Register Books Dresses
Advertising Specialties
“WhatEver You Need”

ALUMINUM NAME PLATES
Available in polished or satin standard ﬁnish. There are many custom
styles, including bright chrome and brass plated name plates available
for an extra charge.
 Stock Finish - Polished Bright & Lacquered
 Slant Style Font available at no additional Charge
 Plates sold in pairs
2” Block, Standard or Slant
$8.50 per letter
Max 21 letters & spaces per plate

2” Block - Chrome Finish

3” Block, Standard or Slant
$11.50 per letter
Max 13 letter & spaces per plate
3” Block - Gold Finish

4” Block, Standard or Slant
$12.50 per letter
Max 11 letters & spaces per plate

3” Script - Polished Bright Finish

Above prices are per letter, per plate.
Minimum charge per plate $100.00

3” Slant - Polished Bright Finish

Double line plates are priced per letter at 2 times the longest line.

2” Block - Polished Satin Finish

50% upcharge for Script Style letter.
Upcharge for brass or chrome plating
$50.00 per plate, per line.

2” 2 Line Plate Polished Bright Finish

PHONE: 773-489-3700
800-992-1234

FAX: 773-489-3434
800-626-3299

info@church-chapel.com • www.church-chapel.com

L i k e Us On
Facebook!

Facebook Organic Reach Is Dead, But Your
Profile Shouldn’t Be
I have a little bad news for
you if you’re counting on clever Facebook status updates to
bring in new clientele: The organic reach of an average business-related post on Facebook
today is about 1–3 percent,
and it’s usually closer to the 1
percent end of that range.
That’s right: For general Facebook posting, you’re
likely wasting time and creative effort, receiving an almost imperceptible return
Welton Hong
on your investment.
Organic, in this context, means free. I’m referring to the
basic social posts on your Facebook page. They’re served
up to very few people without some help from your marketing budget or follower likes or shares.
And this isn’t really a new trend for 2019.
As early as 2013 and 2014, Facebook changed its algorithm, causing a drop in organic reach by almost 50
percent. The social giant took action again in 2016 and
2017, dropping the already diminished reach in half
again for many business accounts.
You might be wondering why businesses are taking such
a hit when it comes to organic reach. A number of reasons are at play, including the fact that more than 60 million businesses have active pages on the network. That’s a
lot of posts being uploaded, so it’s not surprising that large
swathes of your target audiences aren’t seeing everything.
A second reason for low reach is that certain families
have liked your page but don’t follow your posts. Consequently, your organic content only shows up for them if a
friend shares it or they go purposefully to your Facebook
page to view your posts (as opposed to seeing your posts
in their personal feeds).
But the biggest reason organic reach is so low is because
Facebook, as a whole, is a business with savvy monetization processes. Now that it’s built an enormous, very
valuable network, Facebook is not going to give things
away for free when it can easily charge for the same exposure. Facebook is a for-profit business: It has no responsibility to provide other companies anything for free.
So, what does this mean for death care companies?
Should you scrap Facebook altogether?

Embalming
Tips & Tools
By Matt Black

Post Embalming
Treatment of the Hands
(Part 7)
Another approach that will yield positive results is the use
of color correction to camouflage discolorations. I very seldom see this approach used in a mortuary setting, however, at a recent Dodge seminar, presenters Tom Buist and
Duane Hedrick both spoke in depth about this method.
Another of my colleagues, Dr. Jackie Taylor, is an educator and embalmer with vast experience and an expert
source of knowledge on the topic of color correction. Color correcting techniques have been used by professional
makeup artists for years with proven success. Let’s try this
approach more often in the mortuary setting.
The color wheel plays a key role in this technique. The
basic concept to achieving success is to keep in mind that
the colors that are opposite of one another on the wheel
work to cancel each other out. For example, green tones
cancel red tones, purple cancels yellow and orange cancels blue. If you trying to cover a dark purple bruise, a yellow shade like tangerine is highly effective. When applying
tangerine Kalon pigment, less is more. Additional application of complimentary cosmetic such as suntan in thin
layers will help prevent an artificial caked on appearance.
Apply the color correcting tangerine pigment on the specific area that needs addressed. The cosmetic should be
placed on the skin with mortuary brush or sponge and
evenly distributed and blended naturally.
Another popular approach is the use of aerosol mortuary
cosmetic sprays such as Under Coat. These sprays present an opaque finish and can be used as a cosmetic base

for additional cosmetic treatment. Coverage is highly effective when used properly and a natural appearance can be easily achieved.
I have seen this work well when sprayed directly on to the
discoloration and, before drying, stippling with a soft brush
into the discoloration area. This stipple action allows for the
cosmetics to be driven into the pores to give a more natural
appearance than normally results when brush or paint cosmetics are employed. By using a brush action and stippling,
we can eliminate the artificial look resembling a painted on
cosmetic application.
A common error when concealing discolorations is overextending the coverage area of the cosmetic. For example, a
half-dollar sized discoloration on the back of a hand results
in opaque cosmetic on the entire hand and arm. An application of cosmetic to the discoloration with a gradual blending
into the tissue surrounding the discoloration will result in a
far more natural and pleasant appearance.
Another effective method is spraying the aerosol cosmetic
onto a paper towel and then, using a brush and a stippling
action, apply the cosmetic from the paper towel onto the discoloration. By using a stipple action, and not brushing, we are
avoiding the concealment of the pores and resulting unnatural appearance.
A common error seen when using under coat spray is that
the cosmetic appears to be too heavy. Again, remember that
in all cosmetic application, less is more and the stipple action
will help with this issue.
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By Welton Hong

Absolutely not. Facebook has more than 2 billion users,
almost 1.75 billion of whom are active each month. Companies can’t afford to ignore the marketing potential, and
with over 60 percent of people 65 and older using the social network, firms that market preplanning services can
connect with a strong target audience on the network.
But you do have to understand how to leverage Facebook given the diminishing return on organic posts.
One of the best ways to reach the right audience on
Facebook (and obviously the social giant has engineered
it this way, to some degree) is to pay for reach. You can do
that several ways.
Facebook makes it easy to boost a post, effectively turning
a regular “organic” post into an advertisement. When you
boost a post, you can target it to a specific audience and set
your budget to control marketing spend. However, you are
paying for it, so you shouldn’t boost every post you create.
Consider boosting posts you think are important for
conversion, such as those that include special offers or
links to content that positions you as a thought leader in
the industry. For example, you might boost a post with
an offer to download an e-book on preplanning, if you’re
using that promotion for lead generation.
Another way to increase paid reach on Facebook is by
buying ads. You can select from a variety of ad types on
Facebook, and they appear in news feeds or on the right
column for desktop users, depending on the type of ad
and how you target it. You can also choose to target ads
only to either mobile or desktop users.
And even with the low engagement rates of organic
posts, it’s still a good idea to continue posting, especially
if you have information people are likely to share, like, or
comment upon. Those actions ensure your posts are seen
by others, so educational posts or those with local interest
are still good fodders for organic Facebook marketing.
The bottom line with Facebook right now is that organic reach is not going to do much for your death care business, but the platform itself can still be a strong channel in
your digital marketing efforts. That’s especially true given
the wide demographic reach of Facebook and the fact that
your target audience is likely represented on the network.
Welton Hong is the founder of Ring Ring Marketing®
and a leading expert in creating case generation from online
to the phone line. He is the author of Making Your Phone
Ring with Internet Marketing for Funeral Homes. For more
information, visit www.FuneralHomeProfits.com.

Regardless of the application method one chooses, it is
always advantageous to use a thin, multi-layer approach
over a heavy one-shot technique when attempting to cover a discoloration.
Because these sprays are a base cosmetic, they work well
in combination with other cosmetics such as a Perma
Cosmetic or traditional Kalon pigment.
Use of a cosmetic spray alone may produce an unnatural appearance. Cosmetic sprays are normally offered in a
limited number of shades so using a combination is normally preferred. Simply apply the other cosmetic over the
base spray once it has been stippled.
A key to successful coverage of a discoloration is the
blending of these cosmetics. The selection of the proper,
clean and well cared for brush is of utmost importance in
achieving the desired outcome. When blending cosmetics
into the natural tissue beyond the discoloration, a clean
brush will reduce the opaque coverage of that surrounding tissue. A clean brush will deposit less cosmetic into the
pores when stippling in a blending action. Blending will
help to achieve the gradual decrease of opaque cosmetic
and avoidance of a distinct line of demarcation that one
strives for.

Matt Black has been a licensed funeral director and embalmer
in the State of Pennsylvania for over 20 years. He represents The
Dodge Company in Central and Western Pennsylvania. In addition to being a graduate of the Pittsburgh Institute of Mortuary Science, Matt also holds degrees in Bio-Medical Engineering
Technology and Industrial Management. Matt has also attended
the Fountain National Academy of Professional Embalming Skills,
Springfield, MO, and is licensed in eye and corneal enucleation. He
has presented at Dodge Embalming Seminars as well as numerous local seminars in Pennsylvania. He can be reached by email at
mblack@Dodgeco.com.
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Created for Partnership.
Designed for Business Success.

After being in the Funeral Care industry for 42 years and operating
my own businesses for 32 years, I began to seriously consider the
inevitability of the need for a plan of succession. It became evident
to me that my options would be limited in many aspects, which is
why I chose to trust Johnson Consulting Group, known as one of
the funeral industry’s most highly regarded consulting and
operational experts.
They helped me find the perfect match in a purchaser, as I wanted
to continue to work after the sale and assist the new owner with
continued success and growth. Dave Adams and Karen McCurdy
were on the front line at all times along with their support staff as
we moved forward through the processes of transferring the
companies. Jake and Tom Johnson also made themselves
available as needed, which says a lot about this company’s
leadership and commitment to excellence. I could not imagine how
we would have made it through without enlisting such an
experienced and quality group as Johnson Consulting!

-John P. Brooks

Let's Find You
The Best Possible Fit!
info@johnsonconsulting.com
480-556-8500
www.johnsonconsulting.com
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Quality & Value - Built Just for Funeral Homes!
Providing the Best-Designed Tools for Your Services Since 1926.

Nesting
Stands

100 Black Women of Funeral Service, Inc.

Portable Folding
Register Stands

Ladder
Racks with
adjustable
shelves

Made
in USA

XL

industries
inc.

Call: 406-449-4100 • Visit: www.XLIndustries.com
Available Through Quality Suppliers

Inventory Reduction Sale!

Extra-Large Black Cremains Bag (13” x 15”)
$200 for a case of 100 bags*

That’s just $2 a bag, for a savings of 45% off regular price!

Call 651-450-7727 or visit UrnBags.com to order.
*Our extra-large size is perfect for the plastic human urn, while supplies last.

S END U S Y OU R NE W S !
PO Box 5159, Youngstown, OH 44514
1-800-321-7479
info@nomispublications.com

Hall of Fame Awards
By Elleanor Starks Beasley, CFSP
Founder and Executive Director

Dozens of products that give you years of service and store compactly
when not in use. Lightweight and easy to take to gravesides or churches.
Basket
Stands

The 100 Black Women of Funeral Service, Inc. was founded in
Kissimmee, FL in 1993 after a two year period of consultations
and research on the role they would play in the National Funeral
Directors and Morticians Association–The Nation's Oldest African
American Funeral Service Organization.
The four goals of the 100BWFS organization are:
1. Women's leadership and award recognition.
2. Mentoring and scholarship assistance for mortuary students,
matching them with experienced licensed professionals to
assist their development and licensure.
3. Community service projects.
4. Building a stronger network for females entering a male
dominated profession.
25 years later the 100BWFS has been involved in numerous
awards and projects including:
• Living Legends of Funeral Service, recognition for 50 or more
dedicated years in the profession.
• Mortuary Science Educator of the Year.
• African American Funeral Service History Museum and Hall of Fame
induction, which we will be showcasing for the next 11 months.
• Breast Cancer Awareness Project, showcased in October along
with the NFDA Convention.
We are proud of all of our VIP Life Members, staff, exhibitors
and the many members and suppliers who support us through the
Memorial Scholarship Program and The Gift of Funeral Education,
especially Nomis Publications, Inc. and Batesville Casket Co., who
have supported us since we organized in 1993.

Sidney A. Jones, Sr

Carolyn Jones

8 - 7 - 18 • 2PM
Kissimmee, Florida

We thank each of you who read our
articles in the Funeral Home and Cemetery
News each month. We are always looking
for phenomenal women to join our ranks
and help us work toward 25 more years
of excellence for a new generation funeral
caregivers. Email Hundredbwfs@aol.com.

David L. Campbell Sr.

The Sidney A. Jones Funeral Home
was founded in 1936 by Sidney A. Jones,
Sr., who owned and operated the funeral home until his death in 1978. After
which his wife, Carolyn Jones, continued
the legacy as the leading African American funeral home in Savannah, GA. Sidney retired in 2006, selling the business
to David L. Campbell, Sr., a licensed funeral director and embalmer that she had
trained for fourteen years.
A 1983 graduate of the Gupton-Jones
College of Mortuary Science, Campbell

By Mark Bowser

BUILDING TRUST and rapport with your team is of
utmost importance for any leader. United States President
Abraham Lincoln spent 75 percent of his time meeting with
people. Lincoln believed that a leader must stay close to people. Leaders are other-oriented. Lincoln knew that others
were a great source of information. Lincoln also understood
that his people were the team’s greatest asset. His philosophy
was to see as many people as he could.
There are four things that are important for us to keep in
mind if we are going to build rapport as a leader. One, Get
out among the people. Leaders have to be available to their
team members. One of the problems is that in many cases,
there is a separation between the leader and the team. I call
this the “Ivory Tower Syndrome.” The leader appears to live
in an Ivory Tower and unreachable to the team. This creates
division, lack of trust, and eventually failure. Leaders must
be available.
One of the best ways to get out among your people is to
follow the strategy of “Leadership by Walking Around.” You
literally walk around. You are present, seen, and available.
For example, you come in the office in the morning and
you walk out among your team. You come up to Fred and
say, “Good morning, Fred. I heard that your son Jim had a

Hall of Fame Awards
African American Funeral Service History Museum

Campbell & Sons Funeral Home, Savannah, Georgia
African American Funeral Home Hall of Fame

Three Pillars
of Success
for Funeral
Directors
Part 6: Connecting & Building
Rapport as a Leader

JUNE 2019

baseball game yesterday. How did he do?” Do you think this
connects with Fred? You bet it does. You do the same thing
with others on your team. I am not saying you have to spend
five minutes with each team member. Make it informal. Just
go out and talk with them.
The second strategy is to get the facts. As the leader, you
have to make sure you are up-to-date and accurate on the
important details of your team and organization. If you’re
not doing this, you will lose credibility in the eyes of your
team, and that is the first step to failure.
Third, you need to have an open door philosophy. This
means you are approachable. Let me give you a couple of
examples from people who have attended my business seminars. One gentleman made a one-on-one appointment with
each and every one of his team members. This was their individual time with their leader. They could talk with him
about anything. It was their agenda, not his.
Another gentleman had an equally effective approach but
with a little twist. Instead of setting an appointment with
each team member, he had open office hours. He told his
team that he would be in his office at a certain time, and
anyone who wanted to speak with him during that time
could. He disciplined himself and made sure that he was in
his office at the appointed times.
Having an open door philosophy breaks down the walls of
the Ivory Tower. We become approachable, reachable, and
connected with our teams.

Dorothy Campbell

continues the family owned and operated
business alongside his wife, Dorothy, and
sons, Donovan Campbell, a licensed funeral director and David Campbell, Jr.,
a funeral apprentice/office manager, and
during summer breaks from college, his
daughter, Davida Janae Campbell.
Congratulations to the Campbell &
Sons Funeral Home and David Campbell on their induction into the 2019 100
Black Women of Funeral Service African
American Funeral Home Hall of Fame.
Continued on Page A20

Fourth, return favors before favors are due. Now,
what does this mean? It means one simple word—
networking. We have to network with people. This
principle is written in a very specific way for a very
important reason. You see, many people network and
connect with people in order to gain something. It’s
the old concept of “what’s in it for me?” This is the
wrong motive to network and connect. The right motive is to give. How can I be an asset to that person?
How can I help them reach their goals? By doing this,
you help other people—and guess what? The icing on
the cake is that you are helping yourself, too. Can you
throw a beach ball into the ocean without it coming
back to you?
As my co-author of Sales Success, the late Zig Ziglar
said, “You can have everything in life that you want as
long as you help enough other people get what they
want.” Let’s make this the cornerstone of our networking and rapport and we will have all the friends, love,
and success we will ever want.

Excerpted and adapted from the book The Three Pillars of
Success for Funeral Directors by Mark Bowser. To get a copy, visit http://bit.ly/2NdlyGc
Mark Bowser is the Vice President at the Bright Corporation
and one of the top motivational business speakers in the United
States. He is the author of several books including Sales Success
with Zig Ziglar. He can be reached at 1-800-428-6424 or email
mark@BrightCorporation.com.
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Smith & Gaston Funeral Services, Birmingham, Alabama
African American Funeral Home Hall of Fame
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Staff of Smith and Gaston
Funeral Services

Smith and Gaston Funeral
Services in Birmingham, AL

Founded by the late Dr. Arthur G. Gaston and his
father in law, A. L. Smith in 1923, the Smith and Gaston Funeral Services is one of the oldest black survivDr. Arthur G. Gaston Donovan J. Campbell David L. Campbell Jr
ing family operated businesses in Birmingham, AL.
The business duo shared many business interests, formulating the Buri- Eric A. Gardner and Thomas James Gardal Aid Society to help families struggling to pay for burials of their loved ner, Jr., and a very courteous, loyal, dedicatones which expanded into the Booker T. Washington Insurance Com- ed, committed and professional staff known
pany, serving two out of five families in the city.
as the Smith and Gaston family.
Continuing the tradition as a family operated business, the Smith and GasCongratulations to the Smith and Gaston Funeral Services continues its legacy as a ton family legacy on their induction into the
family operated enterprise, operated by Edna 2019 100 Black Women of Funeral Service AfMiller Gardner, her sons, Paul G. Gardner, rican American Funeral Home Hall of Fame.

StoneMor Partners Reports Financial
Results for 2018 and First Quarter 2019
TREVOSE,PA— StoneMor Partners L.P.
(NYSE: STON) reported operating and
financial results for the fourth quarter and
full year 2018 as well as operating and financial results for the 2019 first quarter
period ended March 31, 2019.
Fourth Quarter and Full Year Financial
Performance
Revenues for the fourth quarter were $83.4
compared to $85.3 million in the prior year
period. Full year revenues were $316.1 million compared to $338.2 million in the prior year. Investment and other income for
2018 was $42.3 million, a decrease of $13.0

million from the prior year.
Fourth quarter net loss was $20.5 million compared to $45.5 million in the
prior year period and a loss of $72.7 million for the full year compared to $75.2
million in the prior year period.
Cemetery segment income for the 2018
fourth quarter was $6.6 million compared
to $7.6 million for the prior year period.
Funeral segment income was $1.5 million for the 2018 fourth quarter compared
to $1.4 million in the prior year period.
Cash from operating activities for the
Continued on Page A22

Aftercare
By Linda Findlay

There are many times that I talk to a grieving family
member who shares with me that they have had previous
losses. It always saddens me to hear stories of how loss and
grief were “dealt” with many years ago! It has taken the
experiences of loss and grief by many people, to change
some very important ways that loss is dealt with in society
today. Although there is much to be worked on in different areas of loss and grief and how it affects people, great
strides have been made!
My first experiences with working with families was
during the time that I facilitated a “SHARE” grief support group for parents who had lost a child to miscarriage,
stillbirth, newborn death and SIDS. Share is a national
organization that was founded by Sister Jane Marie Lamb
back in the 1970s. Sister Jane Marie recognized the needs
of parents who experienced a perinatal loss. She worked
tirelessly to change the way parents were supported during and after the loss of a baby.
There were many important accomplishments that were
made under the guidance of Sister Jane Marie. Education and protocol were created and shared with hospitals
to better serve the needs of parents. Share support groups
were started and grew across the country. Parents were being given “burial” options for miscarried babies and they
were encouraged to “name” their babies. She negotiated
with First Foto to provide free pictures for parents whose
baby had died. Parent information packets were created
and provided to caregivers to give to families. A way to
identify a hospital room that a bereaved mom was being
cared for in was created. (There were no options to care
for a mom who delivered a baby other than on the maternity floor in a hospital – where live babies and happy end-

ings were all around the family who was not going to take
their baby home.)
The list goes on and on. You don’t realize how much actually goes into a cause to help make an experience different
for others.
I personally hold a special place in my heart for Sister Jane
Marie. Not only did a Share support group make a difference in my grief journey, I am also blessed to say that Sister
Jane Marie was my saving grace during my time of need. I
wrote letters to Sister Jane Marie for two years after the loss
of my daughter. She answered each and every one. She called
to check on me during that time as well. I had the opportunity to attend an annual Share convention in St. Louis many
years ago. One of the greatest honors of my life – I finally
met Sister Jane Marie! It brings tears to my eyes and a tug to
my heart when I recall meeting such a beautiful, kind woman, who I believe helped to keep me from drowning in my
grief! I felt like I had known her my whole life and I knew
that I would always hold a very special place in my heart for
her. I feel the very same about her to this day!
I have often said that my life’s work is my daughter’s legacy.
Not a day goes by that I don’t honor her legacy and the impact that her short life and death has had on my life. One
precious baby, who only lived for two hours and nine minutes, has made such an impact on me and the world that I
had been left to live in without her!
As a funeral director, I believe you make a difference in
people lives. I have been told over and over again stories of
funeral directors that made a real difference. I am one of
those people. When my baby died, we were told we had
to call a funeral home. My 27-year-old, limited life experienced mind, had no idea why I would need to call a funeral

home. As it turned out, the funeral home who took care
of our daughter took great care of her and us. They offered options that we would never have known about.
They were patient and accommodating with two parents who needed all of the guidance available. They prepared our baby, offered us a time and space to say our
goodbyes and buried her alongside my grandmother. A
few weeks later, I realized that I did not get a bill from
the funeral home. I assumed that my dad had paid for
it. When I thanked him, he said, “Linda, I didn’t pay
for the funeral. I offered payment to the funeral director and he said they don’t charge for babies.” He said he
was humbly grateful and a bit surprised. He apologized
for not telling me sooner, considering all our family had
been through.
I am grateful for my funeral home director. I have,
many times during the years, referred family and friends
to them to take care of our deceased loved ones.

Linda Findlay is the founder of Mourning Discoveries, Grief
Support Services. She is a 28 year career “Aftercare Coordinator,” a
published author, an advocate for bereaved families and the founder and co-creator of Journeys of Hope Grief Support Outreach
Programs, coordinating and hosting seminars and events, including the first and only Bereavement Cruise that provides extensive
programming exclusively for grieving families. Linda has developed
comprehensive aftercare programs that are used in over 300 funeral homes in 25 states. Linda has supported and worked with thousands of grieving families across this country. She has visited and
provided support for grieving families in their homes and through
Funeral Homes, Hospices and faith-based organizations. She has
created, facilitated, participated in and coordinated hundreds of
workshops, services of remembrances, and support groups. Linda
is a lay counselor for a Christian Care Ministry in Greenville SC.
Her highest honor is to enter people’s lives and help make a difference. Linda can be reached at 315-725-6132 or you can visit her
websites at www.mouringdiscoveries.com and www.j3hhh.com,
or email Lf6643@yahoo.com.
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StoneMor Partners Reports Results for 2018
Continued from Page A20
and First Quarter 2019
full year was $26.5 million compared to $15.0 million in
the prior year period.
Merchandise trust value at December 31, 2018 was $488.2
million compared to $515.5 million at December 31, 2017.
Joe Redling, StoneMor’s President and Chief Executive
Officer, said, “2018 was a transitional year for StoneMor
on many levels. Among the major developments, I joined
the company as its new CEO in late July and immediate-

ly began developing a turnaround plan. Several months
earlier, industry veteran Jim Ford had been appointed
the company’s new COO. We welcomed two new independent board members and announced our intent to
convert to a C-Corporation.”
“We are committed to enhancing unitholder value, demonstrating compassion and dignity for our customers, and
creating a rewarding work environment for our employees.”
First Quarter Financial Performance
Revenues for the first quarter were $71.5 million compared
to $77.9 million in the prior year period.
First quarter net loss was $22.5 million compared to $17.9
million in the prior year period.
Cemetery segment income for the first quarter was $2.8
million compared to $2.1 million for the prior year period.
Funeral segment income was $1.5 million for the first quarter compared to $2.0 million in the prior year period.
Cash used in operating activities for the first quarter was
$13.1 million compared to cash provided in the prior year
period of $6.2 million.
Merchandise trust value at March 31, 2019 was $515.1 million compared to $488.2 million at December 31, 2018.
Joe Redling, StoneMor’s President and Chief Executive Officer said, “With the recent addition of our new SVP & CFO,
Garry P. Herdler, the full management team is now in place.”
“It’s also worth noting that in our first quarter results, while
sales were lower, our expenses during the period were also
lower by a nearly equivalent percentage amount. The improvement in our cemetery segment income is a reflection of
our ongoing focus on expenses. We continue to work towards
aligning our cost structure with our revenues, the refinancing
of our credit facility, and converting to a C-corporation.”
StoneMor Partners L.P., headquartered in Trevose, is an
owner and operator of cemeteries and funeral homes in the
United States, with 322 cemeteries and 90 funeral homes in
27 states and Puerto Rico.
StoneMor is the only publicly traded death care company
structured as a partnership. StoneMor’s cemetery products
and services, which are sold on both a pre-need and at-need
basis, include: burial lots, lawn and mausoleum crypts, burial vaults, caskets, memorials, and all services which provide
for the installation of this merchandise. For additional information about StoneMor Partners L.P., please visit StoneMor’s
website at www.stonemor.com.

The
Lincoln
Funeral
Diary
By Todd Van Beck

Route of Lincoln’s Funeral Train

President Lincoln had died. The country was stunned and
the funeral profession would be forever changed over the
next 20 days. There’s been nothing comparable to Lincoln’s
final odyssey. It made the unreal real for millions, some 90
years before the advent of television.
This is part 12 of our 18 month series as we delve into the
1,654-mile journey with highlights of funerals held in 12 cities. We will conclude with some insight into John Wilkes
Booth as well as having some fun with Lincoln trivia and answers to some of the questions I am asked during my presentations. When I present my Lincoln assassination program
I always have a packed house. I have found that even those
that dislike history have a great interest in the Lincoln funeral. Anyway that is one old undertaker’s opinion. –TVB

Columbus, Ohio
Arrive: Saturday, April 29, 7:30 AM
Depart: Saturday, April 29, 8:00 PM

The rain continued as the Lincoln Funeral Train made its
way from the shores of Lake Erie in Cleveland to the center
of the state in Columbus. Determined mourners lined the

tracks, bearing torches in
spite of the sometimes heavy
showers. Some had travelled
many miles simply to catch
a quick glimpse of the train
carrying the dead president.
The train pulled into the
depot on High Street in Columbus at 7:30 am. People
swarmed around the train
so much that authorities
cleared the people away for
their own protection in case the train would lurch.
Lincoln’s coffin was removed and yet another funeral procession began. By then the rain had stopped and the sun shone
beautifully for the ceremonies. Winding from High Street to
Broad and through the business district, the procession made
its way to the Ohio State House, where Lincoln would lay in
state.
Columbus,
like
Cleveland, had chosen a pagoda-like
structure for Lincoln’s
remains. William P.
Graver, the undertaker in charge created this magnificent
hearse. The hearse was described as a fine structure, seventeen
feet long, eight and a half feet wide, and seventeen and a half
feet from the ground to the apex of the canopy.
The main platform was four feet from the ground on which
rested a secure dais for the reception of the coffin. The canopy,
like in Cleveland, resembled the shape of a Chinese pagoda.
The interior of the hearse was lined with silk flags and the outside covered with black broadcloth.
Surrounding the cornice of the canopy were thirty-six silver
stars (for each state) and on the apex and the four corners were
five heavy black plumes. On each side of the dais was the word
“LINCOLN” in silver letters.
The funeral coach was drawn by six white horses covered with
black cloth which was edged with silver fringes, and the heads
of the horses were surmounted with large black plumes.
People who attended the services and viewing of Lincoln that
day remembered it as a funeral of flowers. Flowers were everywhere. People threw roses in the street so when the hearse’s

wheels would crush them it
caused a strong smell to waft
along the route.
Unlike the other cities,
Columbus chose a simple
catafalque for placing the
coffin upon. It had no columns and didn’t tower over
the setting at the rotunda. It
was covered with still more
flowers and moss in order to
cushion the remains.
This simple bier where Lincoln’s casket would be placed
was covered with lilacs that had just come into bloom
throughout Columbus. The casket was lowered to the flowery bier sitting upon a carpet that helped cut down on the
echo of footsteps across the marbled floor.
People filed past, as many as possible, until the official funeral was held late in the afternoon. By the start of the official services, approximately 50,000 people had walked past
the casket.
The funeral ended late in the afternoon that day and Lincoln’s casket returned to the Funeral Train by 6:00 pm. The
flowers adorning the platform on which Lincoln’s casket
rested were auctioned to the public at the request of the Cincinnati Horticultural Society who had donated them. Proceeds were given to the Ladies Aid Society of Columbus for
relief for families of soldiers and sailors.
Columbus did not conclude their ritual after the funeral train had moved on. So many thousands had not had a
chance to pay their respects, so the catafalque, replenished
with flowers, remained at the Ohio capitol rotunda for visitors until May 4, 1865, when Springfield, Illinois held the
final funeral for Abraham Lincoln.
Next Stop: Indianapolis, Indiana
Todd W. Van Beck is associated with John A. Gupton College in
Nashville, and has been an author, teacher, practitioner, and speaker for over 40 years. On May 30, 2018 Van Beck celebrated 50
years in funeral service. You can reach Todd at 615-327-3927.
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StoneMor Partners L.P. announces
Garry P. Herdler as Chief Financial
Officer
TREVOSE,PA— StoneMor Partners L.P.
(NYSE: STON) is pleased to announce
that Garry P. Herdler has been appointed Senior Vice-President and Chief Financial Officer. Mr. Herdler will succeed
Mark Miller, who is retiring from the
Partnership.
Mr. Herdler joins StoneMor with more
than 25 years combined experience as CFO,
private equity management consultant, investment banker, and as a KPMG CPA/CA
and tax advisor. He has been a CFO of six
private equity owned firms, a global real estate firm, and a NYSE-listed firm. He has
a broad background as CFO in many situations and sectors, including multi-channel
retail, consumer and health services, homebuilding, real estate, manufacturing, and
media. Most recently, Mr. Herdler was the
Chief Financial Officer of QuadReal Property Group, a real estate investment, development and management company headquartered in Vancouver, Canada, where he
led the financial integration of four firms
with a C$27 billion portfolio across 17
countries. He also has nearly ten years of
investment banking experience in leveraged
finance and equities with Deutsche Bank
Securities/Bankers Trust and CIBC World
Markets, primarily in New York, where he
completed transactions in several industries, including deathcare.
“Our company is very fortunate to have
someone of Garry’s caliber and operational experience join our team,” said Joe
Redling, StoneMor’s President and Chief

S END
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Executive Officer. “We look forward to
utilizing his broad experience assisting
companies through periods of high change,
operational improvement, integration and
turnaround. His experience in leveraged
debt capital markets and equities, as well as
his previous deathcare experience with the
$850 million credit facility and notes offering to refinance Stewart Enterprises, will
be especially valuable as we navigate the refinancing of our own credit facility,” added
Redling. “We are also grateful to outgoing
CFO, Mark Miller, for his efforts during
his time at StoneMor, and we wish him all
the best in his retirement,” said Redling.
“I am looking forward to partner with
Joe, the StoneMor team, and the Board
to achieve the Partnership’s objectives,”
said Mr. Herdler. “Our goal is to focus on
cash flow, capital structure, strategic balance sheet/portfolio review, and performance improvements from cost reduction
and revenue enhancements. Most importantly, I respect the sensitive and important nature of the care StoneMor provides,
and ultimately this is also about improving the services we bring to the families
and people that we serve.”
“I’m very pleased with the management
team we now have in place,” Redling said.
“In combination with the recent actions
we’ve taken to drive efficiencies and improve profitability, I’m confident that we
are putting in place the necessary foundation to better position StoneMor for future opportunities.”
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Mona Lane Consulting, Inc. now Serving Funeral
Home Clients across Indiana

Digital Directory

Now Available
Only $125.00
CALL

1-800-321-7479
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Cemetery News Electronic Version
Search the Online Directories
Visit www.nomispublications.com

FORT WAYNE,IN— Mona
Lane Consulting, Inc is
pleased to announce it is now
serving clients, with principle focus on funeral homes
and those who serve the senior marketplace, across the
state of Indiana.
Mona Lane Consulting,
Inc is owned and operated
by acclaimed, award-winning final planning professional Ramona “Mona”
Lane. Over the course of
her distinguished 21-year career, Mona has advised and/
or assisted some of the industry’s most recognized funeral
homes, funeral pre-planning
and final planning professionals. Whether they’re
searching for a better way to
boost their funeral pre-planning sales, increase market
share, better serve their final
planning clientele or vastly
improve the total customer
service experience, Mona can
help them succeed.

When clients work directly
with Mona, they work with
a knowledgeable, accomplished professional who understands how difficult, and
oftentimes confusing, the final planning process can be
for many families. From strategy and process to the execution of the education process,
Mona’s customer focused services are pin-point focused to
get noticeable results.
What sets Mona apart,
from all other consultants,
is that she is hands-on in every aspect of the consultation
and planning process with
her clients. Everything is customized to the singular client and/or family, with “no
cookie-cutter” recommendations or presentations. Mona
is expressly trained and professionally licensed around
the appropriate planning for
one’s final wishes. She takes
tremendous pride in her understanding, knowledge, car-

Independent & Family Owned
Since 1945

®

Order direct at:
1-800-782-8249

“The Original Casket
& Vault Combo”

Free UPS Ground Shipping

1'
2'
3'
4'

$140
$290
$350
$460

www.mccordcasketsandvaults.com • Email: mccordcasketsandvaults@yahoo.com
PO Box 646, Bowling Green OH 43402

ing and ability to help individuals and families properly
plan ahead.
Mona Lane Consulting,
Inc is wholly committed
to providing superior service and expert assistance to
their clients and all families
in need of final arrangement
planning. The company’s

number one goal is to ensure that every person served
has a positive, thoughtful,
memorable and uplifting experience. For more information about Mona Lane Consulting, Inc, contact Mona
Lane at 260-466-3465 or
monalaneconsulting@
outlook.com.

NFDA Releases First
E-book Version of “The
History of American
Funeral Directing”
BROOKFIELD,WI— The National Funeral Directors Association (NFDA) has released an e-book version of the ninth
edition of “The History of American Funeral Directing” by
Robert Habenstein and William Lamers. The print version
of the ninth edition of the history book was released last year.
“We are extremely pleased to offer a new way to access
The History of American Funeral Directing,” said NFDA
director of education Carmella Hansen. “This book has
helped generations of funeral professionals understand and
appreciate the remarkable history of funeral service. Now,
both funeral directors and mortuary students alike can
have convenient access via their Kindle device.”
The ninth edition has been fully-edited, updated and
newly organized and provides a comprehensive look at the
history of funeral service in the United States. The new
edition includes: updated chapters: Institutional Growth
and Modern Associational Developments, and The Panorama of Modern Funeral Practice; up-to-date industry
statistics using the latest research and data from sources
such as the United States Census Bureau, the Centers for
Disease Control and Prevention and the American Board
of Funeral Service Education; and an updated “Future–
Overview” section using the most recent data projections.
In his preface, Chris Raymond, editor of the ninth edition, writes, “Since its initial publication more than 60
years ago, ‘The History of American Funeral Directing’ by
Robert Habenstein and William Lamers has proven indispensable to funeral service professionals, mortuary science
students and scholars alike … [It] continues the mission
established long ago by the National Funeral Directors Association of chronicling and sharing the crucial role played
by the select group of men and women who care for both
the living and the dead – then, now and always.”
The e-book version of The History of American Funeral Directing is available via Amazon.com. A print edition
of the book can be purchased online through the NFDA
Resource Store, www.nfda.org/store (NFDA product code
BK583), or by calling the association at 800-228-6332.
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Woodlawn Cemetery Joins EternityGardens.com
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Entrance at Woodlawn

CHICAGO,IL— Woodlawn Cemetery, located in Syra- Cremation Center at Woodlawn – with on-site cremacuse, NY has joined the EternityGardens.com platform tion, a chapel for memorial services, as well as permanent
memorialization options – is a game-changer for Ononto connect with cremation families.
Woodlawn Cemetery, established in 1881, offers fami- daga County and Central New York families. Woodlawn
lies a wide selection of traditional as well as highly-per- is responding to the rising cremation trend and Eternitysonalized memorialization options for cremated remains. Gardens.com looks forward to informing and connecting
In-ground burial, above-ground entombment, glass- and cremation families with this leading cemetery.”
marble-front niches, and
the Green Garden (an outdoor cremation garden)
offers families of all faiths
the opportunity to create a
meaningful memorial for
loved ones.
In addition, Woodlawn
Cemetery has recently completed and opened
the Cremation Center at
Woodlawn, a 7,300-square
foot facility that offer families on-site cremation as
well as memorialization.
“Woodlawn Cemetery is a
leader in meeting the needs
of cremation families,” said
Steven G. Sloane, superintendent at Woodlawn
Cemetery. “Our investment in the new Cremation Center at Woodlawn
offers Central New York
families the peace-of-mind
and confidence that the remains of their loved one
never leave our care. EternityGardens.com allows us
to share the story of our incredible cemetery and our
cremation center with cremation families in Central
New York and beyond.”
EternityGardens.com is an
online platform that connects cremation families with cemeteries where
they can lay to rest human
and pet cremated remains.
Whether families are making arrangements in advance, making arrangements for an impending
cremation, or searching for
options for cremated remains they currently possess, EternityGardens.com
offers the widest selection
of online choices to search
for, learn about, and connect with a cemetery that
reflects the life of your
loved one.
“ Et e r n ityGardens.com is pleased
and excited to work with
iccfa.com
Woodlawn Cemetery in
service of cremation families,” said Darrell W. Hill,
founder and CEO of EternityGardens.com.
“The

Funeral Home & Cemetery
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such as performance surveys.
ICCFA membership has its benefits.
Reacquaint yourself with your association and see
what benefits you can take advantage of by visiting
www.iccfa.com.
Membership That Matters.
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Boy’s Don’t Cry...Right? Wrong! And That’s Okay

From the time little boys
are first able to walk, in
some cases even before
they can walk, parents begin shaping the psyche of
their sons by telling them,
“Boys don’t cry.” Oh really…who says so? Whoever
it was, they should be prosecuted for the harm they
have imposed on to men,
young and old alike.
Who among us doesn’t
know a man who when
faced with a painful situHerb Knoll
ation such as the loss of a
spouse or life partner, turned to tears, only to quickly
FUNERAL HOME &
PO Box 5159,
apologize for having shed them? Why is it society holds
CEMETERY NEWS
Youngstown, OH 44514
men to a different set of emotional standards vs. women?
Fax 1-800-321-9040 info@nomispublications.com
A few years back I was asked to lead a widower’s grief
March '19:Layout 1 4/9/19 11:50 AM Page 1
seminar in Connecticut. The audience comprised mostly
of retired widowers gathered to share their grief.
Suddenly, the room took
The opportunity to choose a Keepsake Pendant
on a life of its own. Once
presents itself only once.
presented with an environThe comfort a Keepsake Pendant offers, lasts a lifetime.
ment in which they were
TM
permitted to express their
sorrow, the participants
opened up with both barrels. One gentleman who
Known for quality materials and craftsmanship,
lost his wife nearly two
Madelyn Co. Keepsake Pendants
years earlier cried openare hand-made using jewelry-grade metals.
ly while loudly screamSterling Silver Feather
Sterling Silver Fish Hook
ing loving words about his
loss and did so in front of
men he didn’t even know. I
witnessed another attendee reach out to the weeping gentlemen with gesAntique Filigree Pewter Cross Antique Filigree Pewter Heart Antique Pewter Rose w/ Pearl
Sterling Silver Flat
tures and words laced with
Hummingbird w/ Flower
warmth and understandcall about monthly specials or visit our website
ing about the pain a wid800-788-0807 Fax 608-752-3683 www.madelynpedants.com e-mail orders@madelynco.com
ower may experience.
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New Additions

ALL
�
PRODUCTS
MADE IN
THE USA!

PREMIER

Serving Our Clients

SINCE 1999

Satisfaction Guaranteed!

PREMIUM QUALITY EQUIPMENT

CHURCH TRUCKS
DELUXE MODEL

$567

Three Position
Locking System

Remains Processor

Stainless Steel

Safety Interlock
Run Timer with Light
UL Approved
MADE IN
Components

USA

1.5 HP MOTOR
15.2 AMPS, 1800 RPM

$1,847

1-YearWarranty

Cemetery Lowering Device
850 lB 5-Year $1 997
CAPACITY

,

Warranty

Black, Gold or Silver

12001B
CAPACITY

MADE IN

USA

Church Truck in America!

,

Tall Boy Stretcher for
Suburban Vehicles

650lB

#1 BEST SELLING

USA

Warranty

CAPACITY

$1,547

MADE IN

Oversize Stretcher
1000
lB 1-Year $1 757
CAPACITY

Mini
Oversize
Stretcher
1-Year
Warranty
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MADE IN

USA

1-Year
Warranty

$1,917
MADE IN

Rails +$217

USA

CALL FOR DETAILS: 561-602-3330
www.PremierFuneralSupply.com

By Herb Knoll
Immediately following the dynamic exchange, it came to
me. Men do not believe they have permission to grieve, at
least not in a public forum or where their ego-strength may
find itself in harm’s way. After all, they are men. And men
aren’t supposed to cry for to do so would raise the critical eye
of family, friends, colleagues, fellow parishioners, and even
strangers. Employers may suspect a man who cries is weak,
and cannot be trusted with select responsibilities. Sadly, the
careers of some men have suffered for this very reason.
When Ashley Altus of the Baylor Lariat asked Baylor
University’s Dr. Mark Morman, “How are boys forced
to prove their masculinity in today’s society?” Morman
replied: “The obvious is control your emotions, don’t be
seen as emotional, don’t be seen as open, vulnerable, keep
it under control.” Dr. Morman went on to say how even
the jobs we pursue as men reinforce our identity with
those…“kinds of masculine things.”
Not surprisingly, the double standard society applies
to the behaviors of men vs. those they hold for women
are not as prevalent among younger males. Clearly, babyboomers and perhaps those generations that immediately
followed are more likely to keep the belief that men should
clothe their tears in what shadows are available. Suppression of one‘s emotions has been a long-standing behavior
adopted by most men. They just don’t speak about their
pain. Seclusion is another; where men who are grieving opt
to remain out of the public eye, adopting a lifestyle of cocooning within the confines of their home, rarely venturing out where they could risk embarrassment should their
emotions be stimulated by a triggered memory.
Charles Dickens once said, “Heaven knows we need never be
ashamed of our tears, for they are rain upon the blinding dust
of earth, overlying our hard hearts.” Dickens wrote this in
1861. Yet, over 150 years later, there remain those, including
members of our own families who shy away from any man
whose grief transitions into tears running down his cheek.
An excellent example of this occurred when a friend encouraged me to contact a local veteran’s organization whose
membership included many widowers. As I outlined the programs and materials available from my ministry, the group’s
program director, himself a widower interrupted to say, “I’m
a widower, and I got over it. They’re just going to have to get
over it on their own.” Huh! Widowed members of his veteran’s organization are grieving their loss, and his only offer of
support is to tell them to “get over it.” Old habits die hard.
Among the communications channels employed by the
Widowers Support Network are its website, WidowersSupportNetwork.com and two Facebook pages. The
first Facebook page is titled Widowers Support Network.
After a couple of years, I noted how this Facebook page
attracted both men and women, but it was the women
who were commenting and contributing the most. That
caused me to establish the second Facebook page. Its title
is Widowers Support Network – Members Only or WSNMO. WSN-MO is a private members only page for men
who are either widowed or are serving as caregivers for seriously ill spouses or life-partners. First opened in March
2018, today WSN-MO is approaching nearly 500 registered members from 19 countries including the United
States, England, India, Nigeria, Canada, France, Australia
and beyond. It did so without the help of any advertising;
instead, membership grew organically, a direct result of referrals made by WSN-MO’s members. WSN-MO boasts
members from all walks of life and social and economic
backgrounds. From corporate officers and laborers, truck
drivers to retirees, young professionals to military officers
(including a couple generals) no one is denied membership. On WSN-MO, all who grieve are treated equally.
On WSN-MO, grown men cry, and they do so daily
and openly. They do so without the risk of ridicule from
their fellow widower. Instead, they are encouraged to express their most private of feelings and emotions, and this
they do without hesitation. Members speak of their sorrow, their regrets, their failed dreams, and their cherished
memories. To my delight, the brothers (the title they use
to refer to one another) run to the emotional aid of those
who may be having a bad day. They also laugh, kid one
another, share memories and stay up to date on sports,
cooking for one, personal finances, dating and so much
more. Best practices are routinely shared, and no topic is
off limits except politics. When one member celebrates a
win in life, no matter how small, they all take a bow. And
no one is shunned for their manly tears… for to cry is first
to have loved. At the Widowers Support Network – Members Only on Facebook, men of all ages have permission to
grieve… and to shed a tear if they wish to do so.
Herb Knoll is an advocate for widowers, professional speaker
and founder of the Widowers Support Network, WidowersSupportNetwork.com. Knoll authored the breakout book, The Widower’s Journey, available at Amazon.com in paperback and all
digital formats. Facebook: Widowers Support Network – Members Only and at Widowers Support Network. Email: herb@
WidowersSupportNetwork.com Office phone: 615-579-8136.
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Third Generation at Historic Mansion

Continued from Front Page

Curran-Jones Funeral Home, Agawam

Curran-O’Brien Funeral Home, South Hadley

FEATURED PRODUCTS FOR June 2019
Folding Dressing Table $895.00

Oversized Stretcher $1495.00
One person can manage
Automatic loading
Multiple height levels at both ends
Wheel locks & durable tie straps
One year warranty

Locks when folded for storage and
maneuverability
Two handles for easy mobility and
sanitation purposes
Card holder for body identification tags
Swivel wheels with foot locks

The parlor with some of the The library features a painted
original furnishings
ceiling

Single Casket Flag Band $9.95
5 pack casket flag bands $39.95

Church Trucks $425.00

Large castor church
trucks $495.00

1st locking position: 27 x 29
2nd locking position: 51 x 26
3rd locking position: 62.5 x 22.5
Folding size: 6.3 x 31.5
Load Bearing 1000 lbs

1st locking position: 27 x 29
2nd locking position: 51 x 26
3rd locking position: 62.5 x 22.5
Folding Size: 6.3 x 31.5
Load Bearing 1000 lbs

Slider Board $99.00

14 Grip handle design
Smooth, non friction surface for easy transfer
and handling
Safer and more efficient
Easy to stack and store due to it’s thin profile
Also available in oversized

ProfessionalMortuaryEquipment.com
1-800-604-9576
info@imsmail.com

The arrangement office keeps the historic feel of the original mansion

He relocated his funeral home to the lower levels and resided on the upper floors. The mansion has retained most
of its original design featuring many of the original furnishings, along with hand painted walls and ceilings.
In the 1970s the Agawam location of Curran Jones Funeral Home was opened. In 1999, the third generation,
Joe Curran, grandson of P. Joseph and T. J. O’Brien, son
P. Joseph’s niece, purchased the firms from Richard Curran who is now retired.
In 2015 the pair purchased the former Ryder Funeral
Home in South Hadley, renaming it Curran-O’Brien Funeral Home & Cremation Service. Both Joe and T. J. are graduates of the New England Institute of Applied Arts and Sciences.
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Carriage Services Announces First Quarter Results
and Quarterly Dividend
HOUSTON,TX— Carriage Services, Inc. (NYSE: CSV) announced
results for the first quarter 2019.
For the three months ended March
31, 2019 compared to three months
ended March 31, 2018:
• Total Revenue of $69.1 million, a
decrease of 5.9%;
• Net Income of $6.5 million, a decrease of 30.3%;
• GAAP Diluted Earnings Per Share
of $0.36, a decrease of 30.8%;
Mel Payne, Chief Executive Officer, stated, “We got off to a good start
with our performance relative to our
annual theme of CARRIAGE SERVICES 2019: Back To The Future –

A NEW BEGINNING – PART II!
“We have experienced broadly positive lift in both our funeral and cemetery portfolios from the recent operational leadership changes and reboot
of our Standards Operating Model.
Overhead and non-cash stock compensation costs have also declined as
anticipated from the previously announced leadership changes, cancellation of performance awards and
overall cost management.
“Speaking on behalf of all our leadership as well as our Board of Directors, we have also moved from being
optimistic about the future of Carriage
because of the transformative changes

since October 1, 2018 to being completely confident in our success in
2019 and thereafter. We are therefore
reaffirming our Rolling Four Quarter
Outlook for the period ending March
31, 2020,” concluded Mr. Payne.
Carriage Services, Inc. announced
that its Board of Directors on April
25, 2019 declared the quarterly dividend of 7.5¢ per share payable on
June 3, 2019 to common share record holders as of May 13, 2019.
Carriage Services is a leading provider of funeral and cemetery services and
merchandise in the United States. Carriage operates 181 funeral homes in 29
states and 29 cemeteries in 11 states.

Another Wisconsin Funeral Home joins Pinnacle
Funeral Service
ATLANTA,GA— Pinnacle Funeral Service, LLC is pleased
to announce its recent acquisition of Hartson Funeral
Home, Inc and Wisconsin Cremation Services, LLC.
The two businesses, which are located in Hales Corners,
have been serving southeastern Wisconsin since 1989.
Founders Gary and Christine “Missy” Hartson have
developed their clientele substantially over the past 30
years, and together they are now serving more than 500
families annually.
“We are proud to be the succession-planning partner
for the Hartsons,” Paul Haarer, CEO of Pinnacle, said.
“Having been a part of the Wisconsin funeral service
landscape for a number of years, we’ve taken notice of the
solid business that Gary and Missy have built. They’ve
worked hard and we admire that.”
With this acquisition, Pinnacle strengthens its position
in Greater Milwaukee, owning a growing number of highquality funeral homes in the state of Wisconsin. Pinnacle
plans to continue to be active in acquiring funeral homes,
giving retiring owners an important alternative to selling

their businesses to a publicly traded company.
“We favor the kind of arrangement that will allow
families to continue to be
served with compassion
and care by people already
in the community,” Haarer
said. “Local, family-owned
businesses like Hartson are
a great fit for Pinnacle, because we can offer a unique
succession plan to meet
owner’s individual needs.”
Paul Haarer
Pinnacle’s strength is in
offering owners the assurance that their hard work and
dedicated staff will continue to set the tone with local customers and families who have turned to them for decades.
NewBridge Group assisted with the funeral home valuation of the purchase.
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2019 Convention HIGHLIGHTS
April 2–6, 2019

Charlotte Convention Center

Charlotte, NC

ICCFA Annual Convention Crosses the
ICCFA Elects New Officers, Directors
Finish Line in Charlotte, North Carolina during the 2019 Annual Convention
STERLING,VA— The International
Cemetery, Cremation and Funeral Association (ICCFA) Annual Convention
drew in 1,850 total attendees and 504
supplier booths. There were 383 first-time
attendees who experienced the 2019 Convention. Of the total attendees, 602 took
part in the Tuesday Welcome Reception at
the NASCAR Hall of Fame.
The breakdown for the 2019 attendance
numbers is as follows:
• Total cemetery, funeral home, crematory
and allied business representatives: 902
o 25 percent representing cemeteries
o 41 percent representing funeral homes
o 3 percent representing pet loss providers
o 11 percent representing crematory
operations
o 20 percent “other,” including insurance agents, mortuary school faculty, representatives of industry associations and others

• Exhibitor and supplier registrations: 948
Attendees classified their positions as follows:
• Owners: 39 percent
• Managers: 46 percent
• Staff: 15 percent
• Final purchasing authority: 53 percent
• Make purchasing recommendations:
40 percent
• No purchasing authority: 7 percent
As in past years, the event was highly
rated by attendees, with 73% percent indicating their overall convention experience was “excellent” or “very good,” and
92% percent indicating they “definitely”
or “probably” will attend the ICCFA 2020
Annual Convention & Expo when we return to San Antonio, Texas.
Among the comments:
“As a first time attendee to the ICCFA Convention, I rated it an A++. The
amount of knowledge and material preContinued on Page A31

STERLING,VA—The International Cem- TX; Treasurer: Christopher Keller, Sunset
etery, Cremation and Funeral Associa- Memorial Park & French Funerals and
tion elected new leadership during its Cremations, Albuquerque, NM; and Sec2019 Annual Convention and Exposi- retary: Robbie L. Pape, Service Corporation International, Houston, TX.
tion, April 2–6 in Charlotte, NC.
Members elected to serve
ICCFA officers for 2019three-year terms on the IC2020 are: President: Jay
CFA Board of Directors
Dodds, CFSP, Park Lawn
are: Stacy Adams, MemoCorporation, Houston,
rial Park Funeral Home
TX; President-Elect: Gary
and Cemetery, St. PetersM. Freytag, CCFE, Spring
burg, FL; Stephen Bassett,
Grove Cemetery & ArboElmwood Memorial Park
retum, Cincinnati, OH;
& Funeral Home, Abilene,
Vice President, EducaTX; Shawna de la Cruz,
tion: Mitch Rose, CCFE,
Forest Lawn MemorialCCrE, Woodlawn CemeParks & Mortuaries, Glentery, Bronx, NY; Vice Presdale, CA; Buddy Ewing,
ident, Membership and
Tharp-Sontheimer Tharp
Marketing: Shawna de la
Funeral Home, Metairie,
Cruz, Forest Lawn MemoJay Dodds
LA; Robert Gordon Jr.,
rial-Parks & Mortuaries,
Glendale, CA; Vice President, Internal Af- CCE, Cypress Lawn, Colma, CA; Caressa
fairs: Andrés Aguilar, Los Parques, Gua- Hughes, Service Corporation Internationtemala City, Guatemala; Vice President, al, Houston, TX; Andy Lopez, StoneMor
External Affairs: Lee Longino, Service Partners LP, Trevose, PA; and Jennifer OlCorporation International, Houston,
Continued on Page B11

KEEPING IT PERSONAL
AWARD
WINNERS
ICCFA has named its 2018 Keeping It Personal (KIP) Award winners, recognizing
the best in personalization in the cemetery and funeral service profession.
Created by the ICCFA Personalization Committee, the KIP program honors recipients
in four categories: Most Personalized Service/Memorial; Events; Innovative Personalized Product (suppliers only); and Most Personalized Pet Service/Memorial.
This year’s contest attracted 40 entries from El Salvador, Canada and the United
States. Communications and marketing professionals from outside the cemetery and
funeral service profession performed the judging.

MOST PERSONALIZED SERVICE OR MEMORIAL
First Place and Grand Prize Winner
Cedar Memorial Park Funeral Home and Cemetery: Butterfly Blankets, Cedar Rapids, Iowa
Honorable Mention
Loyless Funeral Homes: Memorial Service for Les Brown, Tampa, Florida

EVENTS
First Place
A Good Goodbye: Second Annual Before I Die New Mexico Festival, Albuquerque, New Mexico
Honorable Mention
Jackson Lytle & Lewis Life Celebration Center: Honor Field, Springfield, Ohio

Photos Courtesy Cressy Memorial, Mishawaka, Indiana

INNOVATIVE/PERSONALIZED PRODUCT (SUPPLIERS)
First Place
The Domani Group: Domanicare, Orem, Utah
Honorable Mention
UPD Urns: Totem of Life and Death, Manassas, Virginia

MOST PERSONALIZED PET SERVICE OR MEMORIAL
First Place
Clock Timeless Pets: Helping a Community Heal, Muskegon, Michigan
Honorable Mention
Rolling Acres Memorial Gardens for Pets: Memorial Service for Buddy, Kansas City, Missouri
The grand prize winner, Cedar Memorial Park Funeral Home and Cemetery, received
a free registration to the 2019 ICCFA Convention. All first place and honorable mention winners were recognized at the convention and will be featured in the May issue
of the ICCFA Magazine. ICCFA congratulates this year’s winners for their commitment
to honoring the life stories of the families they serve. More information on the winners
is available on the ICCFA website at www.iccfa.com/kip.

HIGHLIGHTS continued ON page A31
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2019 Convention HIGHLIGHTS
continued from page A30

Sich Casket Donates $50,000 to the
ICCFA Educational Foundation

Batesville Sponsors Keynote Speaker
and Hosts Book Signing at ICCFA

LOS ANGELES,CA— Sich
Casket, a leading manufacturer of caskets, has
pledged to donate $50,000
to the ICCFA Educational
Foundation to aid its mission to support cemetery
and funeral professionals in
building meaningful relationships with the families
and the communities they
serve. The Foundation’s
programs include academic
scholarships awarded to applicants to make it possible
for them to attend the annual ICCFA University and
the annual ICCFA Wide
World of Sales Conference.
“Sich has always respected
the funeral profession,” says
Sirius Chan, president of
Sich Casket. “That’s why we
chose to support the professional development of funeral professionals through
the Educational Founda-

BATESVILLE,IN— Batesville was proud ple acts – things we do every day – can make
to sponsor the keynote address by lead- the lives of others better. This is a great mesership expert Drew Dudley at the 2018 sage for everyone, and especially funeral proInternational Cemetery, Cremation and Funeral fessionals who provide comfort and support
Association (ICCFA) Convention in Char- to families during their most difficult times.”
Today’s consumers have
lotte, NC. The compadifferent
expectations
ny also hosted a free book
about personalization that
signing with the author.
encompass their entire fuThe founder and chief catneral experience. Batesville
alyst of One Day Leadership,
showcased a variety of new
Dudley has spent the last
burial and cremation prod15 years helping individuals
ucts, personalization and
and organizations increase
memorialization offerings
their leadership capacity.
and digital solutions deHe believes leadership is
signed to help families plan
not reserved for the extraorDrew Dudley
meaningful funerals, share
dinary, but is a daily choice
that should be fostered, acknowledged and memories and remember their loved ones.
rewarded. His keynote address, “Creating Some of the highlights included:
Cultures of Leadership and the Power of • Custom military caskets representing
the branches of service
Lollipop Moments,” aimed to make you
laugh, think and reconsider how you eval- • Our latest metal and wood caskets in
different styles and price points
uate leadership in your life and workplace.
“Drew Dudley has inspired millions with • New LifeStories® medallion designs
his practical wisdom and humor,” said Chris • 3-dimensional statuary designs that can be
used on caskets, urns or as keepsake elements
Trainor, president of Batesville. “He has a
Continued on Page B11
unique ability to help us understand how sim-

Sirius Chan of Sich Casket presents $50,000 check to ICCFA
Educational Foundation at the ICCFA Convention in Charlotte as
Foundation president, Jim Price, looks on

tion’s mission of providing
education to future leaders.” At this past ICCFA
Convention in Charlotte,
NC, Jim Price, the foundation’s president, recognized
Mr. Chan and Sich for their
support.
The ICCFA Educational
Foundation is a 501(c)(3)

entity whose sole purpose
is to make education accessible to our profession’s
future leaders through
scholarships awarded to applicants. Founded in 1887,
the International Cemetery,
Cremation and Funeral Association is the only interContinued on Page B11

Photos Courtesy Elizabeth Roberts, Roberts and Downey Chapel Equipment, Argenta, Illinois

HIGHLIGHTS continued ON page b11

ICCFA Annual Convention Crosses the Finish Line in Charlotte
sented was just awesome. I brought three
of my young mentees with me, and all
were amazed with the knowledge they received. They asked if I could bring them
to San Antonio next year and I told them
we all can go! They are the future of this
industry.” –Anthony Roberts, Roberts
Funeral Service, Lexington, NC

“This was the best convention concerning funeral service that I have encountered in my entire life! I am completely amazed, transformed, and inspired
to keep pushing in the career!” –Torez
Blue, student
Over 60% percent of exhibitors rated
their overall exposition experience as fa-

vorable. When asked about their plans
next year, 90% percent indicated they
planned to exhibit at the 2020 ICCFA
Annual Convention & Expo.
Among exhibitor comments:
“We receive[d] a lot of positive interest that has led to strong business potential follow ups.” –Stephen Power, Urn

Continued from Page A30

Towers Ltd
“We made amazing contacts with some
large groups and several independents.
These contacts are total game changers for
us as a keepsake company. What an awesome event! Can’t wait until next year!!” –
Chuck Ferris, Eternity’s Touch, Inc.,
Wallaceburg, Ontario, Canada

Association
News
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CANA’s 101st Convention: Step Into
the Winner’s Circle with Us!
WHEELING,IL—
Experience the most exciting two
days of All Things Cremation in the home of the
most exciting two minutes
in sports! CANA’s 101st
Annual Cremation Innovation Convention heads

south from July 31-August
1, 2019. Their destination is Louisville, KY—for
the first time ever in their
convention history. Like
CANA, Louisville celebrates a storied history even
as it embraces its exhilarat-

2019 CANA Convention Presenters

Damon de la Cruz

Lynn Gibson

David Hess

Michael Higgs

Barbara Kemmis

Jack Lechner

Larry Stuart, Jr

Mark Matthews

Leili McMurrough

Gwen Mooney

Dr. Jason Troyer

Pam Kleese

Elisa Krcilek

Ben Schmidt

Robb Smith

YOU WOULDN’T USE OUR
LEAK-RESISTANT CREMATION TRAY
AS A POOL FLOAT, BUT YOU COULD.
We test ours in the lab so you
don’t have to test it in the real world.

1-800-992-1925 | CustomAirTrays.com
The copy and the photo were not retouched, Jim actually floated in the pool!
© Custom Air Trays

ing future, making for the
perfect pairing of location
and association. Whether your thing is horse racing, whiskey, baseball, or
shopping, attendees will
find it in this charming
city. Convention activities
including social events,
programming, and exhibit time merge seamlessly,
keeping attendees on their
toes and focused on the
finish line.
A Uniquely Crafted
Experience
• One of the primary reasons to attend a CANA
event is for the networking. And not just
any networking. The
common denominator
for all attendees is, of
course, cremation.
• At CANA events, exhibits and presentations interact together
in the same ballroom,
providing a high-energy and intimate event.
• Make it a family getaway! All are welcome
in the meeting room—
and spouse and child
registrations
include
access to all meals too!
With $1,000 up for
Continued on Page A33
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Continued from Page A32
grabs during family bingo on Thursday
morning, CANA conventions are a favorite
with the kids.
We’ve Got You Covered
Across the Board
• Sessions
cover
a
wide range of topics, including groundbreaking research on
consumer choices surrounding cremation,
innovative ideas for
cemeteries to reengage
with families, and preparing tomorrow’s funeral directors for a
cremation-focused industry.
• Featuring CANA’s firstever embalming CE:
Presentation without
Preservation.
• Nearly 70 companies
showcase the best solutions for your cremation needs.
• Programming
that’s
designed to benefit both funeral
homes and cemeteries.
Make the Winning Business Decision
Join your colleagues in this successful run for the roses. CANA events at-

tract death care professionals from funeral
homes, cemeteries, combos, and cremation societies. Place your bet on a sure
thing and register for July 31 - August 2,
2019. The complete program schedule
and registration information is available

at http://gocana.org/CANA19 or calling
312-245-1077. Watch a video preview
of the convention at www.youtube.com/
watch?v=dmPL7Cz7p0M.
Founded in 1913, the Cremation Association of North America (CANA) is

an international organization of over
3,300 members, composed of funeral
homes, cemeteries, crematories, industry suppliers, and consultants. CANA
members believe that cremation is preparation for memorialization.

Looking for Elegance...

Offering a Variety of Hearse & Limos
Call us today for the latest
on Price and Delivery

1215 E. Broadway •

Morrilton, AR 72110 •

501.477.2229 •

www.rosewoodclassiccoach.com
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Funeral Service Foundation Announces Scholarships
to the 2019 NFDA International Convention & Expo
BROOKFIELD,WI— The Funeral Service Foundation
is expanding its Foundation ’45 Awards to include up to
10 scholarships for licensed funeral directors to attend
the 2019 NFDA International Convention & Expo in
Chicago, October 27-30, 2019. Scholarships cover registration and event fees, and three nights standard accommodation in a convention hotel.
“We take our role to support funeral directors
throughout their career very seriously,” says 2018-19
Funeral Service Foundation Chair Bob Arrington.
“Education has been a
Foundation cornerstone
for three generations, and
NFDA’s annual convention provides funeral directors with engaging and
dynamic opportunities to
network, learn and discover. Whether you’re newly licensed, or have been
serving families and communities for years, we encourage you to apply.”
Available to NFDA
members and non-members, the scholarships are
intended for licensed funeral directors who plan to
attend the entire three-day
event. Those interested
can review full submission
requirements, scholarship
terms and guidelines online, and are asked to submit a brief video and essay

revenue.
Big

The numbers don’t lie:
3 sides. 12 square feet. 24 private niches. 85 community spaces. Outstanding ROI.
Your Wilbert Granite Choices provider can prove it.
Find them at https://tinyurl.com/granitechoices or call 1.888.WILBERT

by the August 1 application deadline.
“The NFDA Convention & Expo is the largest event of
its kind in the world, and we’re proud to have the Foundation’s support,” says Christine Pepper, chief executive officer of NFDA. “The convention brings together
thousands of funeral service professionals from across the
globe for the best networking and educational opportuContinued on Page A38

Dr. Wolfelt Seminar
Teaches How to Explain
the WHY of Funerals

DEERFIELD,IL— The International Order of the Golden Rule (OGR) and Selected Independent Funeral
Homes (Selected) are co-hosting a seminar featuring Dr.
Alan Wolfelt for members of both associations to learn
how to teach and demonstrate why funerals are essential
and necessary. This unique event is titled: Educating the
Families You Serve about the “WHY” of the Funeral and
is taking place October 25-26 at the Radisson Blu Aqua
Hotel in Chicago, IL just prior to the National Funeral
Directors Association (NFDA) International Convention
and Expo. Members of OGR and Selected who plan to
attend the NFDA expo are strongly encouraged to include this seminar in their plans.
Because funeral professionals at all levels often need
training and examples on how to share the meaning and
value of funerals with families and communities, OGR
and Selected have joined forces for the first time in their
history to co-host this motivational and information-rich
seminar. This will be a unique and impactful program for
members of both associations to connect with each other
and gain the skills to articulate the worth and necessity of
funeral service.
Participants will gain the following skills and experience
from this seminar: Articulate and advocate WHY funerals are essential; interface six essential functions of the
funeral with the elements of ceremony; convey value every step of the way in the funeral planning process; safeguard the very future of funerals by helping families make
transformations: decisions that are good for them; and
understand influences related to the de-ritualization of
death in North American culture
The Academy of Professional Funeral Service Practice has
approved this seminar for .85 units (8.5 contact hours) in
Category A (Approval #19-8417). In addition, applications have been submitted for up to 8.5 hours to all states
requiring continuing education.
Registration for the event is now open and members of
either organization can register through their respective
websites, www.ogr.org or www.selectedfuneralhomes.org/
why. Attendance is limited to 60 participants to ensure a
meaningful level of interaction with Dr. Wolfelt and with
each other. A small number of seats are also available for
nonmembers.
Special thanks and appreciation are sent to Johnson
Consulting Group and Messenger for their generous
sponsorship and support of the seminar. Representatives from both companies will be on-hand to answer
questions.
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Selected Independent Funeral Homes Names New
Board Positions
DEERFIELD,IL— Selected Independent Funeral
Homes has announced the appointment of new board
members to lead the world’s oldest association of independently-owned funeral homes. Selected’s Board
Member Appointment Committee chose the new directors who, together with the newly-elected officers,
will be installed later this year at the Annual Meeting,
September 23-26 at the JW Marriott in Nashville, TN.
Robert D. Nunnaley,
owner of Fry and Prickett Funeral Home in
Carthage, NC will represent Group 3. Nunnaley
has been a Selected member since 2008. He is actively involved in Selected programs, attended
several annual meetings,
graduated from the Selected Leadership Academy, hosted a Selected
Connections program,
attended several Spring
Robert D. Nunnaley
Management Summits
and is a current member of Selected Study Group Sea.
Outside of Selected, Nunnaley is a Certified Leadership
Coach with the John Maxwell Company, past member
of Moore County Chamber Executive Board, long-time
member and past president twice of the Rotary Club of
Carthage, and a Church Plant leader for a local church
in the community. “I am humbled and honored to be
chosen to serve on the board of Selected Independent
Funeral Homes,” said Nunnaley. “This association has
been the absolute best group of funeral service leaders
that I have ever been a part of and has helped mold me
into the leader I am today. I look forward to serving as

Selected continues to move forward in progressive and
innovative ways within our profession.”
Josh Blake, Chief Operating Officer of WilkirsonHatch-Bailey Funeral Home in Waco, TX, the only
Selected firm in Central Texas, will represent Group 5.
Blake has a strong connection to Selected and is actively
involved in Selected programs. In April 2018 he graduated from Selected’s Leadership Academy was also cochair of the 2018 NextGen
Advisory Group. Blake has
been a regular participant
at Selected’s Spring Management Summit, Annual
Meetings and NextGen.
Blake is passionate
about Selected’s NextGen
community. “I see the
potential growth in the
NextGen group and the
resources that are being
offered to us. I would like
to help grow and develop
NextGen into a more enJosh Blake
compassing resource that
attracts, fosters, and retains young talent,” said Blake.
Blake also serves on the board of directors for the CenTex Hispanic Chamber of Commerce, member of the human resource committee for University Baptist Church,
will be graduating from the Waco Chamber’s Leadership
program in May, and is fluent in Spanish.
“I would not be where I am in my career without
Selected and I’m honored to be the first in our firm
to serve on the board,” said Blake. “Both myself and
our firm have benefited immensely from the relationships cultivated through the association over the past
67 years of our membership. As a young leader, I am

looking forward to having a seat at the table and being a voice for the next generation.”
The entire board of directors includes President
Kim Farris-Luke, Abingdon, VA, Group 3; President-Elect Arthur Erickson, Hamden, CT, Group
1; Secretary/Treasurer Joe Jackson Jr., Laredo, TX,
Group 5; Secretary/Treasurer-Elect Jake Johnson,
Sun City, AZ, Group 6; Eric R. Trimble, Moline, IL,
Group 4; Paul St. Pierre, Greenwood, IN, Group 2;
and Ex Officio Charles “Chip” Billow, Akron, OH,
Group 2.
For more information on Selected’s programs, becoming a member of Selected Independent Funeral Homes or to locate a member, visit
www.selectedfuneralhomes.org or call 800-323-4219.
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NFDA Officers Elected by Acclamation; Bryant
Hightower to Lead Association as 2019-20 President

3” HEARSE NAMEPLATES
1-8 spaces
$80.50 per nameplate
9-13 spaces
$92.50 per nameplate
14-15 spaces
$109.00 per nameplate
16-18 spaces
$119.00 per nameplate
Many Letter Styles and Sizes Available

DEDUCT $10.00 each for Satin Aluminum Finish

Beatrice E. “Bea” Lewanduski

Daniel J. Ford

BROOKFIELD,WI— The
National Funeral Directors Association (NFDA)
has announced the following individuals have been
elected by acclamation

to serve as officers on the
2019-20 Board of Directors: President-elect Randall P. “Randy” Anderson, CFSP, CCO; Treasurer
John O. “Jack” Mitchell,

Linda L. Allan

Christopher P. Robinson

John W. Wenig

Ken Cahall

Randall P. “Randy” Anderson

Douglas R. “Dutch” Nie II

John O. “Jack” Mitchell, IV

R. Bryant Hightower Jr.,

IV, CFSP, CCO, CCSP;
and Secretary Douglas R.
“Dutch” Nie II, CFSP,
CCO. The 2019-20 NFDA
Board of Directors will be
led by President R. Bryant
Hightower Jr., CFSP. The
officers will serve one-year
terms of office that begin
following the 2019 NFDA
International Convention
& Expo in Chicago.
During its April 2019
meeting, the NFDA Board
of Directors received a report from the Leadership
Development Committee confirming that only
one individual was nominated for each of the three
officer positions. Because
each candidate for the
three officer positions ran
unopposed, the board exercised its right to record
in its minutes that, in ac-

cordance with Section C.
Eight of Article VIII of
the NFDA Bylaws, each
is hereby elected by the
members to take their respective offices at the close
of the 2019 Convention.
Given that the officers
were elected by acclamation and there are no other matters at this time that
need to be voted on by
members, there will be no
NFDA election in August.
Current NFDA President
Charles T. “Chuck” Bowman, CMSP, CFSP, CCO,
will continue his service on
the board with a one-year
term as immediate past
president that commences at the end of the 2019
NFDA Convention.
Continuing their service
on the Board of Directors
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Bestselling Author, Entrepreneur
Seth Godin to Headline 2019 NFDA
Convention
BROOKFIELD,WI— Seth
Godin, bestselling author,
teacher, entrepreneur and
founder of altmba.com,
will give the opening keynote address of the 2019
National Funeral Directors Association (NFDA)
International Convention
& Expo, October 27-30 in
Chicago, IL. Ethan Morse,
a filmmaker, United States
Army veteran and Tomb
Guard Sentinel, will close
Ethan Morse
Seth Godin
out the 2019 NFDA Convention by giving the keynote address dur- Homesteaders Life Company. “This year’s
ing the Wednesday General Session.
keynote speakers address two significant
“We have two phenomenal speakers for topics of interest for funeral and allied proour 2019 Convention,” said NFDA pres- fessionals, so it was an easy decision for us to
ident Chuck Bowman, CMSP, CFSP, invest in helping NFDA bring Seth Godin’s
CCO. “Seth Godin’s books have helped expertise and Ethan Morse’s compelling stobusiness owners and entrepreneurs evolve ry to Chicago. We are certain all who attend
in the information age to create strong busi- the keynotes will enjoy rich and inspiring
nesses. I’m eager to learn from Seth and to learning experiences they can incorporate
get an insider perspective from Ethan Morse into their businesses upon returning home.
on the men and women who honor our fallRegistration and Housing Are Now
en heroes at Arlington National Cemetery.”
Open
The keynote speakers are supported by
The NFDA International Convention and
NFDA Convention Black Diamond sponExpo
is the world’s largest gathering of funersor: Homesteaders Life Company. “Homeal
directors.
Engaging education sessions will
steaders and eFuneral are proud to be the
cover
technical
skills, business management,
exclusive Black Diamond Sponsors for the
the
value
of
ceremony,
cremation, market2019 NFDA International Convention and
ing
and
community
outreach.
Attendees will
Expo,” said Dean Lambert, senior vice presContinued
on Page A38
ident of marketing and communications for
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Acclamation; Hightower
to Lead as President

Continued from Page A36
are At-large Representatives Christopher P. Robinson,
CFSP, CCO (2018-20), and John W. Wenig (2018-20).
During their meeting in July, the NFDA Policy Board
will elect two individuals to serve as at-large representatives
alongside Robinson and Wenig. The successful candidates
will serve two-year terms (2019-21) that commence following the 2019 NFDA Convention. The at-large representative candidates are: Linda L. Allan, Allan & Ciuferi
Funeral Home, Collinsville, IL; Daniel J. Ford, CFSP,
CCSP, Alderson-Ford Funeral Homes Inc., Cheshire,
CT; and Beatrice E. “Bea” Lewanduski, CFSP, D’Andrea
Brothers Funeral Home, Copiague, NY.
NFDA is the world’s leading and largest funeral service
association, serving more than 20,000 individual members
who represent nearly 11,000 funeral homes in the United States and 49 countries around the world. NFDA is
the trusted leader, beacon
for ethics and the strongest
advocate for the profession.
NFDA is headquartered in
Brookfield, WI and has an
office in Washington, DC.
Information about the officers elected to serve on the
Board of Directors, can be have an opportunity to meet
found on the NFDA web- with vendor partners in the
world’s largest funeral service
site, www.nfda.org/vote.
expo. Exclusive social and
networking events – including a Blues Brothers-inspired
S END U S Y OU R NE W S !
Welcome Party at Navy Pier
PO Box 5159, Youngstown, OH 44514
and a closing party at the
1-800-321-7479 info@nomispublications.com
legendary Shedd Aquarium
– will give attendees an op-
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FSF Announces
Scholarships to the
NFDA Convention

Continued from Page A34
nities in our profession. Put simply, if you work in funeral service, this is an event you do not want to miss.”
The scholarships are part of the Foundation ’45 Awards,
which help make education accessible to more than
250 funeral service professionals each year through academic and professional development scholarships, and
continuing education awards and opportunities. Dates
and deadlines vary. Learn more and apply online at
www.FuneralServiceFoundation.org.
Since 1945, the Funeral Service Foundation has served as
the profession’s philanthropic voice. As the charitable arm
of the National Funeral Directors Association since 1997,
the Foundation receives operational support from NFDA
and donors across the profession to help advance its mission to support funeral service in building meaningful relationships with the families and the communities it serves.

Bestselling Author, Entrepreneur Seth
Godin to Headline NFDA Convention
portunity to cement new
friendships and renew old
ones while enjoying the city
of Chicago.
Attendees can choose
from several reasonablypriced hotels in Chicago
through the NFDA housing bureau offered by Experient. Attendees can use
the NFDA housing bureau
to compare hotel rates and
amenities, and make reservations. Booking through
the NFDA housing bureau will give attendees access to convenient, complimentary
moto-coach
shuttle service to and from
McCormick Place. While
the deadline to book hotel
rooms is October 2, those
who are planning to attend
the NFDA Convention are
encouraged to book their
rooms early because, as in
years past, NFDA room
blocks will sell out.
When it’s time to relax after the convention’s activities
are done for the day, Chicago can’t be beat. Chicago
is more walkable than most

Continued from Page A37
global cities, and visitors of
all ages enjoy the proximity
of attractions like Navy Pier,
Millennium Park, the Art Institute of Chicago and other
treasures. The city’s explosive
performance art scene delivers audience-thrilling theatre, music and dance in historic venues. And, of course,
an endless assortment of restaurants, high-end shopping
and nightlife are all at visitors’
fingertips, ready to match every taste, budget and mood.
More information about
all that Chicago has to offer can be found by visiting
www.choosechicago.com.
The latest information on
the convention is available
by visiting www.nfda.org/
chicago2019. Those who
wish to take advantage of
early-bird pricing should
register online or call 800228-6332 by September
20th. To take advantage
of a free Expo only registration visit http://www.
nomispublications.com/
pdf/2019-Free-Expo-OnlyPass-Registration-Form.pdf.

CLOSEOUT PRICING!
ON THE 2019 EDITIONS

1-800-321-7479
www.nomispublications.com
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News
Introducing the new Hurricane Candle Holder &
Photo Wreaths by Glass Remembrance. Both
contain a small portion of the cremated remains
blown into the glass.

The Conference Holds 115th Annual
Meeting in San Diego

The Conference Board of Directors

SAN DIEGO,CA— Members of the regulatory community from throughout the United States and Canada gathered for the 115th
Annual Meeting of The International
Conference of Funeral Service Examining Boards, Inc., February 27-28, 2019 to
focus on regulation in the death care profession. The meeting was held at The Dana on
Mission Bay in San Diego, CA.
“Navigate, Legislate, Regulate” was the
theme of the meeting that featured speakers from the Federal Trade Commission,
state licensing boards, and regulatory legal experts. The event welcomed a diverse
group of over 90 attendees from state and
provincial governing boards, funeral education programs, and other industry professionals. The goal of the meeting was to

offer participants dynamic sessions while
also providing forums to discuss challenging issues and share best practices.
The two-day event focused on recent regulatory cases, a legislative overview of preneed and cremation in Ohio, updates at
the Federal Trade Commission, protecting
the public through licensee compliance,
and a regulatory perspective on body brokerage. The attendee favorite, Conference
Fishbowl, also returned for the third consecutive year. The session challenges participants to discuss attendee-submitted topics
with a different group every five minutes.
Conference Legal Counsel, Dale Atkinson, provided attendees with an update on
recent cases involving various regulatory
Continued on Page A40
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professions nationwide and discussed what regulators and
attendees could learn from each scenario. Jon Rettig, President of the Ohio Board of Embalmers and Funeral Directors discussed new preneed and cremation legislation passed
in Ohio and how it has affected various stakeholders.
The new Federal Trade Commission Funeral Rule Coordinator, Patricia Poss, gave a presentation that included an overview of the Funeral Rule and discussed civil
penalties, the Funeral Rule Offender Program, and the
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Large Baby Bier/Cremation Altar as the base of the Urn Carrier,
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Memoires des
choix des Jacque

(Memories of Jack’s Recipes)

Original Recipes from Dottie and Jack Frediani
Shared by Kate Frediani-Gorman
Cremation Products Inc.
800-837-0701
www.cremationproductsinc.com

SALAD OLIVIER
2 cups cooked chicken, diced
3 potatoes, boiled and diced
3 hardboiled eggs, diced
2 dill pickles, diced
1 tomato, diced
1 cucumber, peeled and diced
1 Tbs dried dill, or to taste
1 cup mayonnaise (or ½ mayo and ½ sour cream)
Garnishes:
Green onions, sliced
Black olives
In a large bowl, lightly toss all ingredients except garnishes, being careful not to mash the ingredients. Add more mayo or sour cream if necessary to make a moist, creamy salad. Mound on
a serving plate and garnish. Serves 6. Maybe a
light supper?

JUNE 2019

OPEN SESAME CHICKEN
¼ cup (½ stick) melted butter
Juice of 1 lemon
1/3 cup freshly grated parmesan cheese
1/3 cup breadcrumbs
1 3-pound chicken, skinned, cut into serving pieces
2 Tbs (¼ stick) melted butter
Paprika
Sesame seeds
Preheat oven to 325º. Grease 2-quart rectangular
baking dish. Combine ¼ cup melted butter with
lemon juice in shallow bowl. Mix cheese and breadcrumbs in shallow dish. Dip chicken pieces in butter mixture and then roll in breadcrumbs, coating
well. Arrange in single layer baking dish. Drizzle
remaining butter over chicken. Sprinkle generously with paprika and sesame seeds. Bake for 1 hour,
basting frequently (cover dish with foil if chicken
browns too quickly). Makes 4 servings.
Good Eating!

Continued from Page A39

upcoming regulatory review.
The meeting also included presentations from two regulatory
board executives. Montana Board
of Funeral Service Executive Officer, Lucy Richards, provided attendees with a case study on protecting the public by ensuring
licensee compliance. Ms. Richards
discussed the Montana Board’s experience in addressing regulatoCharles Perine
ry oversight of trust accounts, the
process of determining statutory
authority, and the development of
rules. Jennifer Kandt, the Executive Director of the Nevada Funeral Board offered a regulatory perspective on body brokerage. Ms.
Kandt shared the headline grabbing incident involving a funeral
home and body brokerage company in Nevada, and the collaboRobert Gribble
ration the Nevada Funeral Board
and other agencies to halt and reprimand the responsible party.
District Meetings were also
held to give attendees the opportunity to discuss issues affecting
their boards in smaller group settings. Elections were held for districts three, five, eight, and nine.
Charles Perine, Executive Director of the Alabama Board of FuSandy Mahon
neral Service was elected to his second term representing District 3.
Robert Gribble, Executive Director of the Tennessee Board of Funeral Directors and Embalmers,
was elected to represent District 5.
Registrar for the Funeral and Cremation Services Council of Saskatchewan, Sandy Mahon, was
elected to represent District 8, and
Jennifer Kandt, Executive Director of the Nevada Funeral Board,
Jennifer Kandt
was elected to represent District 9.
Elections were also held for the Executive Committee of
the Board of Directors. District 4 Director Mark Ransford was elected to serve as President, District 6 Director Mack Smith was elected to serve as Vice President
District 3 Director Charles Perine was elected to service
as Secretary-Treasurer, and District 7 Director Edward
Muhleisen will serve as Past President.
Charles Perine, District 3 Director, represents funeral service regulators from Alabama, Florida, Georgia, Mississippi,
North Carolina, and South Carolina. Mr. Perine was elected
to the Board of Directors in 2017 to complete his predecessor’s term and was elected Secretary-Treasurer of the Board
in 2018. In addition to Director, he was elected to continue
to serve as the Secretary-Treasurer on the Board.
Mr. Perine has been the Executive Director for the Alabama
Board of Funeral Service since 2013 and previously served as
the Associate Executive Director. He previously served on The
Conference Model Practice Act Committee and the Model
Practice Act Review Committee. Mr. Perine is a licensed funeral director and embalmer in the state of Alabama.
Robert Gribble, District 5 Director, represents funeral service regulators from Arkansas, Illinois, Kentucky,
Missouri, and Tennessee. Mr. Gribble was previously appointed to the Board in 2018. He has over 40 years of
experience in the funeral profession, and he has served as
the Executive Director of the Tennessee Board of Funeral
Directors and Embalmers for than 15 years.
Prior to his current role, Mr. Gribble owned and managed a funeral home for more than 20 years in the Upper
Cumberland area of Tennessee. Throughout his dedicated
funeral service career, he has been a noted leader in Tennessee’s funeral industry, previously serving as President of the
Tennessee Funeral Directors Association, Inc., and the Tennessee
Board of Funeral Directors & Embalmers. He is a graduate of the Kentucky School of Mortuary Science, the Tennessee
Government Management Institute administered through
the University of Tennessee’s Institute for Public Service,
and the Academy of Professional Funeral Service Practice.
Sandy Mahon, District 8 Director, represents funeral
service regulators from Alaska, Alberta, Idaho, Montana,
Continued on Page A42
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ClearPoint Announces Development
Initiative for Funeral Service
BATESVILLE,IN— ClearPoint Federal Bank
& Trust (ClearPoint), an industry leader in
providing fiduciary services, investment
management, and recordkeeping services to
members of the death care industry, has announced a career development program that
awards death care professionals with the opportunity to further their training in the profession. The first initiative in the program
was a giveaway to provide free registration
to the National Funeral Director Association’s
(NFDA) Arranger Training the day prior to the Texas Funeral Director Association’s
(TFDA) convention in June.
“There are two primary reasons we have partnered with the NFDA and the TFDA on this
important career development initiative,” said
David de Gorter, ClearPoint CEO and president. “The first is our shared passion and commitment to the advancement and success of
funeral service professionals. The second reason is our desire to support organizations that
are such a strong advocate for the profession.”
NFDA’s Arranger Training Program is a
high energy, interactive workshop that provides funeral professionals with the tools
needed to partner with families and design
memorable life tribute events. Through a
combination of small- and large-group discussions, problem-solving and creative collaboration, attendees will leave with fresh
approaches and new ideas to transform arrangement conferences. The program is facilitated by Lacy Robinson, NFDA’s director of member development and earns up to
eight continuing education hours.

“I’m looking forward to facilitating NFDA’s
Arranger Training Program once again in the
great state of Texas prior to TFDA’s annual
convention.” stated Robinson. “Having a respected company like ClearPoint step up to
support our Arranger Training Program is
very much appreciated and speaks volumes
of their support for the profession.”
“As a company solely focused on providing
products and services to the death care industry, ClearPoint values organizations such
as the NFDA and the TFDA that are devoted to the profession,” added de Gorter. “Just
as with our financial donation to the Funeral Service Foundation, we believe supporting such organizations is crucial to the future
success of funeral service, which makes this a
very meaningful initiative for ClearPoint.”
NFDA is the world’s leading and largest funeral service association, serving more than
20,000 individual members who represent
nearly 11,000 funeral homes in the United
States and 49 countries around the world.
NFDA is the trusted leader, beacon for ethics and the strongest advocate for the profession. NFDA is headquartered in Brookfield,
WI and has an office in Washington, DC.
ClearPoint Federal Bank & Trust is a federally chartered savings bank based in Batesville, IN. ClearPoint is dedicated solely to
the funeral home and cemetery industry.
Independently owned and operated, ClearPoint has provided customized funeral home
and cemetery trust and related services since
1998, which are now available in over 43
states and the District of Columbia.
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Oregon, Saskatchewan, Washington, and Wyoming. He
was re-appointed to the Board of Directors in 2018 to
complete a term left by his predecessor. He previously
served on the Board from 2013-2018 and served as Conference President in 2015-2016.
Mahon is the Registrar for the Funeral and Cremation
Services Council of Saskatchewan and has been employed
by the Council since 2005. He was formerly a member of
the Royal Canadian Mounted Police (RCMP) and retired
at the rank of Sergeant Major. The latter part of his career in the RCMP was spent in a variety of training functions and he has a Certificate in Adult Education from St.
CALL
Francis Xavier University in Antigonish, Nova Scotia.
Jennifer Kandt, District 9 Director, represents funeral service
regulators from Arizona, California, Colorado, Hawaii,
Visit www.nomispublications.com
Nevada, and Utah. Ms. Kandt is currently the Executive Director for the Nevada State
Board of Funeral and Cemetery Services. She served as
Our Extra-Large Cremains Bags (13” x 15”) are perfectly
the Chair of the Model Internship Committee for The
sized for the Standard Plastic Human Service Urn.
Conference.
Just $2.90 each*.
Ms. Kandt previously regulated court mandated domestic violence intervention
education and is a former
board member and treasurer of the Nevada Coalition to End Domestic and
Sexual Violence. She holds
a B.S. degree from the University of Nevada, Reno and
has been working in government regulation for over 13
years.
Choose from Black, Blue, or Burgundy
Mark Ransford, Board of
Directors
President, previCall 651-450-7727 to request a wholesale catalog,
ously served as Vice Presior visit UrnBags.com to order some bags.
dent in 2018 and SecretaryTreasurer in 2017. As the
* Bags sold in multiples of 10
District 4 Director he rep-
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Museum
Corner
The National Museum of Funeral History
Houston, Texas
25th Charity Golf Classic a Swinging Success!
The museum welcomed supporters to its 25th Anniversary Charity Golf Classic on Monday, May 20, 2019 at the
Kingwood Country Club, Kingwood, TX. This tournament was an excellent opportunity to network with business executives and funeral industry professionals from
across the country, as well as support the museum. Thanks
to everyone who supported!
If you were not able to join us, there are several ways you can support the museum. This is the funeral industry’s museum.
Monetary Donation
The generosity of donors has fueled
the National Museum of Funeral History since it began in 1992.
Over the years, donations large and
small have helped the museum to
grow its collection to 15 permanent
exhibits and the cultural and educational impact it makes upon the funeral service industry and the greater public.
Donate because the museum’s mission inspires you.
Donate in honor of a member of the funeral service
profession. Donate in memory of a loved one. Funerals and memorials are important tributes to a life well
lived. You can make a one-time donation or create a
living memorial by making a recurring donation to
honor the life of a friend or family member.

Memorial and Tribute Gifts
A memorial gift is a meaningful way to
remember a loved one who has passed
away by making a gift in his or her
memory.
A tribute gift is a way to mark special
occasions or to pay tribute to an individual who has made a difference in your
life. Tribute gifts honor celebrations such
as: anniversaries, births, birthdays, bar/
bat mitzvah, graduations, weddings, and professional milestones such as promotions and retirements.
Memorial and Tribute gifts allow you to honor and remember family, friends, clients and colleagues in a unique way
while generously supporting the Museum. The Museum will
send a letter to the person you are honoring, acknowledging
your thoughtful gift.
Buy a Brick
Support the Museum with an engraved brick bearing your name, or
that of someone you wish to honor. Each engraved brick is located in
the Museum’s Heritage Hall, where
it helps comprise a beautiful tribute,
representing hundreds of our generous
patrons.
Adopt an Artifact
Adopting an artifact is a unique way to
get involved with the museum and help
provide the funding needed to continue
our mission. Artifacts are essential in fulfilling the mission of the National Museum of Funeral History and play an important role in teaching museum visitors
about the cultural value and honorable
heritage of the funeral service industry. By adopting an artifact, you help support the museum in the preventative care
and treatment of all objects in our collection and help to ensure their long-term preservation.

The Conference Executive Committee

resents funeral service regulators from Indiana, Michigan,
Ohio, and Ontario. Mr. Ransford was elected to his first
term as District 4 Director in 2017, having previously completed the term left by his predecessor in 2015.
Ransford is a 2002 graduate of the University of Michigan
with degrees in Business Administration and Psychology. He
received his Mortuary Science degree at Wayne State University
where he also received a graduate degree in Forensic Investigation. Mr. Ransford serves on the Michigan Board of Examiners in Mortuary Science and is a past president of the
Michigan Funeral Directors Association District 7.
Douglas “Mack” Smith, Board of Directors Vice President,
previously served as Secretary-Treasurer of The Conference
in 2018. As the District 6 Director he represents funeral service regulators from Iowa, Kansas, Minnesota, Nebraska,
North Dakota, South Dakota and Wisconsin. He previously filled out his predecessor’s term on the Board of Directors from 2013 to 2015, and was elected to his first term in
2015. Mr. Smith also served on the Board of Directors in
the late 80’s and early 90’s, serving as president in 1992.
Mr. Smith has been the Executive Secretary to the Kansas State Board of Mortuary Arts for almost 38 years. He
is a licensed embalmer and funeral director, and is a past
president of the Council on Licensure, Enforcement and
Regulation (CLEAR), past board member of the Federation of Associations of Regulatory Boards (FARB) and
Continued on Page A44

History of Cremation Capital Campaign
On the evening of September 16,
2018, the National Museum of Funeral History celebrated the opening of its newest permanent exhibit, The History of Cremation. This
exhibit is a joint project developed
with the Cremation Association of
North America, to tell the full-circle story of cremation in America:
from chronicling its birth in Pennsylvania to demonstrating a step-by-step modern cremation process, stories of early cremationists and a section illuminating
the seemingly endless possibilities for memorialization.
You have the opportunity to leave your mark as a financial contributor to the exhibit. We are also accepting artifact donations to tell the story of the history of cremation.
The Museum’s Donor Niche Wall, graciously provided
by Carrier Mausoleum Co., provides a visual opportunity for industry to support the exhibit by sponsoring a
niche on the wall, which will house an urn with the company’s name on it in recognition as a financial supporter of
the exhibit. Niche contributions can also be personalized
with promotional items and photographs.

The National Museum of Funeral History located in Houston,
Texas, houses the country’s largest collection of funeral service
artifacts and features renowned exhibits on one of man’s oldest
cultural customs. It belongs to YOU and everyone in the funeral
industry. Visitors can discover the mourning rituals of ancient
civilizations, see up-close authentic items used in the funerals
of U.S. Presidents and Popes and explore the rich heritage of
the industry that cares for the dead.
The Museum is located at 415 Barren Springs Drive, Houston,
Texas 77090. Visit www.nmfh.org for more details.
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The Conference Holds Annual Meeting
American Board of Funeral Service Education (ABFSE). Mr. Smith is also in his
fifth term as mayor of Silver Lake, KS.
Charles Perine, Board of Directors Secretary-Treasurer, was elected to The Conference Board of Directors in 2017 to complete
his predecessor’s term and was also elected to
his second term representing District 3
Edward Muhleisen will continue to serve
on the Executive Committee as Past President. Mr. Muhleisen was elected to the Board
of Directors in 2014 and served as President
of the organization in 2017. He has served
on the Louisiana State Board of Embalmers
and Funeral Directors since 2013.
Spring 2019 NBE
Scholarships Awarded
The Board of Directors selected five candidates to receive the National Board Examination (NBE) scholarship. The scholarship allows recipients to sit for the NBE
with the examination fee waived.
The scholarship program was open to firsttime exam candidates eligible to sit for the
NBE within one year. To enter, applicants
were tasked with reviewing the recently revised NBE Candidate Handbook and submitting a brief essay on their biggest take-
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Continued from Page A42
aways. The Conference Board of Directors
selected the five individuals at random. The
Board of Directors will also award five additional scholarships in the fall, bringing the total number of scholarships to 10 for the year.
The 2019 Spring NBE Scholarship recipients are: Charleen Andersen, Des Moines
Area Community College; Annalin Bolar,
Northampton Community College; Kiara Brown,
Florida State College at Jacksonville; Chivon
Hassan, Mercer County Community College; and
Nicholas Hendricker, Carl Sandberg.
The Conference Annual Meetings provide a valuable opportunity for those interested in furthering funeral service regulation to come together to exchange
information, problem-solving strategies,
and goals for the future of profession. The
116th Annual Meeting will be held February 19-20, 2020, in Palm Coast, FL.
The International Conference of Funeral Service Examining Boards is headquartered in Fayetteville, AR. Founded in
1904, the membership of The Conference
is composed of funeral service licensing
boards and regulatory agencies throughout the United States and Canada. For
more information on The Conference,
visit www.theconferenceonline.org.
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Herndon-Fuqua Funeral Home Makes
Donation to University of Arkansas
Hope-Texarkana Funeral Program
HOPE,AR— HerndonFuqua Funeral Home,
owned by Vickers and
Thomas Fuqua, recently donated a 1996 Cadillac Fleetwood Hearse to
the University of Arkansas
Hope-Texarkana Funeral
Service Education Program. The Fuquas own
and operate Texarkana
Funeral Homes in Texarkana, TX and TexarFront row: Heather Kiser, Chapelwood Funeral Home General
kana, AR, Chapelwood Manager; Karen Davis, UAHT Dean of Science and Health Professions;
Funeral Home in Nash, Brad Sheppard, UAHT Funeral Services Instructor; Fred Meisenheimer,
TX and Bates-Rolf Fu- Texarkana Funeral Home Chief Operations Officer. Back row: Chris
neral Home in New Thomason, UAHT Chancellor; Scott Brown, Herndon-Fuqua Funeral
Boston, TX. In addition, Home General Manager; Vickers Fuqua, Texarkana Funeral Home
President; George Speer, Texarkana Funeral Home Funeral Director;
they own and operate the Jeremy Fugitt, Herndon-Fuqua Funeral Director and Embalmer
Herndon-Fuqua Funeral
Homes in Hope, Prescott, and Gurdon, AR. Board of Funeral Service Education.
“The Fuqua family has a long history of
Karen Davis, dean of science and health progiving back to the communities we serve. fessions at UAHT said, “This donation will be
We believe in supporting each other and fos- beneficial to students in their on-campus clinitering long-term relationships with our part- cal coursework. Students need an opportunity
ners. UAHT is a vital part of the Hope and to learn about all aspects of the funeral indusTexarkana communities, and the funeral try. This hearse will add to the funeral service
services program is important to the region- program’s ability to provide real funeral service
al funeral industry. Many of our current em- industry scenarios to our students.”
“The University of Arkansas Hope-Texarployees have come from this program, and
we will continue to hire students from the kana is fortunate to partner with the Fuqua
program. We expect to grow our partnership family to further enhance the quality of inwith UAHT and are working on several ad- struction and student learning in our funerditional projects for the future,” said Vick- al services program. The Fuquas, personally
ers, president of Texarkana and Herndon- and through their funeral homes, have always demonstrated the highest level of comFuqua Funeral Homes.
UAHT offers a Certificate of Proficiency mitment to the families and communities of
in Funeral Directing, a Technical Certifi- our region. UAHT is proud to play a role in
cate in Funeral Directing, an online Tech- supporting that commitment by providing an
nical Certificate in Funeral Directing, and educational program to support and enhance
an Associate of Applied Science in Funer- their ability to attract and maintain funeral
al Service Education degree. The certificates service professionals to assist them in serving
in funeral directing are designed to prepare the families in northeast Texas and southwest
students for jobs in funeral services and lead Arkansas,” said Chris Thomason, chancellor.
For more information about the funeral
to the completion of the Associate of Applied Science in Funeral Service Education services program at UAHT, call 870-777degree which is accredited by the American 5722 or visit www.uacch.edu.

CCMS Cremation Facility
such as Alkaline Hydrolysis. The ECC will
educate students, licensed practitioners, and
crematory operators through observation
and participation in actual cremation and
alkaline hydrolysis operations.
“The ECC will deliver hands-on instruction while reinforcing dignity and respect

Continued from Front Page
for the deceased,” states Lechner. “The focus
is to deliver improved education in areas of
liability including identification, establishing chain of custody, agent authorizations, as
well as instruction in preparation and viewing of remains without embalming, the valContinued on Page A45

Free Marketing Support for
Today’s Funeral Professionals
The Funeral and Memorial Information Council (FAMIC) created
Have the Talk of a Lifetime® – a national campaign that encourages
people to find out what matters most to their loved ones, so they
can celebrate life when the time comes. We’ve prepared free
marketing materials for use in your community, including:
print and digital ads, PR materials, social media, and more.
FAMIC members can download
materials at: FAMIC.org
Have questions? Email us at:
HavetheTalkofaLifetime@gmail.com
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PIMS Student Activities
P I T T S B U R G H , PA —
Students at Pittsburgh
Institute of Mortuary
Science (PIMS) have
been busy with numerous activities.
Most recently, the Associate in Specialized Business degree class visited
the National Cemetery
of the Alleghenies in
Bridgeville, PA. Instructor, Mike Burns, makes
it a point to take every
class to the national cemetery. The class was met
by the cemetery officials
where a formal tour and
history were provided.
Additionally, a new
group of PIMS students
are now official Certified
Celebrants. Burns, who
is an Insight Celebrant
instructor, certified the
new group.
As part of the CORE
curriculum, every PIMS
student becomes a Certified Celebrant. As well,
every PIMS student becomes a Certified Crematory Operator in PIMS
Cremation Course.

PIMS Celebrants

SUPERIOR
FINGERPRINT
KEEPSAKES

CCMS Cremation Facility
ue of ceremony, and encouraging client family participation by incorporating the use of
a viewing room with slumber bed. We believe this is the best way to prepare students
and professionals for the changing needs of
client families we serve.”
Emphasis will be on the value of the ceremony and encouraging client family participation using a viewing room with slumber
bed. “This is a much more natural and personal setting to visit with the deceased prior
to the start of the cremation” Lechner said.
“CCMS has set the standard for excellence
through death care curriculum since 1882,”
notes Lechner. “We continue that legacy to
this day and into the future. The enhanced
curriculum and ECC expansion ensures
that death care professionals emerge with
experience in cutting edge technology and
a broadened scope of technical experience to
reverently serve the evolving needs of communities for generations to follow.”
The college has already received in-kind and
financial support for the ECC. Facultatieve
Technologies (FT-USA) is partnering with
CCMS to provide the cremation system,
auto-loader, and dustless processing station.
“Our goal through this partnership is to raise
the bar and take crematory operator training to the level of a specialist,” remarked Ernie Kassoff, sales manager, FT-USA. Lechner notes, “We are excited about partnering
with FT-USA because they are the manufacturer of the world’s most advanced and safest
cremation systems. FT-USA is not only providing the equipment but also access to their
unique technical expertise which contributes
to the overall efficiency of the system.”
Scott Goodsell, G.H. FORBES Associates Architects has been the lead architect
designer. “Scott is a veteran of many funeral home and cemetery architectural projects
and believes in our Educational Cremation
Center so deeply that he is providing his services pro bono,” states Lechner.
The International Cemetery Crematory Funeral Association (ICCFA) will be partnering
with CCMS to design, market, develop, and

Continued from Page A44
implement a week-long Advanced Cremation Operations Program (ACOP) course for
death care professionals. “We have been so
pleased with our working relationship with
ICCFA providing the Cremation Operator
Certification Program (COCP) for the past
three years that it was a natural evolution to
advance our valued partnership with ICCFA
to the next level by introducing an Advanced
Cremations Operations Program,” explains
Lechner. “One of ICCFA’s cornerstone commitments to its members, and part of its mission statement, is to deliver exceptional educational opportunities, and this will truly
be an exceptional educational opportunity,”
said ICCFA’s Cremation Programs coordinator, Poul Lemasters, Esq., as he shared the
news of this newest standard setting certification program during the ICCFA 2019 Annual Convention & Expo in Charlotte, NC.
CCMS, which is the oldest mortuary college in the United States, recently launched
an alumni outreach and corporate donor campaign to solicit financial support for the ECC.
“The show of support for the new ECC is
touching. The energy and enthusiasm of our
Board of Trustees, alumni, and business partners is inspiring; they realize the benefit and
need for an innovative facility and curriculum
that enhances cremation options when serving
client families. CCMS is eager to be part of
making this a reality.” For more information
about the ECC and ways you can contribute
to the support of the Educational Cremation
Center visit https://www.ccms.edu/ecc/
Committed to the success of each student,
CCMS offers a rigorous curriculum which
exceeds accreditation standards and prepares
students to become some of the nation’s leading funeral service professionals. The college,
which is the oldest mortuary college in the
United States, was founded in 1882 and has
been transforming death care education for
more than 137 years. The privately-owned,
non-profit institution offers both bachelors
of mortuary science and associate of applied
science degrees, as well as several professional
certifications.
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SPENCER F. WILKERSON of
Lancaster, PA died April 25,
2019 at the age of 96. A licensed funeral director, he
served with the Hooper Memorial Funeral Home in
Harrisburg, PA for seven
years. In 1957, he founded the Spencer F. Wilkerson Funeral Home in Lancaster. He continued to own
and operate the business until selling it in 1988. A graduate of the Eckels College
of Mortuary Science, he was a member of the Lancaster
County Funeral Directors Association.

MATTHEW JOHN RUSSO II of
Virginia Beach, VA died March
16, 2019. He and Issac Williams founded Custom Air
Trays in 1992. He sold the
business in 2000 and continued to work with local funeral homes and casket companies
on the East Coast. His knowledge and connections were
instrumental when his son’s
mother, Lori Russo Eanes,
and her brother Christopher Williams, founded C & L
Containers, Inc in 2001. Matt’s son, Matthew Russo is
currently owner and vice president of operations.

BOBBY MAURICE SULLIVAN
of Fayetteville, NC died April
13, 2019 at the age of 82. A
licensed funeral director in
Fayetteville for over 45 years,
he served as managing partner for the Jernigan-Warren
Funeral Home prior to purchasing the Highland Funeral Service and Crematory in
2005 alongside his son, Todd
Sullivan, and began operating the business as Sullivan’s Highland Funeral Service and Crematory.

RICHARD G. PROUT of Lenox, MA died May 5, 2019
at the age of 92. A licensed funeral director, he was the
owner and operator of Douglass Funeral Service in
Amherst for many years until his retirement in 1995.

WARREN ADDISON RAND
of Centerville, formerly of
Westborough, MA died April
12, 2019 at the age of 82. A
licensed funeral director for
almost forty years, he began his career in south shore
at Folsom’s, Wickens and
Troupe and later the Sparrell’s Funeral Homes. He
purchased the Harper Funeral Home in 1973, renaming it Rand and Harper Funeral Home. A graduate
of the New England Institute of Anatomy, Sanitary Science and Embalming, he was a member of the Greater
Worcester Funeral Directors Association.
ANDREW MAMARY SR of
Wilkes Barre, PA died April
15, 2019 at the age of 90. A
licensed funeral director since
1951, he was the owner and
operator of Mamary-Durkin
Funeral Service, Inc., which
he operated alongside his partner Gerald A. Durkin, from
1972 until Durkin’s passing in
1984. Mamary was appointed
to the Pennsylvania State Board
of Funeral Directors in 1998 and was elected chairman in
2003. A graduate of the Eckels College of Mortuary Science
in Philadelphia, he was a member of the Luzerne County
Funeral Directors Association, Pennsylvania Funeral Directors Association and served as county deputy coroner.
GEORGE R. “DICK” DEVORE
JR of Sunbury, OH died May
5, 2019 at the age of 89. A second generation funeral director and embalmer for 62 years,
he joined his parents at the DeVore Funeral Home in Galena.
In 1960 he opened a second location in Sunbury and expanded
again in 1967 with the opening
of the Marengo Chapel. In 1978
Dick and his wife Phyllis built a
new funeral home chapel in Sunbury. In 1985, he purchased
the former Pletcher Funeral Home in Delaware, which he
operated along with his wife, son Garee; a third generation
funeral director, and daughter Beth, until partnering with
the Snyder family of funeral homes in 1993. A 1956 graduate of the Cincinnati College or Mortuary Science, he was a
member of the The Order of the Golden Rule, National Funeral Directors Association, Ohio Funeral Director Association
and the Central Ohio Funeral Directors Association.

MARY DILORETO ROSSI of
Warren, OH died April 17,
2019 at the age of 79. A licensed funeral director since
1973, she was the co-owner and secretary of the Peter
Rossi & Son Memorial Chapel with her husband Peter P.
Rossi Jr, from 1964 until the
present. She was a member of
the Ohio Funeral Directors Association, Tri-County Funeral Directors Association and
the National Funeral Directors Association.
JACQUELYN LOUISE HAIZLIP
of High Point, NC died May
3, 2019 at the age of 85. She
joined her sister, Lois Powell,
as a licensed funeral director
in the family business, Haizlip
Funeral Home, which was established by their father in
1924. She continuously served
High Point and the surrounding communities until 2003,
when the business sold. She
earned her funeral directing certificate from Forsyth Technical Community College in Winston Salem, NC.
PAUL EDWARD FREDETTE of
Pemaquid Harbor, ME died
April 23, 2019 at the age of
67. He was a funeral director
for over 30 years in Waterville, retiring to Pemaquid.

ELIZABETH C. FERRARA of
Cleveland, OH died May 7,
2019 at the age of 88. She
spent a lifetime of comforting and consoling others
with her late husband, Dan
at their business, the Ferrara
Funeral Home in Garfield
Heights.
FRED CLARK of Neosho, MO
died March 30, 2019 at the
age of 82. A licensed funeral director, he began working alongside his parents
at the family-owned business, Clark Funeral Home.
Upon the death of his father
in 1965, he assumed a bigger
role in running the firm with
his mother, and later his wife
Sue, two sons and grandson. He was a 1957 graduate
of the Dallas Institute of Mortuary Science.
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RONALD EDWARD POOLE
of Bahama, NC died May 3,
2019 at the age of 66. A licensed funeral director for
over 38 years, he worked at
Brooks & White Funeral
Home until retiring in 2014.
He continued to work part
time for the firm until his
health no longer allowed him.
CLAUDE A MCKIBBEN JR of
Hogansville, GA died March
30, 2019 at the age of 70. A
licensed funeral director and
embalmer for 48 years, he
owned and operated the McKibben Funeral Home alongside his late father, brother and
nephews. A 1971 graduate of
the Dallas Institute of GuptonJones College of Mortuary Science, he was a member of the
Georgia Funeral Directors Association, National Funeral
Directors Association and was past president of the Academy of Graduate Embalmers of Georgia.

RUSSELL MUFFLEY of Clovis, NM died April 2, 2019 at
the age of 71. He served as a
licensed funeral director in Las
Cruces, Artesia and Clayton,
NM before moving to Clovis to
become manager of Sherwood
Mortuary in 1975. In 1978,
he and his wife, Carolyn purchased what is now the Muffley Funeral Home, and continued to own and operate it
for over 40 years. A 1968 graduate of the Dallas Institute
of Mortuary Science, he was appointed to the State Board
of Thanatopractice, serving as chairman until 1972.
FRANCES M. ROGERS of
Tonawanda, NY died May 7,
2019 at the age of 101. She
became president of the Lester H. Wedekindt Funeral
Home in Tonawanda after
her husband’s death in 1960
and presided with her son,
H. Lester, until she retired in
2014.
FREDERICK “FRED” DONATELLI,
JR of Ross Township, PA died
May 6, 2019 at the age of 87.
In 1965, he founded the Fred
Donatelli Cemetery Memorials in the North Hills of Pittsburgh, followed in later years by
Pittsburgh Cremation Service
and OakCrest Pet Crematory.
Fred was involved for decades
with the Pittsburgh Institute of
Mortuary Science, most recently
serving as chairman of the board of directors. He was a
member of the Allegheny County Funeral Directors Association, Cremation Association of North America, International Association of Pet Cemeteries and Crematories, and
the Monument Builders of North America.
RICHARD EUGENE “DICK”
PETERSON of Monona, WI died
April 29, 2019 at the age of 86.
A licensed funeral director since
1963, he worked at Gunderson
Funeral Home for 22 years, retiring in 1998. He continued to serve
families on a part time basis until
2016. A 1962 graduate of the Wisconsin Institute of Mortuary Science,
he was a member of the Wisconsin
Funeral Directors Association.
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July 19–24, 2019
Fogelman Executive Center
University of Memphis
Memphis, TN
Ready to move to the next level of your career? Enroll
in the ICCFA University for an educational experience
unparalleled in our profession. Choose from eight different
training colleges, including the College of Hospitality and
Event Management.

Visit www.iccfa.com/university to learn more!
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Gifts of Healing

and Remembrance

People often turn to tangible reminders of healing,
comfort, hopefulness and remembrance in times of sorrow.
Susan Lordi has carved expressive sculptures of peace and
serenity in different size and scale within the important
bereavement category.
“At times, it's hard to find the right words
to express what you want to say, and sometimes
there just aren't any.
For me, it's always been easier to communicate or
express my feelings visually rather than verbally.
That's what I want to do with Willow Tree.
Give people a way to express an emotion or feeling
that goes beyond words.”

New Customer Offer
represented by

10% Off your first order of $500 or more! *
*Terms: Discount valid 6/1/2019 through 8/15/2019. May not be combined with other discounts.

To order, call 888.DEMDACO and reference NOMIS19
To view more product, visit demdaco.com
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FUNERAL HOME & CEMETERY

Fa m i l y Ow n e d a n d
Operated Since 1974

PO Box 5159

Yo u n g s t o w n O H 4 4 5 1 4

NEWS

1-800-321-7479

Previously Published as the YB News

•
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O n l i n e a t w w w. n o m i s p u b l i c a t i o n s . c o m

S t i l l t h e P l a c e f o r Yo u r N e w s !

Pacific Traditions Urn Company offers
Affordable Hand Carved Mahogany

64” Arc UmbrellA
All FiberglAss • WindprooF
embroidery &
silk screen AvAilAble

Contact us today for colors and
a free quote!
Minimum order of 6. Other sizes and styles
available in quantities.

1.800.522.5743
Cross Urn

Praying Hands Urn

First-Ever Belleek Porcelain Cremation
Urn Coming Soon from Shiva Shade
MERRICK,NY— While cremation urns can
be crafted from many materials, only one is
available in the fine porcelain made by Ire-

Hummingbird Urn

Single Rose Urn

ST.PAUL,MN— Pacific Traditions first
began in 1987 as Heritage Pacific International (HPI). This initial company, based in Oregon originally had four
co-owners: Lyle and Diane Brenneman,
Mick Brenneman (Lyle’s brother) and
Dan Brenneman (Mick’s son). At that

bkumbrella@hotmail.com
www.bkumbrella.net

time, Lyle was a business development
specialist and frequently traveled to
Southeast Asia. During visits to Indonesia, Lyle became acquainted with a group
of woodcarvers and furniture makers on
the Indonesian island of Java and began
Continued on Page B9

land’s world-renowned Belleek Pottery.
This summer, Shiva Shade of Merrick,
NY will be introducing its elegant, Celtic-themed cremation urn. This urn was
designed and hand-crafted exclusively for
Shiva Shade by some of the world’s finest
pottery artisans, residing in Ireland’s oldest
fine china pottery still in operation.
“Ceramic artwork has been treasured by
many cultures throughout history,” said Irwin Maltz, co-owner of Shiva Shade, which
supplies products to the funeral industry.
“Most of the porcelain urns on the market
today are rather ordinary. We wanted to offer a porcelain urn for the Irish community that would be dignified and elegant. We
found especially appealing Belleek’s trademark iridescent glaze, along with the company’s 160 plus-year-old world-renowned
reputation for fine quality.”
Maltz worked for six months with Belleek Pottery craftsmen to design their firstever Celtic urn specifically for the death
care industry, on behalf of Shiva Shade.
Continued on Page B4

Vischer Funeral Supplies

(717) 453-4028
(800) 752-8767

Email vischerfuneralsupplies@yahoo.com

** Your Authorized Ferno Washington Distributor **

Sold individually or by the case.
Inquire for additional body bag options

Industry Leading 1000 lb.
Ferno® Mini Maxx Mortuary Cot

Ferno®... Time Tested
• Quality
    • Innovation
       • Experience

ICE
BEST PR00
$

1450
each

$

Blue Scrim
12M w/6 handles

1050
each

1175
each

$

$

Blue Scrim
12M

Standard White
8M PEVA

Ferno® 101-H
Hydraulic Operating Table

E
BEST PRIC
00
$

3,915

BEST PRI0C0E
$

2,585ports?

Why Buy Im

Ferno® Model # 87 Church Truck
All 5 Colors Available
ICE
SALE PR00

Got Questions or Need Help?
Text us at 717-503-9838

For the Complete Ferno® Line and More
Please Visit Our New Website at
www.vischerfuneralsupplies.com

880

Lowest ferno® Prices guaranteed

$

119

EZ-Slider
Board
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CALENDARof Events
Selected Independent Funeral Homes 2019 Spring
Management Summit - May
01-03, 2019, Lorenzo Hotel,
Dallas, TX. 800-323-4219.
www.selectedfuneralhomes.org
pattyn@selectedfuneralhomes.org
Tennessee Funeral Directors Association 2019 Annual Convention - Jun 02-03, 2019, Wilderness
at the Smokies & Sevierville
Convention Center, Sevierville,
TN. Exhibits. 615-321-8792.
www.tnfda.org dawn@tnfda.org
Pennsylvania Funl Directors Association 2019 Annual Convention & Expo - Jun 02-05, 2019,
Kalahari Resorts, Pocono Manor,
PA. Exhibits. 717-545-7215.
www.pfda.org john@pfda.org
Louisiana Funeral Directors Association & Mississippi Funeral Directors Association (Joint Convention) - Jun 02-04, 2019, Windsor
Court Hotel, New Orleans, LA.
225-767-7640. www.lfdaweb.org
LFDA@tatmangroup.com
West Virginia Funeral Directors Assn 2019 Annual Convention - Jun 03-05, 2019, Glade
Springs, Daniels, WV. Exhibits.
304-345-4711. www.wvfda.org
rlkimes@yahoo.com
Michigan Funeral Directors Association Annual Convention Jun 03-06, 2019, Port Huron, MI.
517-349-9565.
www.mfda.org
pdouma@mfda.org
Arizona Funl Cemetery &
Cremation Assn 2019 Annual Convention - Jun 04-06,
2019, Boulders Resort & Spa,
Scottsdale, AZ. Exhibits. 602909-6135. director@azfcca.org
www.afccaannualconvention.org
Funeral Directors Assn Of
Kentucky
137th
Annual
State Convention & Funeral
Trade Show - Jun 04-06, 2019,
Kentucky Exposition Center &
Crowne Plaza Hotel, Louisville,
KY. Exhibits. 800-866-3211.
www.fdaofky.com info@fdaofky.
com
Independent Funeral Directors Of Florida 2019 Annual
Convention - Jun 05-07, 2019,
Wyndham Grand, Clearwater
Beach, FL. Exhibits. 850-2220198. www.ifdf.org info@ifdf.org
Virginia Cemetery Association 2019 Annual Conference
& Meeting - Jun 05-09, 2019,
Natural Bridge Historic Hotel
& Conference Center, Natural
Bridge, VA. 804-675-7502. www.
virginiacemeteryassociation.com
dimunn@asscmgmt.com
Wisconsin Cemetery & Cremation Assn 2019 Annual Convention - Jun 05-07, 2019, Radisson
Milwaukee West, Milwaukee,
WI. Exhibits. 920-733-1631.
www.wiscemeteries.org frank@
stjosephcemetery.us
Cremation Association Of
North America Crematory Operations Certification Program Jun 05, 2019, Evergreen Washelli
at Bothell Funeral Home, Seattle,
WA. 312-245-1077. www.
cremationassociation.org/events/
EventDetails.aspx?id=1175808
info@cremationassociation.org

South Carolina Cemetery Association Inc and the North
Carolina Cemetery Association
(Joint Convention) - Jun 07-11,
2019, Embassy Suites at Kingston
Plantation Resort, Myrtle Beach,
SC. Exhibits. 803-603-4317.
www.sccemeteryassociation.net
tammy.chandler@outlook.com
Georgia Funeral Directors Association 2019 Annual Convention - Jun 09-12, 2019, The King
and Prince Beach & Golf Resort ,
St. Simons Island, GA. 770-5928002. www.gfda.org
Catholic Cemetery Conference 2019 School of Leadership
and Management Excellence Jun 09-13, 2019, University of
Notre Dame - Morris Inn &
McKenna Hall, South Bend,
IN.
888-850-8131.
www.
catholiccemeteryconference.org
info@catholiccemeteryconference.
org
National Funeral Directors
Association Arranger Training Seminar - Jun 09, 2019,
Greenwood Funeral Home, Fort
Worth, TX. 800-228-6332.
www.nfda.org nfda@nfda.org
Wisconsin Funeral Directors
Association 138th Annual
Convention - Jun 10-12, 2019,
Potawatomi Hotel & Casino,
Milwaukee, WI. Exhibits. 608256-1757.
www.wfda.info
laura@wfda.info
Texas Funeral Directors Association 2019 Annual Convention - Jun 10-13, 2019, Omni
Fort Worth Hotel & Fort Worth
Convention Center, Fort Worth,
TX. Exhibits. 512-442-2304.
www.tfda.com ann@tfda.com
Ontario Assn Of Cmtry
& Fn Professionals Charity Golf Day - Jun 10, 2019,
Meadowbrook Golf and Country
Club, Gormley, ON. 888-5583335. www.oacfp.com info@
oacfp.com
Maine Funeral Directors Association 2019 Summer Convention - Jun 11-12, 2019, The
Colony Hotel, Kennebunkport,
ME. 207-729-9100. www.
mainefuneraldirectors.org
carolgay@mainefuneraldirectors.
org
Cremation Association Of
North America Crematory
Operations Certification Program - Jun 12, 2019, Centre
funéraire
Côte-des-Nieges,
Montreal, QC. 312-245-1077.
www.cremationassociation.org
info@cremationassociation.org
Georgia
Cemetery
Association 2019 Convention Jun 13-14, 2019, Clarence
Brown Conference Center,
Cartersville, GA. 770-4906810.
www.gacemeteries.org
georgiacemeteryassoc@msn.com
Virginia Funeral Directors Association 131st Annual Convention - Jun 16-18, 2019,
Wyndham
Virginia
Beach
Oceanfront, Virginia Beach, VA.
Exhibits. 804-264-0505. www.
vfda.net lwhittaker@vfda.net

Florida Morticians Association
Inc 95th Annual Convention Jun 16-19, 2019, Rosen Plaza
Hotel, Orlando, FL. 727-5993221. www.floridamorticians.org
jerlyn2560@yahoo.com

National Funeral Directors
Association Arranger Training Seminar - Jun 27, 2019,
DoubleTree Hotel, Collinsville,
IL. 800-228-6332. www.nfda.org
nfda@nfda.org

Alabama
Funeral
Directors Association 133rd Annual Convention - Jun 17-19,
2019, Grand Hotel – Marriott
Resort Golf Club & Spa, Point
Clear,
AL.
334-956-8000.
www.alabamafda.org dedmisten@
alabamafda.org

National Funeral Directors
Association Leadership Conference - Jul 13-16, 2019,
Manchester Grand Hyatt, San
Diego, CA. 800-228-6332.
www.nfda.org/leadership nfda@
nfda.org

Funeral Directors & Mort›s
Assn Of NC 2019 Annual
Convention - Jun 17-20, 2019,
Durham Marriott & Convention
Center, Durham, NC. 704982-0347.
www.fdmanc.org
fdmanc@aol.com

Cemetery Association Of Tennessee Inc 2019 Annual Convention - Jul 14-17, 2019,
MainStay Suites, Pigeon Forge,
TN. Exhibits. 615-714-9605.
www.cemetery-tn.com cforee@
afamilylegacy.com

New Hampshire Funeral Directors Assn Annual Meeting Jun 18-19, 2019, Ashworth by
the Sea, Hampton Beach, NH.
Exhibits. 603-903-4699. www.
nhfda.org nhfda1@gmail.com

Int›l Cemetery, Cremation &
Funeral Assn University - Jul
18-24, 2019, Fogelman Executive
Center at the University of
Memphis, Memphis, TN. 800645-7700. www.iccfa.com

National Alliance For Grieving Children 23rd Annual
Symposium - Jun 20-22,
2019, Snowbird Resort, Salt
Lake City, UT. 866-4321542. www.childrengrieve.org
kathy.wisnefski@childrengrieve.org

Associated Cemeteries Of Missouri 2019 Annual Convention - Jul 18-20, 2019, Tan-Tara
Resort, Lake of the Ozarks, MO.
Exhibits. 314-385-0841. www.
associatedcemeteriesofmissouri.com
smzell@earthlink.net

Montana
Funeral
Directors Association 2019 Annual Convention - Jun 21-23,
2019, Northern Hotel, Billings,
MT. Exhibits. 406-449-7244.
www.montanafda.org
info@
montanafda.org

Professional Grounds Management Society 2018 School
of Grounds Management and
GIE+Expo - Jul 22-23, 2019,
Tacoma, WA. Exhibits. 443966-3852. www.pgms.org info@
pgms.org

Idaho Funeral Service Association 2019 Annual Convention Jun 23-25, 2019, Shore Lodge,
McCall, ID. Exhibits. 208-8882730. www.ifsa.us ifsa@ifsa.us
Illinois
Funeral
Directors Association 2019 Annual Convention - Jun 2427, 2019, Doubletree by
Hilton Collinsville-St. Louis,
Collinsville, IL. Exhibits. 217525-2000. www.ifda.org info@
ifda.org
Professional Car Society 2019
International Meet - Jun 24-28,
2019, Best Western Ramkota Inn,
Rapid City, SD. 973-862-6047.
www.theprofessionalcarsociety.org
hookjch@ptd.net
The Association For Gravestone
Studies 2019 Annual Conference and Meeting - Jun 25-30,
2019, Gardner-Webb University,
Boiling Springs, NC. 413-7720836. www.gravestonestudies.org
info@gravestonestudies.org
Virginia Morticians Association
Inc 2019 Annual Convention Jun 26-29, 2019, Renaissance
Portsmouth-Norfolk Waterfront
Hotel,
Portsmouth,
VA.
Exhibits. 804-469-9544. www.
virginiamorticiansassociation.org
vmainc@msn.com
California Funeral Directors
Association 115th Annual
Convention - Jun 27-29, 2019,
Harrah’s Casino Hotel, Stateline,
NV. Exhibits. 916-325-2361.
www.cafda.org cfda@amgroup.us

Florida Cemetery Cremation &
Funl Assn 2019 Annual Convention & Trade Show - Jul
25-27, 2019, Tampa Marriott
Waterside Hotel & Marina,
Tampa, FL. Exhibits. 800-2263332. www.thefccfa.com elane@
executiveoffice.org
National Funeral Directors Association Arranger Training
Seminar - Jul 25, 2019, NFDA
Headquarters, Brookfield, WI.
800-228-6332.
www.nfda.org
nfda@nfda.org
Cremation Association Of North
America InSight Institute Celebrant Training - Jul 29-31, 2019,
Omni Louisville Hotel, Louisville,
KY.
312-245-1077.
www.
cremationassociation.org/events/
EventDetails.aspx?id=1214638
info@cremationassociation.org
Cremation Association Of
North America 2019 Annual
Cremation Innovation Convention - Jul 31 - Aug 02, 2019, Omni
Louisville Hotel, Louisville, KY.
Exhibits. 312-245-1077. www.
cremationassociation.org info@
cremationassociation.org
Cremation Association Of
North America Crematory
Operations Certification Program - Jul 31, 2019, Omni
Louisville Hotel, Louisville,
KY.
312-245-1077.
www.
cremationassociation.org/events/
EventDetails.aspx?id=1175835
info@cremationassociation.org

ADDITIONAL EVENTS ONLINE AT WWW.NOMISPUBLICATIONS.COM

Submit Your Convention, Meeting or Seminar
online at www.nomispublications.com
OR SEND TO:
PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040 • Email info@nomispublications.com
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Terrybear introduces New
Angelina Keepsake

ST.PAUL,MN— Terrybear Urns & Memorials is excited to
introduce the Angelina Keepsake to its urn and memorial line.
The Angelina features a peaceful, elegant angel figurine
in three glossy shades; Pearl, Blush, and Silver-Bronze.
This piece complements urns well while also makes a
beautiful statement all on its own.
Call Terrybear at 1-888-588-8767 to find a distributor
in the area, or visit www.Terrybear.com.

Homesteaders Life
Company introduces Two
New Products
WEST DES MOINES,IA—
Homesteaders Life Company executive vice president of sales and marketing
Lyndon Peterson has announced the release of two
new products, the Assurance Elite™ and Assurance
Connect®. The new offerings round out the company’s already robust portfolio
by providing a high agent
compensation and low premium payment option.
“We regularly review our
portfolio to ensure the
products we offer help funeral home customers capture new business and build
relationships with pre-need
families,” Peterson said. “In
the last few years, we’ve recognized a need for a new
type of product – one that
addresses the demands of
very active firms as well as
those in highly competitive
markets. We designed Assurance Elite™ and Assurance Connect® to address
those needs.”
Assurance Elite™ is optimized for funeral homes
that want high upfront compensation to fund active preneed programs. The product
offers Homesteaders’ highest available agent compensation. Assurance Connect®
features
Homesteaders’
most cost-effective monthly
premiums – among the lowest in the industry – helping
firms compete in markets
where price is a competitive
differentiator.
Both products are backed
by Homesteaders’ commitment to financial excellence
and designed to be beneficial for both consumers and
funeral homes. “Our product design process ensures
balance between all parties
involved the pre-need sale,”

affirmed Jim Koher, Homesteaders’ executive vice president of chief actuary.
“We work with our distribution partners and funeral
home customers to develop
products that are beneficial
to consumers, offer competitive compensation for
agents and funeral homes
and provide profitability
that ensures Homesteaders
remains strong and secure
in the long term.”
With Assurance Elite™
and Assurance Connect®,
funeral homes and agents
also enjoy: simple enrollment forms and easy-to-use
online enrollment; fast, easy
claim payment through
Homesteaders’ Phone-AClaim and Instant Claim®
services; Security Option
Plus shortfall protection;
and qualification for agent
incentive trips.
“Smart, secure funding is
an essential component in
a successful pre-need program,” Peterson explained.
“But product is only one
component of a quality value offering. You also need
a funding partner with the
expertise and experience to
help grow your program.
At Homesteaders, we’re focused on providing complete solutions for our customers and agents.”
Homesteaders Life Company, a mutual company
owned by its policy holders, is a national leader providing products and services
to promote and support the
funding of advance funeral
planning and end-of-life expenses. For more information about Assurance Elite™
and Assurance Connect®,
call 800-477-3633 or visit
www.homesteaderslife.com
to learn more.
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Serving families with
comfort, luxury and safety...
Federal Coach offers a unique set of stretched limousines. What makes them unique?

• Center Powered Windows • OnStar Navigation • 3-Point Seatbelt in Center Seat • Mid-Mount Air Conditioning

70” Raised Roof Limousine

Why does it matter?

As a funeral director, you care about the families you serve.
Comfort is key. With a mid-mount air conditioning system
your family will stay cool. Provide them the availability to
ride
down at their
Most importantly – safety. With one of the few limousines in the industry
d lluxuriously
l with
h the
h window
d d
h choosing.
h
M
that provide a 3-point seatbelt in the center seat, rest assured that all passengers are following Road Safety Authority guidelines.

48” Raised Roof Limousine

W W W. F E D E R A LC OAC H .C O M

8 0 0 - 5 37-296 3
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Wilbert Introduces
Unique “Circle of Life”
Urn

(800) 4-HEARSE

4 more info visit:

FuneralVan.com

BROADVIEW,IL— The
Circle of Life is a new
and unique cremation
urn offered by Wilbert
Funeral Services, Inc.
With a round shape symbolizing earth and eternity, the Circle of Life
urn is aesthetically pleasing as well as functional
in that it is 100 percent
biodegradable.
“The Circle of Life urn originates in the vision of
being universal and conveying hope,” said Michael
Devaney, merchandising manager at Wilbert. “We
are proud to be the exclusive North American provider of this Swedish-made urn and feel that it will be a
choice for families looking for an eco-friendly yet distinctive product.”
A beautiful white butterfly on a magnet adorns the
urn but can be removed and saved as a treasured keepsake. A silk ribbon in a choice of six colors can be personalized to capture the essence of a loved one.
The Circle of Life urn is available through Wilbert
Licensees or on www.WilbertDirect.com.

Mills Floral Company Launches New Line of Funeral
Home Décor Packages

DULUTH,GA— Mills Floral Company, a family-owned and operated
wholesale/importer/distributor of
decorative items for the home and
floral market, is proud to announce
their new line of funeral home décor packages. With this new line
of décor packages, Mills Floral will
help paint an end of life image for
the families of the deceased and
brighten the dark corners of a funeral homes’ entrance, visitation areas,
and chapels.
The Mills Floral décor packages include vibrant green boxwood topiaries, balls, wreaths, cathedral frames, urns and more!
The first impression of your space
will have a lasting impact on the
families you serve. As times have
changed, services don’t receive the
number of flower pieces as in years

past. Mills Floral is here to help
by providing their design packages as well as design advice to create comforting and inviting spaces. Supply to a family as a courtesy
for using their facility or rent to a
family and generate additional revenue by turning one of their packages into a rental package.
Katherine Sloan with PhillipsRobinson Funeral Home in Nashville, TN was impressed with the
finished look in the funeral home
and loved the warmth that was
added to the spaces with the addition of Mills Floral packages.
“While updating our 90-yearold funeral home, Mills Floral not
only helped create a warm and inviting entrance; they brought life
back in the dark corners and fresh
décor options for our Celebration

of Life services.”
Mills Floral Company is a family-owned and operated wholesale/
importer/distributor of decorative
items for the home and floral market. First drawing from growers in
California, Oregon and Washington, and then quickly expanding
to suppliers in The Netherlands,
Israel, Latin America, the Philippines and China, the groundwork
for Mills Floral Company was established. The company was incorporated in 1989. Mills Floral
Company still retains those same
family-oriented values of honesty and integrity that have stood
the test of 30 years in business. To
learn more and see more photos,
check out their Prezi presentation
by visiting https://prezi.com/view/
PijlXjlTJYbPpY6Mo34J.
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Champion Provides
Embalming Solution by
Offering a Variety of
Products in One Kit

SPRINGFIELD,OH— The
Champion Company announced that it is introducing the Champion 3D
(Drugs, Drainage, Distribution) Kit to simplify preparing bodies due to medications, drug overdose,
refrigeration, poor distribution and discoloration by
providing a variety of arterial chemicals in one kit.
“We designed the Champion 3D (Drugs, Drainage,
Distribution) Kit to simplify preparation for those
embalmers who are looking
for more natural appearances for cases involving drugs,
drainage, or distribution issues. The kit is designed to
work with your choice of arterial fluid and includes easy
to follow instructions all in
one box. The chemicals are
designed to work together
and provide a more natural appearance and neutralize the effects of drugs on
the body during the embalming process,” said Paul
Bauman, vice president
and general manager of The
Champion Company.
“Many embalmers say
drug overdose, medications, refrigeration, poor
distribution, and discoloration preparation can be
difficult and often require
a wide variety of specialty
products to treat properly,”
said Bauman.
Embalmers that have tried
the Champion 3D Kit have
found it effective and easy
to use. “I used the kit on
a 55 year old female who
weighed approximately 160
pounds and died of COPD.
She had been treated with
steroids and was discolored. I used the 3D (Drugs,

Drainage, Distribution) Kit
to treat her. No issues with
drainage and removed clot
effectively. I was a little concerned with firming, but
firmed well after second gallon. Very pleased with results overall! I’m pretty hard
to please when it comes to
the way our bodies look
and over the past 20 years
I’ve used a lot of different
fluids from a lot of different
companies. I’m very comfortable with the Champion fluids that I’ve used and
would recommend this kit
to others,” said Brian Nealey of Logan Funeral Home
and Chapel.
The
Champion
3D
(Drugs, Drainage, Distribution) Kit contains: Co-Inject
Beta Factor, a pre/co-injection that allows near complete clearing of capillaries
while enhancing distribution, drainage and clearing;
pH-A Water Activator and
Conditioner that produces better internal cosmetic
staining results and neutralizes acidity in water and in
tissues; and the Di-San Sanitizing Enhancement, which
enhances sanitation and
penetration while increasing
firming action.
Champion is the leading
manufacturer focused exclusively on embalming solutions. With a full line of specialty embalming products for
difficult cases as well as general
embalming products, Champion is the right choice for all
embalming needs. To learn
more about the Champion 3D (Drugs, Distribution,
Drainage) Kit, visit www.
thechampioncompany.com/
product-catalog/kits/3d.html
or call 800-328-0115.

First-Ever Belleek
Porcelain Cremation Urn
Coming Soon from Shiva
Continued from Page B1
Shade
The urn includes two platinum accents, a single
green, hand-painted shamrock on the underside, and
a Celtic knot on the lid and base. It is also factory
stamped “Made in Ireland” on the bottom.
Celtic knots have long been associated with the deceased. Comprised of one continuous line, these knots
are looped to have no start or finish. They have been
found in ancient burial sites in Ireland. It is thought
that they symbolize eternity or how life and eternity
are interconnected.
The 205 cubic inch urn is currently available for preorder from Shiva Shade. For more information about
the urn, or to pre-order, contact Irwin Maltz at 516665-8323 or email sales@shivashade.com.
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Solid Gold Chains offered at New Memorials Direct

(800) 4-HEARSE
GIG HARBOR, WA— After numerous customer requests,
New Memorials Direct is excited to announce that they
now offer 14K solid gold chain options for their pendants. These new chains are available in either white or
yellow gold and come in two select styles: diamond-cut
rope or box. Each style is available in the following variety of lengths: 16”, 18”, 20”, or 24”. The box style has
a thickness of 1.0 mm while the diamond-cut rope style
has a thickness of 1.5mm. Each chain features a sturdy

4 more info visit:

4hearse.com

Classifieds Online
FUNERAL HOME &
CEMETERY NEWS

To Place Your Classified Ad
Call 1-800-321-7479
or visit our website at
www.nomispublications.com

By Mike Jamar

Do you remember
your first car?
I subscribe to several car magazines and in almost
every monthly issue a column will be written about
someone’s first car. As you can imagine it always seems
their first car was something fast, or exotic, or classic,
and in some cases all three.
In my small town we had a junior high that was 7th
through 9th grade, and high school was 10th through
12th. The high school was a good distance away from
our house and the plan was that I would drive to high
school when that time came. So, when my 9th grade
year rolled around, my friends and I started fantasizing about our first cars. We all knew many of the high
schoolers and would watch them cruise around town
in their Mustangs, Camaros, GTO, Chargers. We all
expected to do the same. Some of my friends ended up
doing just that, but I was not quite so lucky. So, this is
the story about my first car, or my preferred title “Why
Did My Parents Hate Me So Much”.
We were not a rich family and I grew up on the poor-

lobster style clasp to prevent any accidental opening or
breakage. These new chains are designed to be worn with
any of New Memorials Direct’s solid gold jewelry items.
Pricing for each chain will be based on the actual gram
weight and can be viewed on the website when logged
into a wholesale account.
To obtain a wholesale account or to learn more about
their products, visit www.NewMemorialsDirect.com or
call 1-877-995-8767.

Funeral Directors Resource Partners with First
American Payment Systems
FORT WORTH,TX— Funeral Director’s Resource, one of the most trusted names in the funeral industry, has
appointed First American Payment
Systems as its exclusive payment
technology partner of record. As a result of the partnership, the company’s
flagship funeral management software
platform – Osiris – now gives its end
users the ability to accept and process
payments securely and easily.
After evaluating other processors,
Kris Gray, Funeral Director’s Resource chief operating officer, said
their decision to go with First American came down to one critical aspect.
“Everyone wants to talk about simple integrations, but few can deliver
on it,” Gray said. “First American not
only did that – inside of 24 hours, by
the way – but they also backed it up
with payment options that are in high
demand with funeral directors.”
“First American’s recurring payment
functionality was another biggie for
us,” he continued. “Funeral directors
need recurring payments options for
pre-need funeral and cemetery plans
to simplify accounting processes. For
us, this was about much more than

simply adding payments acceptance.”
Funeral directors using Osiris had
another major item on their wish lists
– the ability to store customer credit card data and to catch when a card
was about to expire. Without it, they
would be spending a lot of unnecessary time finding out why certain payments were declined and working to
obtain updated methods of payment.
First American’s account updater technology checked every box. It securely
stores credit card data and verifies that
the information is still valid before running a transaction. Moreover, the account updater program proactively
updates the payment record any time
credit card information is changed.
“It is one of the features our Osiris
user base is most excited about,” Gray
said. “This is a reputation-based business; this feature can help funeral directors collect monies owed while also
helping them be respectful of families
during a sensitive time.”
“This partnership is one of the best
examples of what can happen when
ISVs consider the value of integrated payments technology,” said Bill
Lodes, First American’s executive vice

er side of town. I didn’t know this at the time. Maybe it
was my first car that introduced me to this reality.
My birthday is in early August, right before school
starts, and I anticipated that my parents and I would be
picking out my car on my birthday. I was half right, there
was a car picked out, unfortunately I had no say in it and
let’s just say it was not the one I would have ever picked
out for myself. The cruel irony of it was that my dad
bought a nice pickup truck and I was to be the proud
driver of his previous car.
Dad was not exactly a car guy, he thought cars were
simply a means to get oneself from point A to point B, so
what exactly the car looked like or ran like, wasn’t important to him. Why this was, I couldn’t fathom. Let me say,
I was not a fan of his car when he had it, and now all of a
sudden it was to be mine. I don’t remember my reaction,
but I don’t remember it was a pleasant one.
So, my first car turned out to be a 1960 Rambler American. I am not going out on a limb here when I say that
most people reading this column probably don’t know
what that car looks like. I don’t think I have seen one on
the streets in 40 years, and probably for good reason. The
car was a smallish, very round, very ugly car, with a flathead six and three on the column. No matter how high I
revved the engine and then dropped the clutch, I couldn’t
get a scratch. But that ended up being alright, since I didn’t
want to draw more attention to myself than was necessary.
The fact that it was a roundish Rambler American was
bad enough, but add that it was also station wagon, and

president of business development
and strategy. “Instead of viewing payments as a transactional function
alone, Osiris is focusing on how they
can deliver loyalty building value to
the families they serve. That includes
providing a top-notch payments experience, with features that are differentiating them in the marketplace.”
Technology driven payments First
American Payment Systems, L.P., headquartered in Fort Worth, TX is a global
payment technology company providing
leading integrated payment solutions to
more than 220,000 merchants throughout the Americas, Europe, and Australia. First American provides partner and
merchant payment solutions that include a robust set of in-store, online and
mobile payment solutions paired with
the latest in payment security, across
a wide range of verticals. Backed by
award-winning customer service, merchants and partners have access to their
United States based customer call center
24/7. For more information, including
reseller incentives, email Chris Yurko,
director of business development, at
chris.yurko@first-american.net or visit
www.first-american.net.

suddenly my driving situation was so much worse.
And to add insult to injury, it was painted fire engine
red, and it shined! It didn’t matter where I was, it was
nearly impossible to miss me and my car.
I can still hear the laughter of my friends and the
jeers from those that weren’t quite my friends. It was
a very long 10th grade year and as soon as I saved up
enough money, I bought a different car.
It has taken me almost 50 years, but I can now look back
and only slightly cringe when I think of driving around in
my bright red, roundish, ugly, Rambler American.
Do you have a story about your first car? Is so please
send it to me at hearsehub@gmail.com.

Mike Jamar is founder and co-owner of Advanced Integration
Technology. Mike has been working with computers since the early
80s and started Advanced Integration in 1994. Advanced Integration
specializes in Internet inventories designed for specialty vehicles and
equipment. HearseHub was created through a collaboration between
Advanced Integration and Nomis Publications, and is now in its fifth
year of service. HearseHub brings together funeral vehicles from a
number of dealerships that specialize in high quality funeral vehicles.
HearseHub offers funeral directors a large, and easy to shop inventory,
of funeral vehicles. You can reach him at Mike@AITAdvantage.com.
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Rannko Online
Reputation Announces
New Upgrades to
Platform
TAMPA,FL—Rannko Online Reputation Management, the most affordable
digital reputation management software suite that
helps funeral homes control their online presence,
has announced the release
of its Spring 2019 Product
Updates. The Rannko platform allows funeral homes
to better manage their online brand and this upgrade
makes the process more effective and efficient.
“For years, it was simple
for funeral directors to stay
abreast of their reputation
in the community. Now
there are dozens of places
for families to leave comments on the web; online review management has never
been more important,” said
Rannko CEO Jason Payne.
“Review platforms like
Google and Yelp make it
extremely easy for people
to hear about a bad experience with a funeral home.
Rannko helps funeral professionals get control of their
reputation by integrating information and monitoring
reviews across the internet
from one platform.”
Rannko saves valuable
time when it comes to
managing a funeral home’s
online brand. One local citation management company has determined that the
difference between a 3.5
and a 4.5 star rating can impact a company’s revenue
by as much as 10 percent.
Rannko helps them better
control their funeral home’s
star rating with innovative
tools to monitor and improve their online image.
Whether the firm’s business listings need updating,
their online presence and
reputation require monitoring or the firm is just
looking for suggestions on
how to improve the funeral home’s website, Rannko
is a one-stop shop. In short,
Rannko helps funeral directors take ownership of the
many aspects of their digital footprint beyond simply
their online reputation.
Among the new Rannko
updates are the following
enhancements:
Google My Business
Questions–Rannko has an
in-depth integration with
Google that tracks important questions families may
have about your firm. Funeral directors can respond
to these questions in their
Rannko account and see
what their community is
saying about the firm.
Auto Review Responding–Rannko now offers
individual review auto responding for 1 star through

5 star ratings. Never again
miss out on an opportunity to respond to a review.
For example, firms can use
this auto respond for 4 and
5 star ratings and still individually respond to the
lower star reviews.
Template Review Response–Funeral homes can
create as many templated responses as they like.
They can simply apply a
keyword tag for the review
response and then pull on
that response tag in the
auto response button in reviews to save time.
Vertical Review Streams–
For funeral homes that
post reviews to their website, Rannko now supports
vertical review stream layouts for their websites.
Streams for both carousel and vertical designs are
fully responsive no matter
what the device.
Review Analytics Update–
Rannko now provides a
more in-depth view of a funeral home’s reviews and allows comparison to the results from previous months.
And if desired, funeral directors can now export their review reports to csv, one time
or on auto pilot.
Listing Directory Page–
This page now shows a funeral home’s information on
all the listings services with
which Rannko integrates,
all on one page. Rannko has
also added additional functionality that lets funeral
homes view their listings,
opt out, or sync.
“Funeral
professionals
spend hours meeting with
families, helping them plan
funerals and then ensuring every last detail of the
service occurs flawlessly,”
commented Payne. “With
so much time being spent
on the running the firm,
there is little time to monitor and invest in the funeral home’s online presence
until now. With Rannko,
funeral directors can view,
manage and post to their
social accounts all from
one place and schedule out
their weekly content with
the click of a button.”
Rannko was designed with
local businesses like funeral homes and law firms in
mind. Rannko enables funeral professionals to build,
consolidate, unify and empower their funeral home
in a way that will attract
families, increase the funeral home staff’s productivity
and operate a successful online presence. For more information about Ranknko,
call 888-909-9939, email
success@rannko.com
or
visit www.rannko.com.
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The Living Urn Expands its National Tree Donation
Program
GREENWOOD VILLAGE,CO— The Living Urn®, Ameri- in honoring their loved one and giving back and this proca’s leading bio urn that grows a tree memorial with cre- gram fits perfectly. We’re honored to contribute on behalf
mated remains, is excited to announce the continued of and in honor of each and every one of our customers
expansion of its national tree donation program. This and are excited about expanding this program to provide
program was launched in 2017, where for every Living additional assistance to the ongoing reforestation efforts.”
The Living Urn®, based in Colorado, develops and marUrn® planted in the United States, the company donates
to plant a second tree in one of America’s forests in need kets unique, market leading cremation urns catering to
of reforestation. Now, the company is expanding this pro- families looking for eco-friendly and meaningful afterlife
options. Its expanding product offering is designed to help
gram to include The Living Urn® Indoors product line.
Mark Brewer, company president, commented, “Since families have special memorial experiences and includes
launching the tree donation program, we’ve donated to The Living Urn®, the leading bio urn and planting system
plant, on behalf of our customers, thousands and thousands in the United States designed to grow a tree with cremated
of trees to help with critical reforestation efforts. When we remains. Other products include the Eco Scattering Urn,
started our focus was on the Tahoe National Forest in Cal- a patented bamboo scattering urn, the Eco Burial Urn, a
ifornia and the Chippewa National Forest in Minnesota. leading biodegradable bamboo burial urn, and the patent
More recently, the focus has been on the Pike National For- pending Eco Water, Urn, which gives families the ability to
est which has special meaning and significance to us as a Col- scatter ashes in water. The company is developing additionorado company. The Pike National Forest has been affected al eco-friendly urn products that it will launch this year.
by multiple wildfires including the Hayman Fire, the
largest in Colorado history.
In the widespread moderate
and high-intensity burn areas, 100 percent of the trees
were lost and, along with
them, future seed sources for
natural regeneration. On behalf of our customers, we’re
contributing to a project
For funeral and cemetery suppliers, business
in the Pike National Forest
has never been more isolating. Often ideas are
that targets to plant 144,400
trees, re-establishing forest
done in a vacuum. What you know is only what
cover and protecting a critiyou know, which limits how far you can go. IMSA
cal watershed.”
Brewer continues, “We’re
membership can change that. We’ve brought
excited to now include our
together some of the top industry experts to
new Living Urn Indoors
product in this program
offer our members free one-on-one advice on
where every sale of this urn
marketing, business planning, legal issues and
will also result in a tree being planted to give back.
more. We also bring to our members insightful
A single tree produces apbusiness-boosting webinars, meaningful trade
proximately 260 pounds
of oxygen per year, and
resources and networking with other IMSA
two mature trees can supmembers. All this for just $175 a year. We’re the
ply enough oxygen to support a family of four. Large
only association serving all funeral and cemetery
areas of forests throughout
suppliers. Because what’s good for the suppliers
the United States have been
wiped out over the past few
is good for the providers and that’s good for the
decades due to fires, insects
families. IMSA. Supplying opportunity.
and weather. This has left
over a million acres in need
of replanting, which continues to increase each year. It
is critical that the replanting
of these forests takes place
in a timely manner as too
much delay can result in invasive species of brush and
trees to take hold that are
www.IMSA-Online.com
more fire-prone, habitat for
wildlife will not exist, and
watershed areas won’t be
IMSA members now get free consultation with Dan Katz & Rolf Gutknecht of LA ads, Jake Johnson
able to provide clean water.”
of Johnson Consulting, Ryan Thogmartin of Disrupt Media and Poul Lemasters of Lemasters Consulting.
“Families that choose The
Living Urn® are interested

Who Supplies
the Suppliers?
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Pierce Sales Representatives earn
Special Achievement Awards

BROADVIEW,IL— Pierce
was honored to present
sales achievement awards
to five regional sales representatives for their 2018 accomplishments.
Rick Rork was awarded
the distinguished Bill Pierce
Award, given to one who
demonstrates exemplary professionalism and above-andbeyond efforts. Rick’s dedication to serving his customers
and sharing his wealth of
expertise with them is second-to-none. His positive
attitude and drive inspires
all who have the pleasure of
working with Rick. He is
also a noted instructor at industry continuing education
events and has helped many
in the industry improve their
embalming methods. Rick
covers the state of Illinois.

Ryan Lee earned three
awards, being recognized for
the second year in a row for
Top Increase in Fluid Sales.
In addition, he achieved
the Top Sales in Memorial
Books as well as the 110%
Club Award which recognizes those who grow overall
sales by 10 percent or more
over the previous year. Ryan
covers the states of California and Hawaii.
Abby Shurtz achieved
the Largest Increase in
Revenues for 2018, which
also earned her the 110%
Club Award. Abby is a representative for portions of
Texas.
Mark Hecht was recognized as Rookie of the Year,
achieving excellent sales
and territory growth since
he joined Pierce in 2018.

Mark covers the states of
North Carolina and South
Carolina.
Kevin Russell earned the
110% Club Award for sales
growth throughout his territory of Michigan and Indiana.
“All of these individuals
exemplify the best of Pierce
sales representatives in their
professionalism and dedication to their customers,”
said Lance Ray, COO and
executive vice-president of
Pierce. “With an unwavering focus on customer
needs and problem-solving,
these representatives are valued by their customers and
the entire Pierce organization and are well-deserving
of these awards.” For more
information on Pierce, visit
www.piercechemical.com.

Funeral Directors Life Appoints New
Market Center Managers
ABILENE,TX— Funeral
Directors Life is proud to
announce the additions of
Brian Harpring as market
center manager for Indiana and Amanda Bush as
market center manager for
Wisconsin.
“We are very pleased to
welcome Brian and Amanda
to our management team at
Funeral Directors Life,” said
Kris Seale, president and
CEO. “Their understanding
of the funeral profession and
Brian Harpring
Amanda Bush
their passion for serving others will be an important asset to our client our customers,” said Jeffery Stewart, direcfuneral homes in Indiana and Wisconsin.”
tor of sales development. “She is focused
Brian has worked as a preneed counselor, on the issues that funeral home owners face
life insurance agent, and casket company and is excited to provide solutions that will
representative focused on offering technol- help them achieve their desired outcomes.”
ogy solutions to funeral home clients.
“Over the years, I’ve heard about Funeral
“Brian began his funeral service career by Directors Life and gotten to know some of
assisting individual families to prearrange the people who are a part of the organizatheir services and has most recently helped tion, and what stood out to me was that
funeral home customers attain their desired they go beyond just offering a product.
outcomes,” said Frank Downing, director They also provide a wide range of services
of sales development for Indiana. “That that help funeral homes grow,” said Amankind of experience makes him a valuable da. “As a market center manager, I’m lookasset to any funeral home he serves.”
ing forward to being able to come into a fu“I am a true believer in the funeral indus- neral home and offer real solutions to meet
try, and I wholeheartedly appreciate funer- their needs and help them connect with
al professionals who perform their valuable families in a changing marketplace. It’s very
service for grieving families,” said Brian. “I exciting to be a part of such an innovative
am committed to offering whatever I can company that cares about its employees
to help firms enhance their business, sup- and the funeral homes being served.”
port families, and solidify their future.”
Amanda received her degree from ConcorAmanda has been active in the funeral dia University in Mequon, WI. Since that
profession since 2007 and has both sales time, she has developed her skills as a knowlmanagement and insurance experience. edgeable preneed sales professional and sales
For the last twelve years, she has focused manager, working diligently to provide sales
on the value and importance of planning and marketing support, staff development
ahead for funeral wishes through preneed and training, and group presentations to
services.
help her funeral home clients achieve their
“We are thrilled to have Amanda on our goals for their preneed business.
team. She is well respected in the funeral
Funeral Directors Life, rated A- (Excellent)
profession, and her many years of expe- by A.M. Best Company, is a legal reserve life
rience as a preneed sales professional will insurance company which specializes in the
provide a tremendous amount of value to sale of insurance-funded preneed funerals.
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Funeral Directors Life Announces New
FDTV Video Series

ABILENE,TX— Funeral Directors Life Insurance Company is proud to announce the
release of a video series that is designed to help
funeral professionals grow, succeed, and connect with the changing funeral consumers.
“As we have spoken to funeral directors and
owners across the nation, we have seen that
there is a huge need for this type of positive
content with a strong message about the future of our profession,” said Kris Seale, president and CEO of Funeral Directors Life.
“There is too much negativity in the funeral
space today, which has led to many funeral
directors becoming discouraged. We believe
that if we are able to help funeral professionals
adapt to the changing market conditions, the
future for our profession is brighter than ever!
That is what this series is all about.”
The series features interviews with company
executives, subject matter experts, and industry professionals on a variety of topics of interest to funeral professionals.

“This video series is intended to be a
source of information for funeral professionals that offers positive, inspiring, and
insightful messages about how to grow
and succeed in a rapidly changing marketplace,” said Seale. “Our goal is to address
the concerns of funeral professionals today and offer ideas and solutions that will
help them better connect with the families
they serve.”
The first three episodes in the series have
been released on www.funeraldirectorslife.
com/blog/media with more to be released
in the near future. To receive notifications
as new episodes are released, subscribe to
Funeral Directors Life’s YouTube channel
and click on the bell to be sure you never
miss a new episode.
Funeral Directors Life, based in Abilene, TX,
is a leading provider of insurance-funded preneed funeral products and services. To learn
more, visit www.funeraldirectorslife.com.

Eternal Remembrance: Honoring
A Special Life…Forever
CRESSON,PA— Tom and Mary Jo McConnell launched Eternal Remembrance so
that people can easily connect, honor and celebrate the lives of their deceased loved ones,
no matter where they live, through shared
stories, pictures, videos and voice recordings,
creating a virtual memorial of a special life
forever. Tom believes that “a headstone with
a name and date doesn’t tell the story of who
someone was, what
they were passionate
about, what they accomplished in life, or
even simply where they
came from.”
Eternal
Remembrance was inspired
by the experience of
one of Tom’s friends,
who lost her father in
a commercial trucking
accident. On the day
of his funeral, a convoy
of almost 60 trucks paraded past the cemetery
in Pennsylvania to honor this fellow trucker,
family man, Marine veteran and community
volunteer. The touching sendoff was shared
extensively on social media and made the
news at the time, yet today there are no photos or tangible record of this tribute. Tom
wanted to tell his story, and so many others
like his, whose memories begin to fade after
the funeral and burial services are over.
Tom, who has a computing background,
knew that technology could help fill that
gap. Eternal Remembrance combines
beautifully crafted mementoes with a mobile-friendly app to create a permanent
online memorial to loved ones through
shared stories, photos, videos, and GPSmarked locations that were especially important to them. The emblem is designed
to be mounted on their memorial if desired, and is accompanied by a matching coin that reflects a loved one’s persona
which can be carried around or displayed

in their memory. Plans to provide digital
displays for a funeral or memorial service,
with comments scrolling live from those
who cannot attend is also in development.
Although funeral homes often post obituaries on their websites and allow guests to add
comments, typical virtual tributes are limited in scope and longevity. Facebook memorial pages can be difficult to find, and hackers
can destroy treasured
information. Eternal
Remembrance offers
a unique alternative,
where data is stored securely and permanently on multiple servers,
and app users can easily
search for a loved one’s
information. The person creating the profile can specify privacy levels, invite others
to participate, manage
content and users and
share the pages through
all other social media platforms.
Recently, Tom and Mary Jo partnered
with The Honor Network, a nonprofit dedicated to honoring heroes who lost
their lives in the line of duty. They are giving back to the Honor Network, by providing military and first responder families
with a complimentary memorial package.
Tom believes that “by creating an evergrowing list of supporters for these families, their hero’s story will continue.”
Tom credits the support he received
from Startup Alleghenies, especially his
entrepreneur coach José Otero, and the
team from Ben Franklin Technology Partners for making his dream to help anyone
who experiences a loss a reality.
To alert Tom about a fallen hero, email
him at heroes@eternalremembrance.com.
To learn more about Eternal Remembrance visit eternalremembrance.com, or
find them on Facebook.
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AmpliVox 360 Spin
Passare adds Trade Cases, Barcode App and
Images Enable Customers partners with Domani
to Interact with Products ABILENE,TX— Passare, Inc is excited to announce sev- Trade cases can be tracked individually and used for
eral new features for their subscribers. The release of a custom reporting to help funeral professionals underOnline
new barcode tracking mobile app that is integrated with stand business trends and prepare for the future needs

NORTHBROOK,IL— AmpliVox Sound Systems now
has 360 Spin Images for many of its leading products,
enabling customers to interact with products online,
almost as if they were actually holding the products to
closely examine them. The new images let you spin the
product around to see all different sides, and to zoom
in on important features, such as product controls.
This is especially helpful when evaluating the features
of more technical products.
The 360 spin images actually consist of many separate photo images that are put together using a special
viewer, which makes it appear that the product is being spun around to different angles.
360 spin images are being utilized by many leading merchants including Amazon. According to Forbes
magazine, merchants utilizing the technology have experienced both an increase in sales, and a reduction in
customer returns, because consumers can more accurately evaluate what they are buying.
In addition to having the 360 spin images on its
website, AmpliVox is now making the images available for resellers to utilize as a selling tool, either by
embedding the AmpliVox viewer in their website, or
by downloading the images and installing their own
viewer. Instructions can be found at www.Ampli.com.
“We always try to make it easy for consumers to evaluate our products,” said Don Roth, AmpliVox CEO.
“It’s part of our passion for customer service. 360 spin
images are an emerging technology that we will be employing to ever greater benefit in the future.”
AmpliVox Sound Systems products are predominantly made in the USA, meet stringent CE standards,
and come with a warranty up to 12 years. AmpliVox
Sound Systems offers an extensive range of superior
quality, simple to operate, and reliable electronics, including a new integrated multi-media furniture line,
to provide maximum satisfaction and ensure a crystal
clear message. To learn more about AmpliVox Sound
Systems’ products, visit www.Ampli.com.

Pacific Traditions Urn
Company offers Hand
Carved Mahogany
looking for export business
possibilities for these producers.
To protect its tropical
rainforests and still create
jobs in a growing furniture
industry, Indonesia plants
and maintains large plantations of teak and mahogany trees, harvesting a limited number of the trees
each year and immediately replanting the areas harvested. Lyle’s personal and
business relationships with
the business managers in
Indonesia assured a regular
supply of urns and a high
level of quality control.
When Lyle and Diane
took over the business in
1991, the name of the company was changed to Pacific Traditions. After Lyle retired in 2003 and Diane was
named to a judgeship on
the Superior Court of the
District of Columbia, they
passed the business to their
daughter and son-in-law,
Kathy and David Lyon, in
Fort Smith, AR. David and
Kathy operated the business for several years. In
2009, once their sons completed college, they sold Pacific Traditions to Richard and Sharon Purcell,
long-time customers and
owners of Holcomb-Hen-

Continued from Page B1
ry-Boom-Purcell Funeral Homes & Cremation
Services located in St. Paul,
MN. In October 2009,
Lyle Brenneman accompanied Richard and Sharon Purcell to Indonesia to
meet the producers and set
up a production agreement,
continuing the long-time
company relationship.
Pacific Traditions Urns
are made of annually replaced plantation grown
Mahogany. Each wood
urn is uniquely hand
carved by skilled artisans who take great pride
to produce these fine elegant Mahogany urns at
affordable pricing. These
full sized adult urns include carved themes
such as, plain cross, celtic cross, praying hands,
light house, bridge, desert
scene, grape leaves, hummingbird, cardinal, flying
geese, mountain scene,
single rose, dogwood,
along with other larger
premium and keepsake
themed urns. Pacific Traditions sell their products
only to funeral homes and
not to the general public.
For more information, call
1-800-366-2099 or email
pacifictradition@aol.com
to request a brochure.

Passare’s arrangement application allows funeral home
staff to scan barcodes assigned to decedents, locations,
and personal effects quickly and easily using a mobile
device. The new Trade case type will allow customers to
track trade work including trade embalming, removals
and cremations. Their partnership
with The Domani Group offers a
streamlined process for automatically enrolling families served into the
Domanicare service, a text messaging-based aftercare program.
The Barcode App is available to Passare subscribers at no additional cost.
“Many of our funeral home customers were spending a lot of time manually tracking decedent transfers using a very time-consuming process,”
said Passare CEO, Jay Thomas. “It’s
a process that is inherently flawed,
and can lead to errors, which opens
up a firm to liability. Passare’s app
gives funeral homes a scalable model
for establishing a very reliable chain
of custody system that ensures that they are offering the
highest standard of care to the families they serve.”
The app allows funeral home staff to scan barcodes assigned to decedents and personal items and tie those barcodes to a person, a time, and a location using the phone’s
map coordinates. Funeral homes can also assign scannable barcodes to locations such as prep rooms, viewing
rooms, or refrigeration units. Unlike any other software
or app in the funeral profession, Passare’s app allows funeral homes to track any disposition type and provides
access to vital tracking information anytime, anywhere,
using any device.
“Our customers who have tested the app are telling us
that it has made their lives so much easier,” said Chris
Baber, vice president and chief product officer. “It adds
another layer of protection to an organization and gives
families peace of mind about the transfer process. The
best thing about this latest version of the app is that it integrates with your entire case management system in Passare. So, any time you need to know the location of a decedent or his or her personal belongings, you can go right
to that case and find the information you need in the app
or in the main platform.”
“The new Trade Case type feature has been designed for
funeral businesses that provide outsourced trade work to
other funeral homes,” said Thomas. “The required information on these cases is much different from your typical
funeral case, so we’ve created a dedicated type of case to
help funeral businesses track these types of cases.”

of the business.
“The trade case feature has been a major request from
customers who perform trade cases and even from prospective customers whose sole business model is based on
trade work in the funeral profession,” said Chris Baber,
vice president and chief product officer. “We are proud to be
the funeral profession’s most advanced case management system, which now includes this
key piece for tracking, managing,
and reporting on trade cases.”
The Domani Group partnership allows mutual clients of
Passare and Domani an automated report set up that sends
contact information for family
and friends on archived cases to
Domani to be enrolled for follow-up through Domani’s text
messaging service.
“We began talking with The
Domani Group several months
ago and working together just seemed like a win-win
for everyone, especially our mutual clients,” said Thomas. “Domani is offering some very exciting features for
their text-based aftercare program, including Google
review generation and a free online grief platform for
families, Domani for Grief. We are excited to be partnering with them to make this service even more accessible for our clients.”
“The beauty of this automation is that it essentially runs
itself,” said Baber. “If you are a client of Domanicare, we
can help you set up the report and then you never have
to think about it again. It just runs on a schedule, a set
it and forget it type of thing. But you can rest assured
knowing that each family you have served will be receiving follow up through Domanicare.”
In addition, The Domani Group is offering Passare clients a free 60-day trial of Domanicare for those who are
not currently receiving the service.
Passare is the funeral profession’s only funeral home collaboration software with integrated business management
tools. Through Passare, funeral directors can connect and
communicate with families and access case information
anytime, anywhere, using any internet-connected device.
Offering unlimited users, un-limited devices, unlimited
updates, and 24/7 customer support, Passare is helping
funeral staff to save time, streamline processes, and spend
more quality time with the families they serve and with
their own families at home. To learn more about Passare
and request a free demo, visit www.passare.com.

Spring into a New or Used Hearse or Limo!
Give us a call 1-800-776-9444
or check out our wide selection of Vehicles
@ www.fleetprocars.com

Order yourself a 2019 Cadillac Heritage Hearse!

Order Today this 2019 Cadillac Raised Roof
Limousine!

Stock #0707

2007 Silver Cadillac Federal Hearse
Excellent Condition, Low Miles!

751 N. Lincoln Ave.
Fremont, NE 68025

Your Authorized
Dealer

Stock #0418

2013 Lincoln MKT Stratford
Super Clean, Low Miles!
Intelligent by design

Since 1985

(800) 776-9444
tracy@fleetprocars.com
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NORTH WALES,PA— Life Celebration, Inc has introduced a cutting-edge line of shaped and enhanced
products called the Shape-It Series with the investment and installation of a LasX Laser Cutter.
Life Celebration community members recently began
providing their client families with the profession’s only
laser cut memorial items that are completely customized and delivered overnight. The new line includes popup memorial folders and thank you cards, shaped bookmarks and coasters, large and shaped flip cards among
many other enhanced products. The Shape-it Series is the
latest innovative offering from Life Celebration, Inc.
Life Celebration began looking into the laser equipment over three years ago. Their team traveled to LasX
technologies, based out of St. Paul, MN to test out the
equipment. They ensured that it would be able to produce mass-customized laser cut items overnight for funeral homes all over the country.
Life Celebration president Gerry Givnish shared his vision for the series: “From the start, we have been focused
on the future and supplying our community members with
the most dynamic offerings within the funeral profession.
The Shape-It Series gives our members yet another edge
in their competitive marketplaces. It also elevates our position as thought-leaders and visionaries in custom print innovation, nothing like you’ve seen before, you simply can’t
get this anywhere else. Families walk into funeral homes in
some of the most rural areas in the country expecting an-

other ‘same-old funeral’ and instead they experience a time
capsule of memories of their loved one full of engaging takeaways that are branded to the local Life Celebration Home.”
LasX Application Engineer, Dr. Garrett Potter spoke about
the equipment: “LasX offers some of the highest speed, power, and precision equipment in the laser processing industry.
Our systems bring solutions to a wide variety of industries
and materials, from textiles to aerospace. LasX is excited to
partner with Life Celebration to help bring truly unique and
important funeral products into the market. While LasX has
established expertise in the digital print market, the funeral
industry is new to us. We love Life Celebration’s moto ‘Creating Color and Light in Times of Darkness’. In the laser industry, we understand the power of light, and we’re always
inspired by our customers’ drive to create more. Powered
by our customers’ creativity, LasX systems are here to help
build exceptional products
that brighten our customers’
experience.”
Life Celebration, Inc. is a
multi-faceted design, print,
and consulting company
based out of North Wales,
PA. Driven by a passion to
tell stories, share memories, and create experiences,
Life Celebration, Inc was
founded by licensed funeral

directors, Gerry Givnish and Jim Cummings. Over 150
funeral homes rely on the robust resources Life Celebration, Inc provides, including customized printed memorial items, training and consulting services, website design,
and promotional and marketing materials. To see examples
of the Shape-It Series line and to learn more about Life
Celebration’s multi-faceted membership program and customized products, visit www.lifecelebrationinc.com or call
888-887-3782.

afpHorizon Selects the
Travel Plan by Inman as
their Preferred Travel
Plan Provider

2018 Brings Record
Financial Results and
New Initiatives to Unity
Financial

Matthews International
Reports Results for Fiscal
2019 First Quarter and
Quarterly Dividend

FORT WAYNE,IN— afpHorizon, a premier preneed organization, has selected the Travel Plan by Inman as their
travel plan provider. “We only offer products that align
with our own high standards for customer service and
quality. Owner Dave McComb, is a fourth generation
funeral director and dedicated to serving the death care
industry. He truly understands the needs of funeral directors as well as the families they serve. This is what sets
them apart from other companies,” stated AFP Horizon
executive vice president, Mark Hutto.
“It is our honor to be associated with a company like
AFP Horizon,” said Dave McComb, Inman Shipping
Worldwide CEO. “I have known Mark Hutto and Terry Woodall for years and look forward to working with
them and their team.”
The Travel Plan by Inman offers AFP Horizon families’
peace of mind in knowing loved ones won’t have to worry
about details or cost should they die away from home. A
one-time fee of $450 covers the cost of bringing a loved one
home for ceremony if they die more than 100 miles from
home. This coverage is good for anywhere in the world.
afpHORIZON has been helping funeral homes since
1997, providing our partner funeral homes with ongoing
training, marketing and services, as well as a range of preneed funding options. They are a financial and marketing organization whose mission is to help them promote
their funeral home, build customer loyalty, and increase
their at-need and pre-need sales. For more information,
visit www.afphorizon or call 936-537-7163.

CINCINNATI,OH—Unity Financial Life Insurance Company (UFL),
Cincinnati, OH, reported after tax earnings that
beat 2017, record results
for asset growth, and record Capital and Surplus
in their year-end 2018 financial statements.
Jay Hardy, president
of UFL, said “2018 was
a solid year for Unity Financial. The company
introduced a new Single
Premium Immediate Annuity, expanded our relationships with Medicaid
planning industry, paid
bonuses to all of our employees, and earned more
than we did in 2017.”
All investments continue to be investment
grade, fixed income securities. For eighteen years,
no investment purchased
and owned by Unity Financial has defaulted or

PITTSBURGH,PA— Matthews International Corporation
(NASDAQ GSM:MATW) announced financial results for its
fiscal second quarter and six months ended March 31, 2019.
In discussing the Company’s results for the quarter, Joseph C. Bartolacci, President and Chief Executive Officer, stated: “Our businesses demonstrated solid underlying performance, which was muted by significant
headwinds during the quarter. As a result, we are continuing to win new accounts and build market share by
providing creative solutions for our customers.
“Our core consolidated operating performance improved for the fiscal 2019 second quarter compared to last
year. We again reported organic sales growth in our Industrial Technologies segment on the continued strength
of the warehouse automation business. In addition, last
quarter, we discussed softening conditions for this segment’s product identification sales, but recent trends in
order rates are reflecting improvement.”
Matthews International Corporation also announced
that its Board of Directors declared, at its regularly scheduled meeting today, a dividend of $0.20 per share on the
Company’s common stock. The dividend is payable May
20, 2019 to stockholders of record May 6, 2019.
Matthews International Corporation is a global provider of brand solutions, memorialization products and industrial technologies. The Company has approximately
11,000 employees in more than 25 countries on six continents that are committed to delivering the highest quality products and services.

been downgraded to below investment grade. Although interest rates are
still near historic lows,
the increase in assets allowed Unity Financial to
report record investment
income in 2018.
Unity Financial added
several new sources of distribution during 2018 and
did not lose any major producers. The home office
employees and the agency
field force are both stronger and more experienced
now than at any time in
the company’s history.
Unity Financial is a
leading provider of funeral preneed and Medicaid compliant insurance
products. The company
is licensed to do business
in all states except Alaska,
Michigan and New York.
For more information,
visit www.uflife.com or
call 877-523-3231.

CFSA 2019 FALL CONFERENCE AND TRADE SHOW

MARK YOUR CALENDAR
November 11-12, 2019 • JW Marriott • Indianapolis, Indiana
The CFSA Fall Conference & Trade Show is the premier annual event for
manufacturers, distributors, and service providers in the casket and funeral
supply industry. Join us to network with decision makers, evaluate
new product offerings, and gain industry insight.
Casket and Funeral Supply Association of America
49-Y Sherwood Terrace, Lake Bluff, IL 60044 • P 847-295-6630 • F 847-295-6647 • E info@cfsaa.org • W www.cfsaa.org

OUR FALL CONFERENCE IS RETURNING TO INDIANAPOLIS
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2019 Convention HIGHLIGHTS
continued from page A31

ICCFA Elects New Officers, Directors during the Convention
vera, CCE, Green Hills Memorial Park, Rancho Palos Verdes, CA.
Past presidents elected to serve a
one-year term on the Board are:
Kenneth Varner, CCFE, CCE,
Cypress Lawn, Colma, CA; and
Bill Wright, CCE, Greenwood
Funeral Homes & Cremation,
Fort Worth, TX.
The International Memorialization Supply Association appoint-

ment to the board is Jordan
Yearsley, Ensure-A-Seal, Brooklyn, NY.
The presidential appointments
to represent the ICCFA on the
Cemetery Consumer Service
Council are: Thomas P. Daly,
CCE, CHS Consulting Group,
Westwood, MA; and Stephen
Burrill, CCE, CCrE, Mount
Hope Cemetery, Bangor, ME.

Members of the 2019-2020 Executive Committee are as follows:
ICCFA President Jay Dodds,
CFSP, Park Lawn Corporation,
Houston, TX; ICCFA PresidentElect Gary M. Freytag, CCFE,
Spring Grove Cemetery & Arboretum, Cincinnati, OH; ICCFA Immediate Past President Christine Toson Hentges,
CCE, The Tribute Companies

Inc., Hartland, WI; Jeff Kidwiler, CCE, CSE, Blackstone
Cemetery Development, Santa Ana, CA (president’s appointment); and Frederick Lappin,
CCE, Knollwood Cemetery
Corporation, Canton, MA (past
presidents’ appointment).
Founded in 1887, the International Cemetery, Cremation
and Funeral Association is the

Continued from Page A30
only international trade association representing all segments of
the cemetery, cremation, funeral
and memorialization profession.
Its membership is composed of
more than 9,100 rooftop locations and 20,000 professionals in
the cemetery, funeral home and
crematory industries, as well as
supplier and related businesses
worldwide.

Sich Casket Donates $50,000 to the
ICCFA Educational Foundation

Batesville Sponsors Keynote Speaker
and Hosts Book Signing at ICCFA

national trade association representing all
segments of the cemetery, cremation, funeral and memorialization profession. Its
membership is composed of more than
9,100 properties and 19,000 professionals working at cemeteries, funeral homes,
crematories, memorial design and related
businesses worldwide.
Sich Casket Company is a pioneer of the
Chinese casket industry. In just ten years
the company has grown from a small family-run furniture factory to a significant

• Technology solutions: websites, management software, Meaningful Selections digital selection tool, and the
Bridges mobile app
The company also previewed a new
LifeStories accessories feature that allows
families to create truly custom medallions
for their loved ones using personal photos
or stock imagery that represent their loved
one’s hobbies, achievements or interests.
Batesville (www.Batesville.com), a wholly-owned subsidiary of Hillenbrand, Inc.

Continued from Page A31
international manufacturer of wood and
metal caskets and a leading Chinese supplier of caskets in North America. Founded by company president Sirius Chan, Sich
sources its materials globally to provide the
finest quality and best value at every price
point. With more than 250 models and
styles of solid hardwood and metal caskets,
Sich caskets are sold through a distributor
network serving funeral homes throughout
the United States and Canada. Their website is www.SichCasket.com.

Photos Courtesy Elizabeth Roberts, Roberts and Downey Chapel Equipment, Argenta, Illinois

Continued from Page A31
(NYSE:HI), is a recognized leader in the
death care industry in North America, offering a comprehensive portfolio of burial and
cremation products, memorialization options and innovative technology solutions.
For more than 125 years, Batesville has supported licensed funeral professionals in helping families honor the lives of those they
love®. A history of manufacturing excellence,
product innovation, superior customer service and reliable delivery helped Batesville
become – and remain – a market leader.
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A R I Z ONA
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Mohave Memorial Funeral
& Cremation Services, LLC

Ship In/ Ship Out
$1495

Direct Cremation
$764

4764 N Stockton Hill Rd., Kingman, AZ 86409
2225 Kiowa Blvd. N, Lake Havasu City, AZ 86403

(928) 529-5058 • Fax (928) 529-5059
Serving all of Mohave County, Bullhead City,
Kingman, and Lake Havasu City

C OLO R ADO
First Call & Funeral Director’s Service

One call for all
your transport and
trade needs.

IN T E R NAT IONAL

• Largest transport service
in Colorado
• Compassionate,
professionally dressed staff
• Immediate response
• Transfer anywhere in the U.S.
• Trade service only,
no public sales
• Cremation, embalming,
DC/permit filing, storage
and transfer
• CANA certified, fully
bonded and insured

First Call & Funeral Director’s Service
1849 S. Acoma St. Denver, CO 80223
Phone: 303.777.0190
Fax: 720.570.0681 • E-mail: firstcallofco@gmail.com

F LO R IDA
SCARANO SHIPPING
A TSA APPROVED COMPANY SPECIALIZING
IN THE TRANSPORTATION OF HUMAN
REMAINS WITHIN THE UNITED STATES
(DOMESTIC SHIP OUTS) AND
INTERNATIONAL WORLDWIDE
DESTINATIONS.
ADDITIONALLY, WE PROVIDE SERVICES TO
MEXICO, GUADALAJARA AND POINTS BEYOND
BOOK ONLINE: bookings@blueskiesaviationservices.com
Visit our webpage: www.blueskiesaviationservices.com

TEL : 310-890-9015 or 310-990-8686
FAX : 310-370-3007

FUNERAL HOME &
CEMETERY NEWS

ShippingDIRECTORY

IS Continued ON
NEXT TWO PAGES

When you select Scarano Shipping
you receive prompt, personal service
without the risk.

PERCHES&ASSOCIATES.qxp_Layout 1 3/19/17 12:30 PM Page 1

Want to Reach the Hispanic Market
& Make Your Funeral Home More Profitable?
Salvador Perches, an internationally
recognized authority on Hispanic
funeral marketing and an American
Funeral Director of the Year recipient,
can help you to understand and
expand your business to reach this
growing market.

With Perches & Associates,
you can choose:
■ Personalized consultative services
■ Translation via phone or internet to help make
arrangements with Hispanic clients
■ Business and market plan development
■ Promotional ideas and materials
Call us today at to discuss how we can work together
to make your business more profitable.

915-373-7677
s.perches@grupoperches.com

Licensed funeral director in Texas, New Mexico and California

Specializing in Ship-Outs to Mexico

• First-rate, on-site embalming procedures
that ensure remains arrive from Florida
in quality condition.
• The promise that you will never lose
your rightful casket sale to a Florida
funeral home.
• One guaranteed price without the risk of
hidden charges, add-ons or extra fees.
- NO CASKET SALE 24 hours a day, 7 days a week
Joe Scarano will answer your call
personally!

Joseph A. Scarano
Owner

Anywhere
in Florida!

1-800-423-5901
Family owned and operated

Orlando
Serving ONLY the Central Florida Area.
So you can tell your families,
“Yes, I have a friend there!”

Robert Bryant
A shipping service you can depend on.
toll free

877-SHIP2YOU

ng or
Shippi on
ti
Crema

877-744-7296
24/7

Family Owned and Operated.
A Robert Bryant Funeral and Cremation Chapel
321 E. Michigan Street, Orlando, FL 32806
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G EO R G IA

M A RY LAND

P ENN S Y LVANIA

Jefferson Mortuary Service

Drew Removal Service

Bazmore Mortuary Removal Service, Inc.

Call us when your image matters...

412-927-9909 answered 24/7

Pittsburgh, Pennsylvania

(703) 772-0730 • (301) 218-4329

• Professional and Dependable Service
provided with Dignity and Respect
• Local and Long Distance Removals
• Ground Transport up to 400 mi.
• Centrally located within 15 minutes of all
major hospitals, M.E.’s office and airport
• 30 years experience in the industry

Serving Washington DC • Maryland • Northern Virginia
• Embalming • Ship-Outs
• Removals
• Refrigeration • Transport up to 400 Miles
• Dulles Airport • BWI Airport • Reagan Airport
• Complete Shipping starting at $795.00
(Excludes Airfare and Permit Fees)

678.660.3884

Not A Public Funeral Home

20 Juniper Court • Covington, Georgia 30016

NE W Y O R K

Close Proximity to Atlanta-Area Facilities and Airport

Jesse T. Jefferson
Owner

•
•
•
•
•

Removals
Embalming
On-Site Cremation
Transportation
Domestic Shipping

(703) 772-0730 • (301) 218-4329

Transports from Washington DC, Maryland & Northern Virginia
Within 4 Hours to the 5 Boroughs
Embalming • Refrigeration • Removals

NO RT H C A R OLINA

•
•

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON
ASHEVILLE - MORGANTON - HICKORY - STATESVILLE

•

Experienced Embalming
Accurate Paperwork
Verified Shipper
We Cover all of Georgia
• 3 Location Firm
• 5 Minutes from Airport
• Independently Owned
& Operated
• Cremate & Ship:$595

A family owned business since 1963
Northeast Ground Specialists!

30

YEARS

DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES
EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES
SERVING

GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

336-751-3111

336-655-9654 CELL

DS

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 30 Years

MOORESVILLE - WILKSBORO - MT AIRY - BOONE - ELKIN

•

770-306-1496

Fenco Services, Inc.

Drew Removal Service

“Providing Exceptional Service
Exclusively to Funeral Professionals”

Death Call in ATL?

Family Owned and Operated

Todd W. Drew, Licensed Director & Embalmer

w w w.j e f f e r s o n m o r t u a r y s e r v i c e.c o m

Before booking air transportation
in the Northeast, call Fenco for
ground and air pricing. We are TSA
certified as Indirect Air Carriers. We
can ship anywhere! We are centrally located to all
Pittsburgh Hospitals, medical facilities, C.O.R.E.
and the Medical Examiner.
Dedicated to providing the highest quality
Mortuary services,by licensed professionals, at
affordable prices. We can process your Death
Certificates and all necessary Permits.

One call does it all!

Call Toll Free for long distance quotes

1-877-810-9177

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

O H IO

$620

within 50 mile radius

Removal & Embalming

Local & Long Distance Transfers
Embalming • Shipping • Cremation

Removal & Embalming

610-370-1300

Over 25 years in Funeral Service
Serving Pennsylvania

TO PLACE YOUR AD IN THE
SHIPPING DIRECTORY
CALL 1-800-321-7479

S OU T H C A R OLINA

Did You Miss The Advertising Deadline
for The Funeral Home & Cemetery Directory?

1-800-604-9576

F UNE R AL H O M E &
C E M E T E RY NE W S

ShippingDIRECTORY

will get you EXPOSURE TODAY!!
Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040
cindy@nomispublications.com • www.nomispublications.com

SPROW

MORTUARY SERVICES
24 Hour Service

P rofessional S ervices
F or F uneral D irectors

ShippingDIRECTORY
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T ENNE S S EE

TEXAS

TEXAS
Houston
Trade Embalming Service
with On-Site Crematory
Family Owned and Operated

GUARANTEED Professional Representation,
Embalming & Customer Service
615-885-0012 Fax 615-891-2298
Service to the Greater Middle Tennessee Area
Transport (In State & Overland) • Removal
Embalming • Cremation • Air Shipping

Complete Ship-Out $950 • Complete Cremation $795

Locally Owned & Operated
www.neighbourslifecelebrationservices.com
Just off I-65 Loop, Minutes from all
Hospitals, Medical Examiner’s Office,
Military Cemeteries & Airport (BNA)
1332 Rosa L. Parks Blvd., Nashville, TN 37208

Global Mortuary Affairs, LLC
Shipping Domestic/International

Continued

Phone 832-265-9595
Fax 832-962-4857

Houston, Texas

w w w. l o n e s t a r m o r t u a r y a n d c r e m a t i o n s. c o m

Serving the State of Texas and Mexico
TSA Certified Cargo Screening Facilities at
Dallas/Ft. Worth (DFW/DAL) - Houston (IAH)

877.216.2708
www.trustgma.com

Nick Diaz Mortuary Transport
Serving San Antonio, Austin and surrounding cities in Texas.
Over 45 Years of Experience.
All services rendered are under the direction
of a fully licensed Funeral Director.

N ick D iaz J r . Licensed FD and EMB/Owner
New Braunfels, Texas

210.591.9012

TFDA

Member
nickdiaz7641@gmail.com
Transportation, Gravesite Service, and other services available.
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SUBSCRIPTION
YEARLY SUBSCRIPTION RATES:
 $25.00 Subscription  $50.00 Canada & Mexico
 $45.00 First Class
 $65.00 Outside North America
Name__________________________________________________
Address _______________________________________________
_________________________________________________
City___________________________________________________
State____________________ Zip___________________________
Phone _________________________________________________
Signature ______________________________________________

Subscribe Online at
www.nomispublications.com

1-800-321-7479
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Rates

1 Issue........ (up to 50 words) ........ $ 55.00
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3 Issues....... (up to 50 words) ........ $140.00
Add Photo............................. $ 65.00
ADDITIONAL COSTS
PER ISSUE
Additional Words........................ $  .30
Box Reply Number.................... $ 10.00
Boxed Border............................... $ 5.00
Color Background....................... $10.00
(Color Background Includes Boxed Border)

All ads appear online at
www.nomispublications.com

Mail to:

FUNERAL HOME & CEMETERY NEWS
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One Stop
Shopping for
New & Used
Professional
Vehicles!

GET A JUMP ON YOUR
CLASSIFIED ADVERTISING
To place an ad
or to view ads
prior to publication
in the
Funeral Home &
Cemetery News,
visit our website at
www.nomispublications.com

Prices Subject to Change without notice.
No Refunds.
th

DEADLINE IS THE 5 OF
THE PREVIOUS MONTH
PLEASE NOTE:

We do not take responsibility for our
boxholders. We hope they will respond promptly in a responsible manner. PLEASE! DO NOT ask us to contact
Boxholders. Contact can only be made
in writing. NO information will be given regarding boxholders.
The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised are still available, or that the person
inquiring about the ad will obtain a response.
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Business Equipment

2

Cool-Pak Morgue Coolers
www.daeco.net
813-264-2273
2MJJ

CREMATION EQUIPMENT
FOR SALE: New cremation
equipment, processors, power
casket lift tables, parts and
service. Pre-owned cremation equipment when available. Phone: (407)620-2897.
Email terry@universal
cremationequipment.com. 2JJA

• 2 mint condition Register
Stands – wall mount, w/
mahogany finish, w/light
• 2 mint condition Prayer Rails
– mauve cloth upholstery
• Mint condition Frigid brand
cast iron Embalming Table –
white enamel finish
• 9 Ferno Casket Trucks –
aluminum-mint
• Large box of new, never
used instruments – 6”double point scissors, scalpels,
blades, hemostats, hydroaspirators
• Large box of Dodge plastics
– white, huge assortment
• 14 Flower Stands – aluminum 4 leg with screw on
plastic tops
Call John at (585) 797-3553.
Willing to package deal everything.
2MJJ

FUNERAL SUPPLY STORE
SAVE 20% ON
FERNO & JUNKIN
FINANCING FOR ALL YOUR
FUNERAL EQUIPMENT
• FERNO MINI MAX SAVE 20%
• FERNO MAX SAVE 20%
• FERNO 24 COT SAVE 20%
• JUNKIN MC-100A COT
SAVE 20%
• JUNKIN MC-100A-HD HEAVY
DUTY COT SAVE 20%
• CHURCH TRUCKS FROM
$495.00
• CASKET FACIAL LAMP
$184.00
• CASKET SPRAY FLORAL
RACK $284.00
• BONELLA & CROMO
PRAYER CARDS SAVE 30%
Phone (800) 392-2936
www.funeralsupplystore.com
2CJ

www.nomispublications.com

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

New Pricing!

2006

Eureka Cadillac Coach w/oval window & 2 matching 6-dr Limos
White with blue leather interior
This Elegant set has the same body style as the 2011
and is larger than the newer XTS vehicles!

Hearses

2010 Superior Cadillac Statesman Coach, black/black vinyl top, only 34k miles, Elegant!
2008 Superior Cad Statesman Coach, dk blue, oval windows,Sharp! Like New!
2004 Eureka Cadillac Onyx Coach, black, Elegant!
2003 Superior Cadillac Statesman, black, Very Clean!
2001 Superior Cad Sovereign, Comm Glass, dk blue, only 37k miles! Gorgeous!
2000 Superior Cadillac Coach, dk blue, Sharp.
2000 Superior Cad Statesman, black/blue cloth int, Extension Table, 64k miles, Very Sharp!
1999 Cadillac Federal Heritage, black, Very Clean.
1996 S&S Cadillac Coach, black, Runs Great.
1994 Superior Crown Sovereign, Comm Glass, black, Sharp!

Limousines

2011 Superior Cadillac, 47” 6-dr, silver.
2006 Superior Cadillac, 47” 6-dr, silver, $15,500 Same Style as 2011
2004 Eureka Cadillac, 47” 6-dr, black, Sharp!
2004 S&S Cadillac 47” 6-dr, triple black, Very Clean, Excellent Condition!
2003 Federal Lincoln, 65”, 6-dr, reversible center seat, black w/ black top
2001 Eureka Cadillac, 6-dr, black w/ black vinyl. Runs Great!
1999 Lincoln 6-dr Limo, black w/black top. Sharp! Only 21,000 miles
Call Joe or Tony Molina
1-800-506-1983
(314) 781-1500 - St. Louis, MO

View our Inventory at www.royalcoachworks.com

RobertPDurant.com
2013

2011
3 Available
S&S 65” President Limo, 34,000 mls, $36,995

Lincoln DaBryan 120” Limo, 62,086 mls, $59,500

2013

2013

S&S Cadillac Limo, 29,500 mls, $65,995

2011

215-570-7839

Superior Lincoln MKT Hearse, 45,000 mls, $64,595

2014

Robert P. Durant
Your Funeral Coach & Limousine Dealer
Superior Cadillac White Limo, 43,600 mls, $37,500

2011

er
ut Togeth
Let Me P titive Package
t Compe Fleet
The Mos
New
For Your
al Cars
of Funer

2014

S&S Cadillac Limo, 19,000 mls, $69,995

S&S Cadillac Hearse, 43,225 mls, $47,995

New & Previously Used Funeral Coaches & Limousines!

“Let Us Continue To
Pray For Peace In
Our Communities”

Cadillac Platinum Hearse, 27,500 mls, $71,695

2011
“As always I am honored to serve you!”
* Plus applicable state tax & fees

Eagle Cadillac Limo, 27,547 mls, $39,500

Looking to... P urchase y our o wn b usiness? R ecruit h elp?
Selling a... Business? Hearse? Limousine? Business Equipment?
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Classified ADS
.com
To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing
50 words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of
publication. All ads will also appear in the Classifieds Online, including e-mail or website links if applicable. Online
advertising will appear on our website at www.nomispublications.com within 5 working days from receipt of ad and
payment. Sorry, no refunds are given for ads cancelled after appearing in the Classifieds Online.
1 Issue $55.00. . . . . . . . . . . . . . . . . . . . . . . . . . . . . ___________

3 Issues $140.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ___________

Online Photo $20.00 (Add Video $5.00) . . . . . . . . . . ___________

Online Photo $35.00 (Add Video $20.00). . . . . . . . . . ___________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . . ___________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . . ___________

Ad Border $5.00. . . . . . . . . . . . . . . . . . . . . . . . . . . . . ___________

Ad Border $15.00. . . . . . . . . . . . . . . . . . . . . . . . . . . . ___________

Reply Number $10.00. . . . . . . . . . . . . . . . . . . . . . . . . ___________

Reply Number $30.00. . . . . . . . . . . . . . . . . . . . . . . . . ___________

Color Background (includes ad border) $10.00 . . . . . . ___________

Color Background (includes ad border) $30.00. . . . . . ___________

Total. ___________

Total. ___________

Includes FREE Listing on

Choose a Classified Category:
 Antique Cars/Equipment
 Funeral Business Wanted

FUNERALBUSINESSFORSALE.COM

 Business Equipment
 Hearses/Limousines

Includes FREE Listing on

 Business Opportunities
 Help Wanted

AD COPY:
Name_________________________________________________________

 Consultation Services

 Miscellaneous

 Funeral Business For Sale

 Position Wanted

 Wanted To Buy

Order online
Save an add
itional 20%
Enter Promo
Code
NOMIS19

Address_______________________________________________________
City_______________________________St_____ Zip___________________
Phone________________________________________________________
 M/C

 Visa

 AmEx

 Discover

 Check

Card #______________________________________ Exp. Date__________

If photo option has been chosen, please attach a quality photo or e-mail a jpg file, resolution 72 dpi
for online only or 300 dpi for online and in print to: julie@nomispublications.com.

CID (3 or 4 digit code) __________

Free Online Link(s) - Complete if Applicable
E-mail:_______________________________________________________________

Signature_____________________________________________________
Required on all orders

Website:_____________________________________________________________

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Order online at www.nomispublications
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Classified ADS
3

Funeral Business For Sale

5

The Funeral Car Store

FOR SALE - Call for Price

Low Cost Laser Art Black
Monument Line
State and Market area
Anchor Partner(s) sought
to accelerate market launch
for a new line of Black Laser Art Grave Markers and
Monuments. We are seeking
visionary industry Partners to
introduce a new generation
of lower cost, high quality
Laser Art Monuments and
Cremation burial containers
(available this summer) that
we are bringing to market
first quarter 2019. AP Program partners will also have
first market access to several additional future funeral
product lines (2020).
Our New AP Program allows for equalized monthly
cash flow purchase requirements, eliminating stocking
inventory and ordering products as needed (BTO) plus the
opportunity for passive referral commissions from other
non-partners in their market
areas. AP’s also can receive
passive revenue commissions
for any additional direct
sales within their market
area, regardless of who sells
the product(s), significantly
reducing the cost of your
own purchases, make money
from your competitors without them even knowing.
We began shipping low
cost Laser Art Ready Styles
in Glossy Absolute, Black/
Blue, Black/Green and Galaxy
Black in January 2019 with
additional colors and custom
styles introduced throughout
next year. Online Design, Ordering, Laser Art Work and
Cemetery Delivery & Setup
available as needed, nationwide. Ideal for Online Sales,
referral revenues, as well
to stimulate additional preneed and funeral/cemetery
products and service sales.
Contact Cliff at 810-5435799 or info@REMMemorials.
com.
3J

Mortuary with Residential
Unit Above & Adjacent Parking Lot in San Clemente, CA.
• Excellent Freeway Access
• Corner Location
• Panoramic Ocean View
• Main thoroughfare
Opportunity to purchase the
mortuary business and related
assets also exists and can be
packaged together with the
real estate or sold separately.
For more information
contact Steven R. Fontes,
CCIM at 951-656-1100 ext.
1 CalDRE #01364228. Visit https://www.loopnet.
com/Listing/640-S-ElCamino-Real-San-ClementeCA/15554261/ Email steven@
missionpropertyadvisors.
com
5JJA

LARGEST SELECTION OF
NEW AND PRE-OWNED
FUNERAL VEHICLES

1.800.785.2830

www.thefuneralcarstore.com

Flexible Financing is Available!

Funeral home for sale in
Rockford, Illinois. Turn key,
averaging 60 calls/year. Large
parking lot, 4 car heated garage, and 1 heated attached
garage. Freight elevator with
access to garage, showroom,
chapel and prep. Located on
.89 acres with 7,325 sq.ft.of
building. 3 bedroom, 1 1/2
bath home on property included. $300,000. Sale includes all
furnishings. Great potential
for growth in this area but the
owner is ready to retire. Contact Jim at 815-963-0497 or
jpwelte@gmail.com. Visit
www.weltefuneral.com.5AMJ

For sale in Northwest North
Dakota, well established
smaller mom and pop funeral
home, doing about 40 to 45
calls per year. Fairly traditional.
Residence with office next to
funeral home. Does a good retail monument sales business.
Health reasons reason for sale.
Please no agents. For info call
701-641-0409.
5J

HC1923

HC1940

HCF1912

HCF1911

www.heritagecoach.com
June PRE-OWNED SPECIALS:
2006 S&S Cadillac
2007 Superior
Medalist Hearse
Cadillac Statesman
Black, 63K MLS Hearse, Oval Window
White, 70K MLS

$27,500

$27,500

2014 Platinum
Cadillac Phoenix
Hearse
Black, 30K MLS

2008 S&S Cadillac
65” Presidential
Limo
Black, 55K MLS

2009 Superior
Lincoln Diplomat
Hearse
Black, 34K MLS

2013 S&S Lincoln
Majestic Hearse
White, 45K MLS

2014 S&S Cadillac
47” Limo
Black, 56K MLS

2014 Federal
Cadillac 70” Limo
Black, 20K MLS

$69,500

$29,000

$35,000

$62,500

$59,900

$72,500

Funeral Business For Sale
is continued on Next Page

Now offering a Personalized Memorial Line
c u s tom g r e e t in g c a r d s • f u n e r a l p r o g r a m s • m e m or i a l in v i tat ion s
t-s h i r t s • m a g n e ts • p r ay e r c a r d s • C a n va s P r in t s • f u l l c o lor b a n n e r s

Members of the Funeral Industry Save 10% Every Day!

Call today for your FREE Sample Kit

I n v i t a t i o n s • y a r d s i g n s • p o s t e r s • Ti c k e t s
s ta m p e r s • S e at i ng C h a r t s • B u s i n e s s C a r d s a n d F o r m s
P r o m ot i o n a l I t e m s • A c c e s s o r i e s • l a b e l s

8570 Foxwood Court, Youngstown, Ohio 44514

800-321-7479 info@boardmanprinting.com www.boardmanprinting.com
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Funl Busn For Sale Cont’d

Colonial Professional Cars Ltd
Family Owned & Operated
for Over 35 Years!

1-800-438-9329

Visit our website
www.colonialcars.net

– Coaches –

2007 Eagle ultimate cadillac dts
black exterior/blue leather, front strobe lights, “extend-a-sill” bumper protection,
chrome wheels, 39,000 actual miles, one owner, Nice!
2006 eagle ultimate cadillac dts
black exterior/blue leather, front strobe lights, “extend-a-sill” bumper protection,
49,000 actual miles,one owner, Very Clean!
2001 eagle kingsley cadillac deville
black exterior/blue leather, front strobe lights, chrome B & C pillars, lower chrome
package, chrome wheels, one owner, Exceptionally Clean!

– limos –

2006 lcw dts 6-door limo
black exterior/black leather, raised roof, 48” stretch, front corner strobe lights,
one owner, Very Clean!
2001 LCW DTS 6-Door Limo
black exterior/black leather, raised roof, 41” stretch, chrome wheels,
lower stainless, front/rear strobes, Low Miles!

5

80+ call funeral home for sale
in southeastern Colorado.
Turn key, with 2 additional
homes on the property, solid
$600,000 + preneeds funded
by bank trusts and insurance.
$750,000.00 for business and
building plus $100,000 for the
2 homes, (one home completely
remodeled). Owners willing to
assist with financing. Call 785820-0347, owners retiring. 5J

Burial Vault Business or
Equipment For Sale. Three
full setups, tents, sidewalls
with church windows, and
above-ground seal units. Two
vans, four vault trailers, four
Trigard molds, new cement
mixer, 6,000 lb. fork truck,
and gantry crane. Located in
Central Illinois, call 217-3872275 or 815-471-4203.
5J

All pre-owned vehicles are garage kept, fully serviced and safety inspected.
Flexible financing and walk away leases available.
Order your 2019 Eagle first call van or first call suburban TODAY!!

CALL NOW! 1-800-438-9329

UNIQUE SITUATION. Washington State mortuary/crematory. 10,000 population base,
non-competitive; growing retirement area. Established 65
years; excellent facilities and
vehicles. Cemetery management, O&C, OBC and marker sales; residence available.
Owner retiring; will remain for
transition; exceptional support
staff. Broker: Dave Adams
812/717-0001.
5JJA

Property for sale in desirable
Middletown, New Jersey,
just across the bay from NYC.
Sale includes a long established
funeral home and cremation
service. Property consists of
3 buildings: office building
with rental apartment, viewing chapels with large owner’s
apartment, and a 4-car garage. Great school district and
neighborhood. Send inquiries
to 732fh4sale@gmail.com. 5J

CLOSEOUT SPECIALS — ORDER TODAY!
Publication Date October 2018

Order Online at

www.nomispublications.com
MAILING ADDRESS
Name________________________________________________
Address______________________________________________
____________________________________________________

2019 FUNERAL HOME & CEMETERY DIRECTORY

City _________________________________________________

(Quantity Discounts on orders of 10 or more - Call for pricing)

State ___________________ Zip _________________________

Qty	Total

115.00
$
75.00
2019 POCKET SIZE (5" x 7") $85.00 ea.. . . . . . . . . . . . . . . . . . . . . . . .
$ 0.00 + No Shipping!
10
$

_______ 2019 Standard SIZE (8.5" x 11") $125.00 ea. . . . . . . . . . . . . . . . . . . $_____________
_______

$_____________

_______ 2019 DIGITAL EDITION $125.00 ea.. . . . . . . . . . . . . . . . . . . . . . . . . . . $_____________

30.00
$
20.00
$

2019 BUYER’S GUIDE

Ordered by___________________________________________

SHIPPING ADDRESS - IF DIFFERENT
(must have physical address for UPS shipping)

Name________________________________________________
Address______________________________________________

_______ $30.00 - with The Funeral Home & Cemetery Directory . . . . . . . . . . . . $_______________

____________________________________________________
City _________________________________________________

SUB TOTAL $_____________
Shipping / Handling $______________
(Ohio only - Sales Tax) $______________

FUNERAL HOME & CEMETERY NEWS

State ___________________ Zip _________________________
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Ship To ATTN:_________________________________________

PAYMENT INFORMATION
 MasterCard

 Check  Money Order  
 Visa  American Express  Discover

_______ 1 Year (12 issues) $25.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $_______________ Card #_______________________________________________
_______ First Class 1 Year (12 issues) $45.00. . . . . . . . . . . . . . . . . . . . . . . . . . . . $______________

Exp. Date_______________ CID (3 or 4 digit code) ___________
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MUST SELL!
EXCELLENT
OPPORTUNITY!
Funeral Supply Business
FOR SALE in the Beautiful Pacific Northwest.
Catering to the needs of
Funeral Directors, Coroners Office, Medical Examiners and Hospitals on
a national basis for 40+
years. Includes inventory
and warehouse equipment
including fork lift. Reply
to: Nomis Publications,
Inc., PO Box 5159, Dept.
735, Youngstown, OH
44514.
5CJJA
Western Pennsylvania Funeral Home for Sale. Owners of family funeral home
are retiring and looking for
someone to carry on their
legacy. Funeral home handles
average of 115 calls per year
with annual revenue between
$800,000-$1,000,000. Projected EBIDTA for purchaser is
$305,000. Facilities are firstclass and meticulously maintained. Direct all inquiries
to Attorney John T. Shaw
at 636-488-0505 or shaw.
john.t@gmail.com. Prospective purchasers will need to
sign confidentiality agreement
to obtain information package
on business.
5J
Central New York
Funeral Home
80-90 calls consistently,
York casket room, 2 apartments, 2 garages with
wash bay, 500K in fully
funded pre-needs, 50 x 125
ft. parking lot, large family
home next to funeral home
with a U-shaped driveway.
If you have an interest in
this opportunity, please
call M.J. at 406-450-2675.
Please send responses to
M.J. Rogers and Associates, P.O. Box 64, Stuart,
NE 68780.
5BJJA

Phone _______________________________________________

_______ $40.00 - without The Funeral Home & Cemetery Directory. . . . . . . . . . $_______________

Up to $40.00 add $5.00
$41.00 – $85.00		 add $9.00
$86.00 – $150.00 add $10.00
$151.00 – $215.00		 add $11.00
$216.00 – $300.00 add $12.00
Over $300.00 add $15.00

JUNE 2019

i n fo @ n o m i s p u b l i c a t i o n s .c o m

w w w. n o m i s p u b l i c a t i o n s .c o m

SUCCESSFUL FUNERAL
HOME & CREMATORIUM
A very successful, turn key,
fully staffed, complete full
service, midsized, area dominant funeral home/cremation
business, with gross sales of
about three quarters of a million dollars, located in North
Central Pennsylvania. Continued growth expected. A
fully approved SBA low or no
down-payment purchase loan
is in place and ready to go
for qualified buyer. Requires
PA funeral director license.
Call 570-676-9878, email
narbekk@verizon.net.
5J

PLEASE NOTE:
We do not take
responsibility for
our box holders.
We hope they will
respond promptly
in a responsible
manner. PLEASE!
DO NOT ask us to
contact box holders.
Contact can only be
made in writing. NO
information will be
given regarding box
holders.

JUNE 2019
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www.americancoachsales.com
“Since 1969”

888-321-6613

New & Pre-Owned Funeral Vehicles

IT’S NOT JUST THE WHAT..... IT’S THE WHO!

COME EXPERIENCE THE AMERICAN COACH SALES DIFFERENCE
2019
Cadillac
S&S
Victoria

Cadillac
Superior
Statesman

Cadillac
S&S
Medalist

1,640 Miles

2,500 Miles

2019

2019

3,270 Miles

Discounted new cars with low miles. Call and ask about our attractive lease prices!

2018

Cadillac
S&S 52”
Stretch Limo

2016

Cadillac
Platinum Phoenix R

2015

Cadillac Platinum Phoenix

Cadillac
S&S
Masterpiece

Graphite
Exterior Color

w/Oval Windows

2011
Cadillac
Ultimate
$41,000

2006

Cadillac
S&S Masterpiece
Limousine Glass

Come see the rest of our inventory at
Authorized Dealer for the
following Funeral Vehicle
Manufacturers...

FEDERAL

COACH • LIMO

2011

2013
Cadillac
Eagle Echelon

Cadillac
Eagle Kingsley

2015

2004
Cadillac
S&S
Victoria

Electric Extension Table

Americancoachsales.com
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C-W Coach Sales Since 1983

Hearses
2008 Cadillac Eureka, black/black top, 45k miles..........................$17,950
2006 Cadillac Superior Sovereign, navy/navy top, 95k miles.......$ 8,875
2001 Cadillac Eagle Ultimate, silver/electric table, 70,643 miles.. $ 4,500
2001 Lincoln S&S Majestic, silver/black top, 72,279 miles........... $ 4,800
2000 Cadillac Eagle Ultimate Table, black/black top, 53,601 miles...$ 4,900
1999 Cadillac Eagle, white/white top, 55k miles.............................$ 2,750
1998 Lincoln Federal Stratford, white/white top, 43k miles..........$ 4,000
1996 Cadillac Eureka, lt blue/white top, 62k miles.........................$ 1,313
1996 Cadillac Federal Heritage, white/white top, 96,665 miles.....$ 2,500
1996 Cadillac Superior Sovereign, white/neutral top, 72k miles.. $ 3,250
Limos
2003 Lincoln Eureka 6-Door, black/black top, 38k miles...............$ 3,500
2003 Lincoln Eureka 6-Door, gold/3/4 black top, 66,500 miles.....$ 3,200
2003 Lincoln Executive 120”, black/black top, 268k miles............$ 1,750
2003 Cadillac Federal 6-Door, white/white top, 77,775 miles...............$ 2,975
2000 Cadillac S&S 6-Door, black/black top, 15,235 miles.....................$ 3,750
1999 Cadillac Eureka 6-Door, silver/silver top, 32,255 miles................$ 2,250

513-821-0000

ing
Celebrat

90

cwcoach.com

Cincinnati, OH

Funeral Business Wanted

WANTED: Financially capable New Jersey Funeral Director seeks a funeral home
in Florida or New Jersey to
purchase. Please send all responses to J. Gorny, PO Box
4237, Clifton, NJ 07012. 6AMJ
SOUTHWEST FLORIDA
FUNERAL HOME
WANTED TO PURCHASE
Financially capable funeral
director couple looking to
purchase a funeral home
anywhere from Spring Hill
to Ft. Myers, Florida. We
are interested in a funeral
home or cremation business.
Looking to retire and sell to a
hardworking, dedicated couple and not to a corporate
entity? We are interested in
talking with you. Email us at
funeralsearch@gmail.
com.
6BJJA

0
0
9
,
10

$

2007 Cadillac Limo

$

Located near St. Louis, Missouri for $7,000.
This 2000 Cadillac Superior hearse only has 55,600
miles on it, recently passed
safety and emissions inspections and is ready for a new
owner. Everything works
and is in very good condition
except for two rust spots on
the back door (see photos).
This coach has been well
taken care of and was used
by a funeral home until recently. Additional photos
available, contact Kyle
at 573-680-6500 or info@
wolfefuneralhomes.net. 8J

$15,900

0
0
9
,
11

(312) 259-8434

8Cj

$

0
0
9
12,

$

2009 Cadillac Limo

2010 Cadillac Limo

$26,900

$26,900

$21,900

$12

Richard Palandech

2019 Chevy Express Van w/custom
casket tbl w/9 built in rollers w/
custom entry ramp
2019 Chevy Suburban w/custom
casket tbl w/8 built in rollers w/
custom entry ramp
2016 Chevy Express Van w/custom
casket tbl w/9 built in rollers w/
custom entry ramp
2015 Chevy Express Van w/custom
casket tbl and entry ramp
2013 Chevy Express Van w/custom
casket tbl w/9 built in rollers w/
custom entry ramp
2011 Chevy Express Van w/custom
funeral upgrade
1998 Cad S&S Masterpiece Coach, blu

Hearses/Limousines is
continued on Page B22

2009 Lincoln Limo

,900

8

2008 Cadillac Limo

$15,900

0
0
9
,
11

Hearses/Limousines

LIMO
BLOW-OU
T
SALE

Years

00
9
,
$9

6

,900

$12

0
0
9
12,

$

Maurizio
“MO” Misilli
New Jersey - New York
516-816-9065

maurizio@specialtyhearse.com

Proudly Serving
Funeral Directors
for 15 years

Joe Vasta
New Jersey
201-851-7492

2010 Lincoln Limo

2010 Lincoln Limo

2010 Lincoln Limo

joevasta@specialtyhearse.com

$17,900

$29,900

$30,900

Good Credit Bad Credit
Financing &
Leasing
Available

,900

$13

,900

$13

00
9
,
13

$

2011 Cadillac Limo

2011 Cadillac Limo

2011 Lincoln Limo

$31,900

$33,900

$29,900

2018

Eagle and
Federal Coach
Dealer
of the Year

Visit specialtyhearse.com for Full Inventory
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Providing the Highest Quality Professional Vehicles Since 1969
Each of our Pre-Owned Vehicles undergo a rigorous inspection process to
ensure the highest level of quality and dependability
Since 1969 we've proudly provided the highest quality Pre-Owned Vehicles
on the market and redefined the industry standards of reliability

2014 Platinum Phoenix
(white) #500445

2013 MKT Lincoln Icon
(black) #51548

2014 Eagle MKT Icon
(white) #L51136

2014 80" Lincoln Limousine
(black) #L59173

2014 Eagle 6-Door Cadillac Limousine
(black) #170344

2013 6-Door MKT Lincoln
Limousine (black) #24241
Very Low
Mileage

2014 Eagle 6-Door Limousine
(grey) #162588

2011.5 Eagle Kingsley
(black) #600317

2014 Tiffany Lincoln 5-Door
Limousine (blue) #L53172

2016 Dodge Pick Up Van
(black) #191947

2013 Superior Limousine
(black) #550051

2011.5 Eagle 6-Door Limousine
(white) #600062

2014 MK300 Hearse
(white) #119564

2011.5 Superior Statesman
(blue w/ black top) #600321

2015 Dodge Pick Up Van
(white) #640137

Page B22

F U N E R A L H O M E & C E M E T E RY N E W S S ec t i o n

JUNE 2019

Classified ADS
Hearses/Limousines Cont’d

SUPER DEALS
Hearse Specials

Limousine Specials

2016 Cadillac Crown Superior
black/black

2013 MKT Lincoln Limo
black/black top/black interior, 51,000 miles

2013 MKT Lincoln Superior
black/black top/black interior, 48,300 miles

2011 Lincon Krystal 120” 5-Door
black/black top/black interior, 61,000 miles

Call for Price!

2016 Cadillac XTS Hearse

$49,900

$49,900

2004 Cadillac Superior
Statesman Hearse. Navy Blue,
40,000 miles, everything works,
hatchback rear door, slide out
table, $9,500 or best offer,
located in RI. Call or text 401949-5575. Email twinfield@
andersonwinfield.net.
8MJJ

$29,500

2012 MKT Superior
black/black top/ black interior, Only 9,300 miles

2011 S&S Cadillac 6-Door
black/black top/black interior, Only 29,000 miles

2011 Cadillac Superior Hearse
black/black

2009 Lincoln S&S Flip Seat
black/black top/black leather interior, 43,000 miles

2004 S&S Cadillac
silver/black top, Beautiful one owner car, 33,000 miles

2006 Cadillac S&S Raised Roof 6-Door 47”
black/black top/black leather interior, 59,000 miles

$55,000

$27,500

$18,900

$29,900
$9,900

Special
of the
Month

8

$9,900

$49,900

2013 MKT Lincoln S&S,

black/black top/black interior
45,000 miles

New Reduced
Price!

Dave Stultz
Bob McDouguald

1-800-797-4142

Black on Black. Superior/Platinum 18,000 miles! Still under manufacturer warranty!
Looking for $75,000. Vehicle
retails in the $80,000+ range.
OPTIONS: Strobe lights in front
grill. Chrome accents around
windows and on bottom of
doors and on rear door. Built in
urn holder in rear floor. Email
info@hollenfuneralhome.
com.
8JJA

FUNERAL HOME &
CEMETERY NEWS

Help Wanted

Position for Licensed Funeral Director/Embalmer
in the land of the Midnight Sun, Anchorage,
Alaska is available for an
experienced, energetic
person. We are a family
owned firm with 13 locations throughout the state
making us the largest funeral
provider in Alaska. Paid Vacation, Dental and Medical
is included. Please email
resumes to: steve.gray@
legacyalaska.com.
9MJJ

800 333 2533 www.conawaysales.com

2019 mkt lincoln mk coach w/38 miles
silver exterior with black and gray interior

2019 cadillac platinum coach w/1,142 miles
black exterior and blue interior

2015 mkt lincoln mk coach w/14,456 miles
black exterior with black and gray interior

2011 cadillac s&s medalist coach w/ 42,473 miles
black top, silver exterior and titanium interior

2011 cadillac s&s medalist coach w/ 33K miles
black exterior and blue rear interior
TALK TO US ABOUT LEASING A NEW
2018 COACH FOR $1020 PER MONTH

2019 chevy traverse hearse w/48 miles
black exterior with black and gray interior

2011 cadillac s&s medalist coach w/30,000 miles
BLACK exterior and titanium interior

2013 MERCEDES SPRINTER
W/APPROXIMATELY 28,000 MILES
BLACK EXTERIOR AND BLACK INTERIOR

2007 cadillac S&S Masterpiece w/33,433 miles
silk green exterior and lt tan interior

2016 LINCOLN MKT S&S MAJESTIC COACH W/10,500 MILES
WHITE EXTERIOR AND GRAY INTERIOR

2008 Cadillac s&s medalist coach w/9,842 miles
blue exterior and blue interior

NOT PICTURED

HEARSES: 2006 Cadillac federal w/57,592 miles, white ext • 2006 cadillac superior w/55,723 miles • 2000 cad s&s 44,203 miles, black ext
LIMOS: 2011 CADillac S&S 47” W/44,798 MILES, BLACK EXT • 2008 CADILLAC S&S 47” W/45,962 MILES, BLACK EXT • 2004 CADILLAC S&S 47” W/29,326 MILES, BLACK EXT

A Moloney Entity

mEGA SAVINGS ON
USED VEHICLES

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE – WE ARE ABLE TO STRUCTURE YOUR FINANCE TO SUIT YOUR NEEDS.

WILL SHIP ANYWHERE IN THE COUNTRY – REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971 – LET US HELP YOU WITH YOUR LETTER OF CREDIT AND FREIGHT FORWARDING NEEDS
ONE STOP FOR EVERYTHING - SERVICE AND REPAIRS - RESTORATION AND CONVERSIONS IN HOUSE STATE OF THE ART BODY SHOP - LOANER UNITS

SERVING THE FUNERAL
INDUSTRY FOR 49 YEARS!!!

9

800 333 2533

NO NEED TO LOOK ANYWHERE ELSE WE HAVE IT ALL!!
P.O. BOX 1132, UNIONTOWN, PA 15401 / 724 439 8800 / FAX: 724 439 6404

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

Great opportunity for Licensed Funeral Director,
Cremationist or Removal Technician. Washington
State, Everett, Tacoma or Seattle area. Full time or Part time.
Help with housing available.
Also, open to partnerships
for funeral home locations.
Call 360-502-1979 or email
sunrise.j1727@comcast.
net.
9AMJ

Forest Lawn Cemetery is
seeking a General Sales
Manager to join our team
in Richmond, VA! $70-$75k
plus bonus, PTO. Requirements:
• Previous Cemetery/Funeral
Home Management experience required.
• Bachelor’s degree in business
preferred.
• Minimum of 3 years’ experience in sales management.
• Must possess a valid state
driver’s license and have access to a personal vehicle.
EOE. Email jmend@stonemor.
com
9J

Licensed Funeral Director/
Embalmer
Snow Funeral Home, a family
owned and operated, funeral
home in Mid-Michigan is seeking a licensed funeral director
and embalmer to join our team.
Our funeral home team is committed to providing the highest
level of service to the families
and communities we serve. Our
team members are involved in
all aspects of funeral service
and are also active members of
our local communities. Qualified
applicant must be committed to
exceeding family’s expectations,
possess an enthusiastic attitude
and strong work ethic. We offer
a competitive salary, health insurance and profit sharing plan.
Interested applicants should
submit their application to
snowfuneralhome@yahoo.
com.
9J

Miscellaneous

10

OVERSTOCK CD’s
by Comfort Music
$5.00 plus postage ~ in stock
Contact Judy: 949-366-3030
or Fred@comfortmusic.com
Hear samples at
www.comfortmusic.com

10MJJ

Duotronic, Portiboy, cot,
church truck, embalming
table and lowering device
repairs. Call or message for
pricing. Email tsservices777@
gmail.com. Visit www.
DeathCareRepair.com
10JJA

Wanted to Buy

13

We a re l o o k i n g f o r
used cremation equipment. Sell us your old
Matthews, IEE, B&L, US
Cremations, American,
Crawford, or Facultatieve cremation retorts.
We can provide removal
and loading! Call us at
1-800-565-0306 or email
usedcremationequipment@
gmail.com.
13AMJ
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2018 MK Coach Lincoln MKT 44” 6-Door Limousine

2018 K2 Coach Mercedes Benz “Onyx” Hearse

All Black, Only 273 Miles, Full Factory Warranties, Navigation, All Wheel Drive,
Back Up Camera.Full (7) Passenger, XM Radio.
CALL FOR PRICING, Pricing Too Low to Advertise. JBL0755

All Black, Full Casket Floor with Full Hardware, Extra Wide Cot Mate that can
Handle 2-Stretchers, Full Vinyl Top, Awesome Looking Hearse.
CALL FOR PRICING, Pricing Too Low to Advertise. J3494384

2019 Chrysler Pacifica First Call Vehicle

Granite Crystal Metallic, Only 12,000 Miles on this Car.
Removable Casket Floor, with Rollers & Skid Bars,
Aluminum Floral Storage Drawer, Back Up Cameras,
Landau Bars, Stow & Go Seating.

Only $35,900 - Financing Available KR593253
2015 Federal Coach Lincoln MKT “STRATFORD” Hearse

All Silver with Black Vinyl Top, Only 17,700 miles
All Wheel Drive, Navigation, Back Up Camera
Built In Urn Carrier, 4-Way Strobes, Flag Mounts & Staffs

Lease for $1,170.00 Plus TTL FBL00721
2014 S&S Coach Cadillac XTS “MEDALIST” Hearse

All Black with Only 11,000 Miles on it “VERY NICE”
Stainless Steel Crown Band, Casket Table Extension
4-Way Strobe Package, Extra Wide Rear Door.

Lease for $1,169.00 Plus TTL

E9500130

2011 Superior Coach Cadillac “STATESMEN” LIMOUSINE STYLE

All Black with Only 24,000 miles on this car, BEAUTIFUL
LOOKING-Limousine Style Window, Flag Mounts & Staffs,
Chrome Wheels, B&C Pillar Stainless, One Owner Car.

CALL FOR PRICING TODAY

BU600558

2016 Platinum Coach Cadillac XTS “PHOENIX” Hearse

All Black, with Only 36,000 Miles, Crown Band, B&C Pillar
Chrome, XM Radio, Back Up Camera, Power Extend-A-Sill

Lease for $1,195.00 Plus TTL G9500179

2015 Eagle Coach Cadillac XTS “ECHELON” Hearse

All Black, Very Low Miles, Factory Warranties, 2-Way Strobes
Flag Mounts & Staffs, Vista Roof, Side Window, Built In Urn
Carrier, Back Up Camera, XM Radio, Extend-A-Sill, Bumper
Protector. Lease for $1,199.00 Plus TTL F9500867

2014 Federal Coach Lincoln MKT “STRATFORD” Hearse

All Black with Only 19,000 Miles, Extremely Nice Looking
Built In Urn Carrier, Lower Chrome Pkg., 2-Way Strobe Pkg.
All Wheel Drive, Back Up Camera, Navigation, Flag Mounts
& Staffs. Lease for $1,160.00 Plus TTL EBL51144

2011 Superior Coach Cadillac Six Door Limousine

All Black with Only 21,300 Miles on it, Unbelievable
Condition, XM Radio, Full (7) Passenger Limo, 3.5” Raised
Roof. One Owner car that came with matching hearse.
CALL FOR PRICING TODAY BU600155

2015 S&S Coach Cadillac XTS “VICTORIA” Hearse

All Black, with Only 17,000 Miles on it, Full Crown band,
Casket Table Extender, Back Up Camera, XM Radio.
One Owner Car, Very Nice Shape, Factory Warranties

Lease for $1,170.00 Plus TTL per month

F9500827

2015 2015 Platinum Coach Cadillac XTS “PHOENIX” Hearse

All Black with Only 11,000 Miles on it “LIKE NEW”
Portable Urn Carrier, XM Radio, Power Extend-A-Sill
Crown Band, Back Up Camera, B & C Pillar Chrome

Lease for $1,180.00 Plus TTL

F9500331

2011 Chrysler Town & Country Hearse

All White, FULL SIZE HEARSE, Yes this is an Extended
Vehicle. Full Casket Floor with Partition, Back Up
Camera, Alloy Wheels, Crown Band, Hatchback
Rear Door, VERY NICE LOOKING

CALL FOR PRICING

BR780906

2005 Superior Coach Lincoln “DIPLOMAT” Hearse

Two Tone All Black with Silver Sides. EXTREMLEY CLEAN
This car has a ton of features, Wig Wag Headlamps,Flag
Mounts & Staffs, Deluxe Chrome Package & Much More.

PRICE $19,900 Slashed to $12,500.00 CALL TODAY 5Y663526

